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1. Pe3roMe npoekTa

CyTb npoekTa
HaCTOHLIJ,Mﬁ busHec-NnaH SBASETCS  OMNUCAHWEM KOMMEPYECKOIro rpoeKTa 1o

opraHusaumn LleHTpa peabunuraumMm NO3BOHOYHMKA M KPYMHbIX CYCTaBOB (panee
MOXET ynoTpebnathes: LieHTp peabunutaumm, LieHTp peabunutaumm no3soHouHuka, LleHtp) Ha 6ase
MEAULIMHCKOM K/IMHUKN WM KaK OTAENbHO B3ATOr0 MeAMLMHCKOro LeHTpa. LeHTp
pea6VIJ1MTaLlVIVI OPMEHTUPOBAH HA WUCMNO/Ib30BaHME MEXaHU3Ma  «ECTECTBEHHOE
ABWXEHNE», UMUTUpYyowero paboty Mbiwud. ObopyaoBaHue, KOTOpOe npeasaraeTcs
MNCMoJib30BaTb B HACTOALLUEM MPOEKTE, MNO3BOJIAET B MaKCMMaAJIbHO KOPOTKUE CPOKU

BOCCTaHOBUTb ABUIraTE/IbHYIO aKTUBHOCTb, CO3aTb CTEPEOTUN HArpy3o0K.

B xoge nposeaeHuss paboT no coctaBneHuto 6usHec-nnaHa 6bin NpoBedeH aHanu3
pblHKa peabunutaumm B Poccum n B MoCKBE B 4aCTHOCTM, CEerMeHTMPOBaHbI
noTpebutenn NnaTHbIX ycnyr no peabunutaumm MO3BOHOYHWMKA M KPYMHbIX CYCTaBOB.
Mpn coctaBneHmMn busHec-nnaHa 6blM MCNONb30BaHbl: 1) MHpOPMaUMa U3 OTKPbITbIX
MCTOYHWMKOB M 2) pe3ynbTaTbl NpoBeaeHHOro koMmnaHueh «SYNOPSIS» uccnenoBaHus
pblHKa yCNyr peabunutaumm No3BOHOYHMKA C UCMOb30BaHNEM HOBEMLLMX MEAULIMHCKMX
TpeHaxepoB. OTMeYaeTcs HeyAOBNETBOPEHHbLIM CMNPOC Ha YCayru peabunuraumm
NMO3BOHOYHMKA C UCMO/Ib30BaHMEM COBPEMEHHOIO MeAMUMHCKOro 0bopyaoBaHus, Kak B
MockBe, Tak W B pernoHax. [ns HanucaHus Hactoswero 6wusHec-niaHa 6binn
MCNONb30BaHbl cneaywowme Matepmansl: CraTucTMyeckme pAaHHble MuHUCTEpCTBa
30paBoOOXpaHeHMss W coumanbHoro passutua PO, Cratuctnyeckne  AaHHble
[enaptaMeHTa 3apaBooXpaHeHust . MOCKBbl, wuccneaoBaHust KoMmmnaHum AOK
«Cuctembl», wuccnegosaHma komnaHum WK  «AHTaHTa Kanutan», uccneaoBaHus

KoMnaHun «KUT OuHaHC».

OCHOBHbIMU KNIMEHTaMU LleHTpa, NpeacTaBNeHHOro B HacTosALWEM 6U3HEC-NnaHe 6yayT
SBNSATLCS NIATEXECNOCO6HbIE MALMEHTbI C XPOHMYECKMMU 3a60NeBaHNSMU, NALMEHTDI
nocne onepauni (CBA3aHHbIX C YMEHbLLEHWEM ABUraTeNbHbIX (PyHKUMI), NoCne TpaBM,
cTpafjawlme runoaMHaMuen, HenpaewibHbIM  06pa3oM  XU3HW. Yciyru  LleHTpa
peabunutaumMm  MO3BOHOYHWMKA  MMET  psa NpeuMMyllects B 0671acTy

BOCCTAHOBUTEJIbHOIO J1IEYEHUSA:
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McknoueHre nepexosa B XpOHMYECKME 601 B CMIMHE U 3aTbINIKE
WckntoueHre nnm cokpalleHne npebbliBaHUS B CTauMoHape
OnTMMK3aLUmsa BOCCTAHOBUTENBHOIO Npouecca Ans TpyAoCnoCO6HOCTH
CokpallleH1e AIMTENbHOCTU MeAUKAMEHTO3HOIO SIeYeHUS

YnyJlieHve KapTuHbl Xanob

& & & & & @

Bonee 6bicTpas M Ny4ywas MHTErpaums B COLMANbHOE OKpPYXXeHne

[loNrocpouHblie U KPaTKOCPOUHbIe Lie/IM NpoeKTa
KpaTKOCpO‘-IHble uenn npoekta npeacraB/ieHbl B HACTOALLEM bu3Hec-nmaHe wu

npeanonaratT OTKpbITME LleHTpa peabunutaumm no3BOHOYHMKA W KPYMHbIX CYCTaBOB.
JlonrocpoyHble Lenu npoekTa npeanonaratT pacwmpsTb CeTb peabunnTaumoHHbIX
LeHTpoB ABYMs cnocobammn: 1) C nNOMOWbIO OTKPbITUS duananos M 2) nyTeMm

opraHmsauum paboTbl No gpaHwmnze.

PacueTHble CPOKM NpoeKTa
PacueTHble CpOKM NpoOeKTa, npeacraBneHHOro B HACTodLWEM bu3Hec-nnaHe

npeanonaratoT OKynaeMoCTb 3a 12 MecsuesB.

Pe3roMe KOMrJiekca MapkeTuHra (4P) ycnyr
Price. HacTtosiwmM 6usHec-nnaHoOM npeaycMOTPEHO MNO3uUMOHMpoBaHMe LleHTpa

pea6vuw|TauV|V| B CpeEAHEM LIEHOBOM CErMeHTE.

Product. OCHOBHbIM NMpoAYKTOM LleHTpa sBRSeTcs NpeaocTaBieHNe ABYX BMAOB YCAyr:
AMArHOCTMKM HA  YHUKaNbHOM 060pyAOBaHWM W COCTaBNEHUWM WHAMBUAYASIbHOM
nporpaMmbl MO peabunuTaumMnm MO3BOHOYHMKA M KPYMHbIX CyCTaBOB MOCPEACTBOM

TPEHUPOBOK Ha CneunasibHOM TpEHAXEPHOM KOMIIEKCE.

Promotion. lNMpoasmxeHue ycnyr LieHTpa, BO-NepBbiX, HAanNpaBNeHO Ha PbIHOK YACTHbIX
nnl, C XPOHMYECKMMWU 3aboneBaHMsAMM MO3BOHOYHWMKA, JlOAEN Mnocne onepauuin,
orpaHMuMBalOLME ABUraTeNbHble GYHKUMKW, Noaen nocne TpaBM. Bo-BTopbIx,

MapKETUHroead CTpaTternd HarpabB/iEHa Ha PbIHOK KOPMNoOpaTUBHbIX K/IUEHTOB.
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pYKOBOAWUTENEN NPEAnpUaTUM, CBSI3aHHbIX C TpaBMaMy MO3BOHOYHWMKOB, BpayeMn,
cneumanusaumsi, KOTopble Cneunanusupytotcs B 0bnactv  BOCCTAHOBUTENIbHOMO

Nie4yeHund, CTpaxoBbIX KOMMaHuM.

Place. LieHTp MOXeT 6bITb pacrosioXXeH B /1to6oM painioHe r.MockBbl. Mpu BbiGope MecTa
pa3paboTumkn pekoMeHaylT 06paTuTb ocoboe BHMMaHWe Ha yaobHble NoabesfHble
MNyTW, Ha KOTOPbIX BO3MOXHO BbiCaJKa MaCCaXWpPOB Ha MHBaNUAHbIX Konsckax. Kpome
TOro, pa3paboTunkn pekoMeHAayoT pacnonaraTtb LleHTp peabunutaumm No3BOHOYHMKA U
KPYMNHbIX CyCTaBoB BO/IM3M KpPynHbIX 60AbHUL WAM NOAUKIWHKK, rae noaobHble
oTAeneHuMss He npeaycMoOTpeHbl, HO WMMeeTCcs MNOTOK MNauMeHTOB C  TpaBMamu

NO3BOHOYHMKaA N CyCTaBOB.

CToMMOCTb NpoekTa
CTOMMOCTb MHBECTUUMIW NEPBOro roga Mo MPOEKTY COCTaBAAOT MUHUMYM 6200 ThbiC.

pyb. TpoekT  xapakTepu3lyeTcs  CnefylowMMM  OCHOBHbIMM  MOKasaTensiMm
apdeKkTUBHOCTH:

ynctas npueeaeHHas ctommocTb npoekta (NPV) — 16 MAH. py6.

BHYTpeHHsIs1 HopMa aoxoaHocTu npoekTa (IRR) — 190 %.

nepuoa okynaemoctu (PBP) — 12 mecsaues.

(PUHAHCOBLIN MflaH paccyUTaH NPU MaKCUMasbHbIX €ANHOBPEMEHHBIX U EXEMECSYHbIX

n3aepXKax and noBblilUEHNUA YCTOVIHMBOCTM MPOEKTA B LIE/IOM.

Bbiroabl U pUCKM NpoekTa
OcHOBHble PUCKKU TMpPOEKTa CBA3aHbl C BO3MOXHbIMM WU3MEHEHUAMU CI)VIHaHCOBOﬁ

CUTYyauun B CTpaHe BCneacTteme BanAHNA BHYTPEHHUX U BHELLUHUX CI)aKTOpOB.

K Apyroi KaTeropum pucKOB MOXHO OTHECTU BO3MOXHOE YBeSNIMUYeHWe 3aTpaT U CPOKOB
Ha HanaXuBaHWe npouecca npoaax ycnyr LleHTpa, BO3MOXHOE CHWDKEHME WK
yBE/IMYEHME LIEH HA YCIYrK, a TaKXKe BO3MOXKHOE MOSBMIEHNE Ha PbIHKE HOBbIX LleHTpoB

pea6VIﬂVITaLlVIVI NO3BOHOYHUKA.

lNpoBeaeHHble Cbl/IHaHCOBbIe pacyeTbl MO TMPOEKTY, aHa/In3 NOJTy4YEHHbIX 3Ha4YeHuI

rokasaTenen KomMMmepyeckon 3(PpdEKTUBHOCTM WHBECTULMA AN NPOeKTa MOo3BONSHOT
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OXapaKTepu3oBaTb MNPOEKT KaK BbICOKOAOXOAHbIM, C YMEPEHHbIM YPOBHEM pUCKa,

BbICOKOW DEHTa6eﬂbHOCTblO TeKYLLl,eﬁ AeATENbHOCTU U HU3SKUM CPOKOM OKYTNaEMOCTH.

3TOT Bu3Hec-nnaH 6yaeT MHTEpPECEH CeayoWMM NNLAM U OpraHMU3aLmsaM:

1. MHBECTOpaM, KOTOpble FOTOBbl pa3BMBaTb BbICOKOAOXOAHOE peabunuTaLunoHHOE
HanpaBneHne MeauLIMHBI,

2. MEOVWUMHCKMM  LEHTpaM, KOTOpble  MMaHUpYOT  pacluMpuTb  aCCOPTUMEHT
CYLLECTBYIOLLUX YCAYT,

3. UTHec-LeHTpaMm, KOTOpble NAaHupyoT OTKPbIBATb MeaUUMHCK1e
peabunmMTaLMoHHble OTAENEHNS MO3BOHOUHMKA M KPYMHbIX CYCTaBOB,

4. MEAMUMHCKMM LIEHTPAM M CaHUTapHbIM YacTsM MpY MPOMBILLSIEHHbIX NPeanpUsTUSX,
paboune KOTOpbIX CBSI3aHbl C HECTAHAAPTHLIMM Harpy3kaMun 1 TpaBMaMmn NMO3BOHOYHMKA,
5. UEHTpaM MNOArOTOBKM  CMOPTCMEHOB, KOTOpble  MPUHMMAOT  y4yacTMe B
MeX/YHapOoAHbIX M POCCUINCKMUX COPEBHOBAHMUSIX,

6. CTPaxoBblM KOMMAHMAM, KOTOPbIE MNAHMUPYIOT PaCLUMPSTb CNEKTP NPeaoCcTaBNSEMbIX
YCNyr CTPaxoBaHMsI OT HECYACTHBIX C/Ty4Yaes,

7. caHaTopusiM, CBSI3aHHbIM C  MPOMUNAKTUKOA U NleYyeHneM  3aboneBaHus

NO3BOHO4YHUKA.

TepMmuHonorus, ucnonb3yemasi B HactosiLLieM busHec-nnaHe
MCM - Meanko-caHMTapHas 4acTb.

OAA — OnopHo-aBuraTesibHbIM annapaT (MO3BOHOYHMK U KPYMHbIE CyCTaBbl).

OBJ1 — OTaeneHve BOCCTaHOBUTENBbHOMO JIeYeHus.

OMC - ObsazaTenbHOEe MeaMLMHCKOEe CTpaxoBaHue.

AMC — [106poBosibHOE MeaMLMHCKOE CTpaxoBaHue.

JINY — JleuebHo- npodunakTnyeckoe yupexaeHue.

LIUTO — LleHTpanbHbIii MHCTUTYT TPaBMaToONOrMK 1 opToneamn um. Mpuoposa.
®depnepanbHbiit LleHTp JI®K 1 CM M3 P® - ®depepanbHbii LleHTp neyebHom
(OU3KYNbTYPbl U CMOPTUBHOW MeanuMHbl MUHWUCTEpPCTBa 34ApaBOOXpPaHeHMs PocCcUiACKoM

®epepaunn.
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2. OnucaHue ycnyr

2.1. ®dyHKUMOHaNbHOE Ha3HauyeHue ycnyr peabuwnurauum
NO3BOHOUYHMUKA

Peabunuraumus Kak MegUUMHCKas ycyra.

Peabunutaumss — 3TO COBOKYMHOCTb MEAWMUMHCKMX YCAYr, OCHOBaHHbIX Ha
MCNONb30BaHUN  (PU3NYECKMX (PAKTOPOB U 0ObeAMHEHHbIX B peabunuTauMoHHbIe
NpOrpaMMmbl C L€/Ibl0 BOCCTAHOBMIEHNSI YTPAYEHHbIX (PYHKUUIN, a Takke NpodunakTuku

MHOMMX 3aboneBaHun.

B HacTosilweM 6usHec-nnaHe npeacTaBeHbl YCIyru no peabunvMraumm no3BOHOYHMKA U
KPYMNHbIX CyCTAaBOB C MOMOLLbIO MEAULIMHCKMX TpeHaxepoB. Mcnonb3oBaHME TaKux
TPEHAXXEPOB [JaeT BO3MOXHOCTb WHAMBMAYaANbHOMO Moaxoda K OnpeaeneHuto
NapaMeTpoB TPEHUPOBOK, M TO3BONSIET MNPOBOAUTb 3(D(PEKTUBHLIE TPEHWPOBKU B
60/bWOM AMana3oHe ABWXXEHWMIM, B TOM 4ucCie W NoasM, CTpajalowmm oT 6onen B
cnuHe. Kpome Toro, Takue TpeHaxxepbl NO3BOMISIOT TIWATENbHO Bbl6paTh 103MPOBaHHbIE
Harpy3kKn W MO3BONSIOT MNPOBOAUTb MaKCMMaNbHO 3(MMEKTUBHbIE  TPEHUPOBKMW.
KOHCTPYKUMN TpeHaXkepoB 0b6ecrneunBaloT BblpaboTKy MpaBUIIbHbIX ABUraTeNbHbIX
cTepeoTmnoB (C Lenblo YCTpaHEHUS NAaTOBMOMEXaHUYECKUX WU3MEHEHMI), COKpalleHue
OCYLLECTBNSAETCA B 3KCLUEHTPUYECKOM W KOHLEHTPUYECKOM pexmMax, AMHaMUYHOe
nocerMeHTHoe (MO3BOHOK 3a MO3BOHKOM) BK/IOYEHME B ABWXKEHWE MNOSICHUYHBIX W
rPYAHbIX NMO3BOHKOB 06€CNeYMBaAET NPaBUbHOE BbIMOMIHEHNE ABMXXEHWIA, CrieLnasibHble
NpUCNocobseHnst NO3BONSIOT YCTPaHSATh MblleYHble AncbanaHcbl (eCcTb BO3MOXHOCTb

TpEeHNpPOBaTb OAHY CTOPOHY).

Bce pacyeTbl B HacTosiweM 6u3Hec-nnaHe cAenaHbl Ha OCHOBE TPEHaXXepHOro
komnnekca Biodex Multijoint (peabunutaumns kpynHbix cyctaBoB) U HUR TexHonorum
(peabunutaumy MNO3BOHOYHWMKA). DTO YHMKANbHas W MNepcrekTUBHAs TeXHONoruns
neyeHnss U nNpodunakTUkn 3aboneBaHn M (YHKUMOHANbHBIX HAapyLIEHUA OMOPHO-
ABUraTenbHOro annapata (MO3BOHOYHWMK U KpyMHble cycTaBbl). OCO6eHHOCTb MeToANKM

B OMArHOCTUKE, JfleYeHnM U nNpodUNaKkTUKE HapyLIEHWA OMOPHO-ABUraTENbHOrO

«SYNOPSIS - marketing for medicine» http//www.medresearch.ru 10



annapata C obpaTHOM CBS3blO MO CTPOr0 MHAMBMAYanbHOM nporpaMMe C
rapaHTUpOBaHHLIM  MOJlyYEHUEM  KOppurupyowero pesynbtata. HanpasneHwe
Bo3gencTenus HUR TexHonmormm — 3TO rNyboKMe Menkue Mbllubl MO3BOHOYHUKA,
KoTopble obecrneumBaloT (PUKCAUMIO MO3BOHKOB W BblAEPXXMBAKOT MaKCUMMalnbHble
Harpyskm B CTPecCOBblX cuTyaumsix (MoAbeM rpysa, peskMe TOPMOXXEHWUS, MOBOpPOTHI
Kopnyca, 4onroe cuaeHune 3a pyneM, 3a CToIoM). TOYHOCTb U 6e30MacHOCTb A03MPOBKU
CUNbl COMPOTUBIIEHUS NO3BONSIET NPUMEHATDL TPEHAXeEPbI, Kak peabunutaumm 60nbHbIX,

TaK 1 CNOPTCMEHOB.

O6nacTn NpUMEeHeHUs TaKNX TPEeHaXKepoB:

«> HEBPOJIOrus
«» TpaBMaToONOruns U opToneaus
< peabunutauus

< nleyebHas Gu3KynbTypa

B oTanume oOT TpeHaxepoB W YMNpaXKHEHUIN, WUCMONb3yeMbIX B (UTHEC M ApYrux
030POBUTENbHbIX LIEHTPAX, METObI, MPUMEHSIEMbIE B K/TMHUYECKOW peabunutauum, He
MCMOSb3YIOT ABUXXEHWUIM, OCHOBAHHbIX Ha CO3HATE/bHbIX, BOMIEBLIX YCU/IMSX MALUMEHTA, a
LE/IMKOM 33[al0T peXxuM paboTbl Mblll M3BHE, 33 CYET HEMNPOM3BOJSILHOMO
COMPOTMB/EHNS OENCTBUSAM, NpPOM3BOAMMBIM MHCTPYKTOPOM. [laumeHTa Kak 6bl
«NIeNsAT», BbICTABNSAA YrNbl, aMAAUTYAbl, UKCALMKM, 3a4aBasi PeXUM U pUTM paboTsl,
AO3UPYsl HarpyskM W OTAbIX. Takol pexum paboTbl M NO3BOMSET paboTaTb Ha
OTAENbHON MbllLE, BOB/EKasi B MPOLIECC TOIbKO OYEHb Crlabble U cnabble MblleYHble

rpynnbl.

B dwuTHec-ueHTpe, crnopT3ane 4enoBeK AenaeT /SMWb TO, Ha YTO XBaTaeT Cwn,
BO3MOXHOCTEA M >enaHusi, paboTa >Xe B 3a4aBaeMOM M3BHE (ero HasblBaloT
3KCLIEHTPUYECKMM) pexXmMMe He TpebyeT BoneBblX Yycunuid. [pu  MCNONb30BaHMM
MEAULIMHCKMX TPEHAXXEPOB MpPOrpaMMbl COCTaBMSIOTCS MHAMBUAYANbHO AN KaXAOro
NauMeHTa, U NO3TOMY HE UMEKOT NPOTUBOMOKA3aHUA HN MO TSHKECTM COCTOSIHMS, HU MO
BO3PacTy, M MOryT 6biTb UCMOSIb30BaHbl Kak B SIe4YebHbIX, TaK U B NpodunakTn4eckmnx

uensx. OTU MEeTOAMKM TMO3BONSAIOT He TOJSIbKO pa60TaTb C OnopHO-ABUraTE/bHbIX
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annapaToM, HO M PeryiMpoBaTh NpoLecchl 0bMeHa, reMoanHaMmnKy 6e3 1Cnonb3oBaHus
dapMaUeBTMUECKMX  NpenapaToB, OHM  3hdEKTMBHBI  AaXe NpU  HEKOTOPbIX

HacneaCTBEHHbIX 3a6oneBavax, CHUTAOLWMXCA NPaKTNYECKN HENU3NEYNMbBIMU.

2.2. Buagbl ycnyr peabunutayum no3BOHOYHMKA

OCHOBHbIMM BMAAMM YCYr N0 peabunutaumm NO3BOHOYHMKA SABNASIOTCS:

« JIeKapCTBEHHbIA METO/, NPY KOTOPOM HabnoAaeTcsl BPEMEHHOE YNYYLLIEHNE 3@ CYET
06€e360/IMBaHUSI, CHUXKEHUSI OTEKA U NMPOTUBOBOCNANUTENLHOMO AEUCTBUS;

«2 MacCaXk C BPEMEHHbIM Y/lyyllEHNEM MECTHOro KpoBoobpalleHnsi B NOBEPXHOCTHbIX
MbllILA@X, pethEKTOPHOE BO3AENCTBUE;

«» MaHyanbHas Tepanus, AN KOTOPOM XapakTEPHO BPEMEHHOE YNy4lUEHWE 3a CYET
BOCCTAHOBJ/IEHWUSI MPaBUIbHOMO PacrofioXKEHUs1 MO3BOHKOB, YNyulLlEeHWEe MeCTHOro
KpoBOObpaLleHns, HET NOBLILLEHNS TONIEPAHTHOCTU K Harpy3kam;

< (u3noTepanusl, Bbi3blBalOWAs BPEMEHHOE YhydlleHWe 3a CYET YKpenaeHus
NOBEPXHOCTHbIX MbILLUL, CMINHBI U TYNOBULLA, YNYYLLIEHME MECTHOrO KpOBOOOpaLLEHUS;

< (UTHeC, obecrneunBalolM BPEMEHHOE Y/yYLUEHME 3@ CYET YKPEneHus
NOBEPXHOCTHbIX MbILLL, CMIUHBI U TYIOBULLA;

« Knaccuyeckne metoavkm JIOK, BpeMeHHO yrny4warouwme coctosiHne 605bHOro 3a
CYET YKpENIEHNS NOBEPXHOCTHbIX MbILWL, CMIMHbI U TYNOBULLA;

«2 TEXHONOrms peabvnutaumMm NO3BOHOYHMKA M KPYMHbIX CYCTaBOB C MCMOSIb30BaHMEM
MEAULIMHCKUX TpeHaXkepoB, obecneumBalollas CTOMKUA 3hdhEKT, BOCCTAHOBMIEHWNE

dyHKUMK, hOpMUPOBaHME M NOAAEPXKAHNE CUMMETPUYHOIO MbILLEYHOrO KOpCeTa.
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2.3. CrouMoCcTb YyCAhYr, npuUHATanN B OTpacu
peabunutanorun (BOCCTaHOBUTEJ/IbHOIO JieYeHUs )

Peabunutaums NO3BOHOYHMKA MOXET OCYLLUECTBASATLCS Kak B MeauumHckmx JIMY, Tak u
B ¢uTHec-ueHTpax. LleHa no MockBe 3a KOHCy/nbTauuto Bpada Mo peabunutaumm
MO3BOHOYHMKA Bapbupyetcss ot 500 go 1500 pybnelt B 3aBMCMMOCTU OT YPOBHS
MEAMUMHCKOrO LEHTpa, KBanuduKauMm M y4yeHOM CcTeneHn Bpadva. B mMeamUMHCKMX
LeHTpax MockBbl B OCHOBHOM MpeanaratTcs ycnyrn mMaccaxa v JIOK, Bkniovawowme B
cebs napTepHyl0 MMHacTUKy, 6anaHc-rMMHacTuky, nwunatec, ¢utbon. Pa3osoe
nepcoHanbHoe 3aHsiTue JIOK ctout ot 900 ao 1000 pybnen, a rpynnoBoe — 350
pybnei. CToMMoCTb Kypca NIeYeHUsi, paccyMTaHHOro Ha 2-4 Heaenu ot 3 000 go 17 000
pybneit. CTOMMOCTb YCNyr Maccaxa npu peabunutaumMm No3BOHOYHMKA 3@ 1 ceaHC
coctansiet ot 150 go 1 300 pybnen B 3aBUCMMOCTM OT 30Hbl M XapakTepa Maccaxa.

TpaanumnoHHO 1 Kypc neyeHus BktodaeT B cedbs 10 ceaHCoOB Maccaxa.

Hwxe npeacTaBneHbl LUeHbl 3a 1 ceaHc pasnnyHbIX BUAOB Tepanuu:
«» MaHyanbHas Tepanusa — ot 650 Ao 1500 pybnen;

« JlazepHas Tepanusa — oT 200 ao 800 pybnen;

<> Pusmotepanus — ot 200 pybnen;

« YnbTpasByK, MarHutotepanus — 100 pybnen;

« YnbTpacdoHodope3 nekapCTBEHHbIX cpeacts — 150 pybnen;
« DnekTposnieyeHune (anekTpommoctumynsiums) — 200 pybnen;
<

YnapHo-BoniHoBas Tepanus —1100 pybner 3a ofHy 30HY.

Bo MHOrMX UEHTpax Mo peabunuTaumMn MO3BOHOYHMKA CYLLECTBYIOT CKUAKW AONst
OTAENbHbIX KaTeropuii rpaxkaaH: uHBanmaoB I wu II rpynnbl, YyYaCTHUKOB BOWHbI,
YYaCTHUKOB NMKBUAAUMKM aBapum Ha YADC, MHBaANMOOB [AETCTBA, YYalUMXCS CPeaHuX
WKOJ, CTYAEHTOB [AHEBHbIX OTAENEHW, NEHCUOHEPOB, @ TaKXe BO3MOXHOCTb

NpUOBPETEHNS CEMENHBIX aBOHEMEHTOB A/1s1 CYNPYXXECKUX nap v ux aetei go 18 nert.

B npeacraBneHHoOM 6usHec-nnaHe Mol pacCMaTpMBaEM pea6mnMTauM+o NO3BOHOYHMKa C
MOMOLLbIO CreumanbHbiX MeaUUMHCKMX TpeHaxkepoB. B aAaHHOM cnyyae UeHa

CKlaablBaeTCAd X ABYX NapaMeTPOB.
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*2 LIeHa 3a TECTUPOBAHUE,

“2 LUEHAa 3a KypC pea6V|nMTau,vw| NO3BOHOYHUKA.

TecTMpoBaHWe MpPOBOAMTCS HA CreumanbHbIX TpPeHaXepax W MOMOraeT BbiSIBUTH
MbILLIEYHBIA AMCO6ANaHC U HapyLUEHWE MOABWMKHOCTM BO BCEX OTAENaX MO3BOHOYHMKA,
onpefenuTb amnauTyay OBWKEHUA BO BCEX OTAENaxX MO3BOHOYHUKA WM CUMY MbiLlL
MO3BOHOYHMKA, @ TaKXe OonpeaenunTb HeobxoauMmyio pabouyro Harpysky. CTOMMOCTb

TecTupoBaHusi coctaenseT ot 300 ao 900 py6nen.

UTO KacaeTcs MCnosib30BaHUS TPEHAXEPOB MNPW fledeHuMu, TO pa30BOe mMocelleHne
TPeHaXXepHoro 3ana crouT nopsiaka 1000-1300 pybnen. OaHAKO B OCHOBHOM LIEHTPbI,
cneuvanusMpylowmecs  Ha  peabunutauMmM  NO3BOHOYHWMKA, HE  MpeaocTaBnsioT
BO3MOXHOCTM Pa30BOro MocCeleHnss TpeHaXKepHOoro 3ana, a npojatoT aboHeMEeHThI.
LleHa 3a aboHeMeHT Ha 12 3aHaTuM coctaBnser 14 000 — 18 000 pybnein. [Mpwm

HpVIO6peTeHMM aboHeMeHTa Ha 6onee AnUTENbHbIN CpOK ﬂeﬁCTByeT cnucrema CKMaoKk.

2.4. TpeboBaHMsI K KOHTpPONIO KauyecTtBa ycnyr LleHTpa
peabunutaumm NnO3BOHOUYHMUKA

CepbesHbiM TpeboBaHMEM K KOHTPOMKO KadecTBa OKasaHWs ycniyr no peabunurtaumm
ABNSIETCS OTCYTCTBME OC/IOXXHEHWW, HanMune MoOXMTENbHON AMHAMMKKM, CKOpeuLuee

BOCCTAHOB/IEHME YTPaYEeHHbIX (PYHKLIMIK, BOCCTaHOBIEHNE paboTOCNOCOBHOCTY.

2.5. Bo3aMOXXHOCTM Ans panbHeuwero passutusa LleHTpa
peabunutauum NnO3BOHOYHMUKA

Ansa  npeactaBNeHHOro B HacTosilleM 6u3Hec-nnaHe LleHTpa  peabunuTtaumm
MO3BOHOYHMKA MOXHO MPEASIOXNUTb Ba OCHOBHBIX MyTU pa3BuUTUSA Bu3Heca: paboTa no
dpaHwmse ans paboTbl No MeToanke LieHTpa 1 oTKpbITUE dUNManoB NpeacTaBNeHHOro

LleHTpa.
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1. ®paHLwm3a — 3T0 CUCTEMA JOrOBOPHbIX OTHOLLEHWUI MEXAY YY4aCTHUKAMU PbIHOYHOMO
npouecca, Npu KOTOPOM oAHa M3 dupM ((ppaHyansep) npeaocTaBnseT APYruMm
dbupmam (bpaHyainsm) npaBo NOMNb30BaHMUS CBOEW TOProBOM MapKOM WM METOAMKOW,

a B HEKOTOPLIX Ciy4dasdX TakKXXe CBOUMMUN OPUTrMHAJIbHbIMU TEXHOJIOTUAMMN.

O6bI4HO AN nony4veHns dhpaHLLn3bl HE06X0AMMO:

« 3aKfyeHne NMLUEH3MOHHOro A0roBopa Ha NpaBo NpUMEHeHUs MeToANKK LieHTpa B
CBOEN MpakTMKe C 0bCyxaeHueM 6u3Hec-nfiaHa, NpocyeTa 3aKynku HeobxoamMoro
peabunutaumMoHHOro obopyaoBaHus, npe3eHTaumMM  OTKpblTMS  LUeHtpa wu 0
AanbHENLIEM B3aUMOJENCTBUN;

«> oabop M peMOHT noMeLleHus;

<« 3aKynka obopyaoBaHus;

< [lpoxoxaeHve crneunanusaumm cneumannctoB C MonydeHnem ceptudmkaTos U
CBUAETENbCTB roCyAapCTBEHHOMO obpasua.

3aTpaTbl Yalle BCero HeceT (hpaHyaiisu.

2. dpyroi nyTb — 3T0 OTKpbITUE hunmanos LieHTpa peabunutaumum no3BOHOYHUKA Kak

ero 060C00NEHHbIX noApa3AeneHnii, KOTOpble MOryT SIBNSITbCS COBCTBEHHOCTbIO

LleHTpa.
2.6. JinyeH3upoBaHue LleHTpa peabunutaumm
NO3BOHOUYHMKA

MpenocTaBneHne MeOMUMHCKUX YCIyr Ha Tepputopun Poccuiickon  ®depepaumm
NoANEXWUT 06s3aTeflbHOMY NMLEH3MPOBaHMIO. LleHTp peabunuTtauuy, MoayyMBLLNIA
NMLIEH3MI0O HA OKa3aHMe MeAMLMHCKOM MOMOLUM, AO/MKEH cobnioaaTb OnpeaeneHHble

TpeboBaHus:

- BbINOSIHATb TPebOBaHUS HOPMATWBHbIX AOKYMEHTOB MwuH3apaBa Poccuiickoit
denepaumn 1 KomuteTa 3apaBooxpaHeHus r. MOCKBbI;

“ WMETb B HanMune HeobXxoanMyo HOPMATUBHO-TEXHUYECKYIO IOKYMEHTALMIO;

- MMETb B WITaTe COTPYAHWMKOB, MOSYYMBLUMX NPodunbHOE 06pa3oBaHNE U UMELOLME

cepTUdUKaT, NOATBEPXAAIOLLMIA CNELMANN3ALIMIO;
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< cobnoaaTh AENCTBYIOLLEE 3aKOHOAATENbCTBO Poccuiickon deaepaumm u r. MockBbI,
3KONIOrMYECKMe, CaHUTapHblIE, FTMIrMEHNYECKINE, NPOTUBOMNOXKAPHbIE HOPMbI U NPaBUNa;
< YMETb B HalMuMe AOKYMEHTbl Ha BNaAeHWe WU AEUCTBYIOWMIA [IOrOBOpP apeH.bl

(cybapeHabl) NoMeLLEHUN.

MepeyeHb AOKYMEHTOB ANS NULEH3MPOBaHUS LleHTpa peabunutauum npeactaBieH B
MpunoxeHun 1. KpoMe Toro, nuueH3naT 06si3aH CTporo cobntoaaTb YCI0BUS NIMLEH3NN.

He nepenaBaTb IMUEH3UIO APYrOMy fimuy.

HeobxoaMMo OTMETUTb, 4YTO CaM npouecC JSMUEH3MpOBaHWUS, TO €CTb cAadya
MOArOTOBMEHHbIX [OKYMEHTOB B JIMUEH3WOHHbIN KOMWUTET W pPacCMOTPEHME WX
KOMUTETOM, 3aHMMaeT oKoso 60 kaneHAapHbIX AHen. OAHAKO MOAroTOBKa /I0KYMEHTOB
K NUUEH3MpOBaHMIO 6onee TPyAOEMKMI MPOLIECC M 3aHMMAeT OT 2X A0 4X MecsiLeB.
BaXXHbIM MOMEHTOM $BNSIETCA TO, YTO MoOAavYa [AOKYMEHTOB Ha JIMUEH3MPOBAHME
BO3MOXHa, TO/IbKO eC/iM MOMeLLeHne MOSTHOCTbIO FOTOBO K paboTe (caenaH peMOHT B
cooTBeTCTBUMN C TpeboBaHusiMK), obopyaoBaHue (B paboyemM COCTOSSHUKM) HaxoauTCs B

nomewleHum LieHTpa.

Ans TOoro u4TO6bl MOMYYUTb NMUEH3MI, HeobxoamMmo obecneuntb cobnoaeHue
ONpeaeneHHblX HOopM B paboTe LleHTpa, KOTOpble perynuMpytoTcss HOPMaTMBHbIMU

adKTaMu.

K MOMEHTY npoBefeHUs 3KcnepTusbl (Kak MpaBufio, 2 3KCnepta W3 JIMLEH3MOHHOMO
KoMUTETa) B LIEHTpe AO/MKHbI HAaXOAWUTbCS COTPYAHWKM C TPYAOBLIMU M CaHUTAPHBLIMM
KHWKKaMWM W TpyaoBbiMK foroBopamMu. COTPYAHVKU [IO/DKHbI MMETb MpaBO Ha
NpeaocTaBfieHMe  MEAUUMHCKMX YCnyr, TO €eCTb 6biTb  AMMIOMMPOBAHHbLIMM

cneunannctamn.

Mpn  BbLISIBNEHUN  KaKUX-IMOO  HapyleHWn  JIMUEH3MOHHbIA  KOMUTET  BripaBe

NPMOCTaHOBUTb AENCTBUE NNLIEH3UN.

Mopagok nonyyeHus NNLIEH3MI Ha OKa3aHWe MeaMLIMHCKOM MOoMOoLLM npeanoXxXeH B

MpunoxeHun 1 HacToswero busHec-nnaHa.
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3. AHanu3 poiHKa. MapkeTUHroBoe uccrneaoBaHue

3.1. Obwan xapakTepuMcTMKa pblHKa peabunnMTauMOHHbIX
ycnyr B Poccun. Tekyuwias cutyauus B oTpac/iu

B nocnegHee Bpemsi Bce 6osbllee BHUMaHME YAENSETCS OXpaHe, YKPENJEeHWHo,
COXPaHEHUIO 3[0pPOBbsl, COKPALLEHMIO CPOKOB BOCCTAHOBWUTENILHOrO JIEYEHUSI MyTEM
BHEAPEHMUS B MNPaKTUKy 30pPaBOOXPAHEHWS] COBPEMEHHbIX METOAOB  3KCMpecc
ANArHOCTMKN M KOMMMEKCHbIX 0340POBUTENbHBLIX MPOrpamMM C WUCMOSIb30BaHUEM BCEro

apceHana He MeauKaMeHTO3HbIX cpeacTs (Npuka3 M3 N2114 ot 21.03.2003r.).

HeobxoauMo npu3HaTb TOT (haKT, 4YTO, HECMOTpPsi Ha 6eccrnopHble AOCTUXKEHMS
MeaWUMHbI, OHA OCTaeTcss 6eccunbHOM nepea PocToM 3aboneBaeMocTu. [puynHa
Takoro rosIOXKeHMs1 3ak/oyaeTcss B 6€30roBOPOYHOM OpUEHTaUMM MeaWUMHbI Ha
NEeYeHne, Npu MosIHOM WUrHOPUPOBAHUM MPOMUNAKTUYECKOrO HAMPABEHUS U KpaliHe
cnabblx peabunUTauMOHHbIX MPOrPaMM BO MHOTMX Pa3BUTbIX CTpaHax MUpa u Poccus He
UCKMOYEHME. HO B HacTOSLWIMIA MOMEHT HabnoaaeTcss NpUHUMNUANbHAs TEHAEHLMS

nepexoaa OT NMaCCMBHbIX K aKTUBHbIM METOAAM JIEHEHUA.

90% nonynaumn nuy, ctapwe 30-35 net crankMeBanucb C 60NSMM B CrMHE UAKU C
CUMNTOMaMK, BbI3BaHHbIMW  HapyLIeHMSAMW B  OMOPHO-ABUraTesIbHOM  annapaTe.
Hanbonee pacnpocTpaHeHHble MposiBNeHus: TaHywue 6onu B Mblwuax 6eaep, pyk,
Len, HEeBO3MOXHOCTb MOSIHOCTbIO MOBEPHYTb rOMI0BY, FOSIOBHble 601K, XpOHWYecKas
yCTanocCTb, CHMXeHune paboTocnocobHOCTU, 6eCCOHHUUA, HapyLleHus 3peHus. Bce 3To
BeAeT K  YBE/IMYEHUIO  BpPEeMEHW  HaxoXaeHuss Ha  OONMbHUYHOM  nncTe

(HETPYAOCNOCOBHOCTH), BPEMEHWN BOCCTAHOBUTENBHOIO JIEYEHWSI.

o HeKOTOpbIM AaHHbIM, 97 % noaen UMEOT MblweyHbln ancbanaHc, 60-70 % nuy 35-
55 NneT yxXe WMEeT KIMHUYECKME CUMMTOMbI HApYLUEHUN OMOPHO-ABUIaATENIbHOMO
annapata. C nosieneHmeM MPT (MarHUTHO-pe30HAHCHOM TOMOrpadun) pacTeT NpPOLEHT
nofaen ¢ AMarHOCTMPOBAHHLIMU OCTEOXOHAPO30M, MPbKaMU MEXMNO3BOHOYHbIX AMCKOB,

TO eCTb C (PMKCMPOBAHHOM OpraHMYeckon NaToNormen.
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bone3Hn nNO3BOHOYHMKA pPacrpOCTPaHEeHbl B TakOW CTEMEHW, YTO MOYTU KaXablM
YenoBeK CTPaflaeT OT HMX Koraa-Hubyab. [axke B Takow 6/1aronoslyyHon CTpaHe, Kak
LWseuns, 6one3Hn no3soHouHuka — 10-15 % cnyyaeB HeTpyaocnocobHoctu. M3 1000
60/bHbIX, Bnepeble 06paTUBLLUMXCS K Bpady B CBA3W C 3aboneBaHMeEM MO3BOHOYHWKA,
400 HanpasnsioTcs B 6onbHuuy, 30 M3 HMX ocTalTcs Tam ans obcnegoBaHus U
ne4veHus, npudem 5 — onepupytoTca. O3HaKOMIEHNE C MOSIOXKEHWEM [ieNl MOKa3bIBaeT,
4YTO Takue 3aboneBaHunss NPUOEIU3NTENBHO PaBHOMEPHO pPacMnpOCTpaHeHbl BO BCEX
BO3pacTHbIX rpynnax. Apyrumu cnosamu, 60ne3HM MO3BOHOYHMKA MOYTU TaK Xe
00blYHbI Y MOMOABIX, KaK U Yy MOXWUNbIX Ntogend. My>XUnHbl CTpagalT UMK NOYTH B ABa
pasa 4alle, 4YeM >KEHLWMHbl. ITO MOXHO O6bACHMTL aHATOMO-(PU3NONOrNYECKUMU

0Cco6eHHOCTAMU U TE€M, UTO MHOI'Me MY>X4YuHbl 3aHATbI TAXEJbIM CI)VI3VI‘-I€CKVIM TPpyAaoM.

B Poccun kaptuvHa c 3aboneBaemocTtbio OZJA He nydywe yeMm B Apyrnx crtpaHax. [lo
[AHHbIM 3KCMNEPTHOro MHTEPBbLIO, MPOBEAEHHOIO aHaIMTMKaMM KoMnaHnun «SYNOPSIS»,
okono 12% HaceneHusi Poccuiickor  Pepepaumy  CTpadatdT  XPOHUYECKUMU

3abonesaHnsMm OA (apTpo3bl, CKONMO3bl, OCTEOXOHAPO3bl CMOHANNESbI U Ap.).

Kpome TOro, yBenuMumBaeTCd 4YMC/I0 NOCTPafaBLUMX B pe3ynbTaTe TeppPOPUCTUYECKUX
aKTOB, JIOKaNbHbIX  BOEHHbIX  KOH(IMKTOB, aBTOKATacTpod, aBuakaTacTpod,
TEXHOrEHHbIX aBapvi. Kak npaBWio, OCHOBHblE TpaBMbl Yy TaKUX MOCTpafaBLUMX
CBS3aHbl C TpaBMaMuM MO3BOHOYHMKA. [lo paHHbIM BO3: exerogHo B Poccun

peructpupyetca 50 Tbica4d criydaeB TpaBM MO3BOHOYHMKA W CMIMHHOMO MO3ra.

ExeropgHo B P® yBenuMuMBaeTCs KOMMYECTBO OnepaTUMBHbLIX BMeELWATeNbCTB Ha
NO3BOHOYHMKE U CMMHHOM MO3re no noBoAYy AMCKOreHHbIX PaanKynnToB, OI'IYXOJ'IG“,

KUCT 1 apyrux 3aboneBaHum.

3a nocnegHMe HeCKONbKO JeT HabnoaaeTcs CToWKasi AMHAMUKA — YBEMYEHUS
TpaBMaTM3Ma Cpeau MONoAblX NoAen — cpeaHu BO3pacT MoyymBlwMX TpaBMy 15-35
net. Yawe cTpagaloT My>XUYMHbl — COOTHOLUEHME MY>XYMH WU XeHWMH 3:1. OCHOBHbIMU
NpUYMHAMM TPaBMbl SIBASIOTCS AOPOXXHO-TPAHCMOPTHbIE MPOUCLIECTBUS U HbIPSIHKE.

lMpn 3TOM TpaBMaTU3M TAKOro poAa YacTO COMPOBOXXAAETCHA MOBPEXAEHUEM CMUHHOIO
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MO3ra, @ 3TO COMPSHKEHO TIpybbIMKM HEBPOMOrMYECKMMU PACCTPOMCTBAMU B BUAE

TETpannerny, HapymeHMﬁ YYBCTBUTEJIbHOCTU U (bYHKLl,MM Ta30BbIX OPraHoB.

Mo paaHHbIM [enapTaMeHTa 34paBooxpaHeHus r. Mocksbl 3a 2003 rog, 25 B3pochbix 13
10 000 HaceneHus Nony4Ynnn Nepenom No3BoHOYHMKA. YTO KacaeTcs aeten, To K 15-
NETHEMY BO3pacTy CKONMO3 Habntopaetcs y 7,7% neTen, a HapylleHUMe OCaHKU — Y
10,8%.

B Hactosilwee Bpemsi B PO peabunnTauMoOHHbIE YCNYrM OKa3bIBAKOTCA B Pa3/IMYHbIX
yupexaeHusix: Kak B rOCYAApPCTBEHHbIX, TaKk WM B 4YacTHbIX. K rocyaapCTBeHHbIM
(BEOOMCTBEHHbBIM)  YUpeXAeHUsM OoTHocATcs  MeauumHckme (MCH, rocnutann) wu
0340pOBUTENbHbIE  YUYPEXAEHWs,, CaHaTopuK, CrOpTUBHblIE KOMaHAbl (06bEKTHI).
YacTHble yupexaeHus BKIIOYaloT B cebs MeauumHCKue peabunmntaumoOHHble LEHTPHI,

uTHec-ueHTpbl, CMA-CanoHbl, TPEHAXXEPHbIE 3aslbl, 0340POBUTENbHbIE LIEHTPSI.

3.2. ®aKTopbl, BAUSAIOLLME HA PbIHOK peabunutauum

dakTopamn, BNMSIIOWIMMM Ha PbIHOK YacTHOM peabunutauum, Hawu 3SKCNepThbl
Ha3bIBaKOT:

«» HeAOCTaTOK peabuMTauMoHHbIX LEHTPOB Ha oHe 6onbluon 3aboneBaeMocTu
ONOPHO-ABUraTENbHOroO annapara;

> HEAOCTAaTOYHYK) TEXHMYECKYD OCHAWEHHOCTb peabunnTauMOHHbIX  LIEHTPOB
COBpPEMEHHbI BOCCTAHOBUTENbHBIM 060pYAOBaHMEM;

«2 pOCT 61aroCoCTOSIHMS HaceneHus, 4YTO MO3BOMSET OnjaunBaTb MeaUUMHCKME
ycnyru;

«2> HEey[AOB/IETBOPEHHOCTb MNATEXeCrnocobHOro HaceneHus OKas3aHueM Yyciyr w
Ka4yeCcTBOM CepBMCa B roCyAapCTBEHHOM CEKTOPE 34paBOOXPaHEHUS;

«» HEeAOCTaTOYHAsi OpraHM3auMs MeauuUMHCKOM cnyxbbl B ¢uUTHec-knybax, rae

npeanararoTcda ycnyru pea6VU'IMTaL|,VIVI NO3BOHOYHMKA.
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3.3. TeHaeHUUN pa3BUTUSA OTPAC/IM BOCCTAaHOBUTEJIbHOIO
neyeHunn

B nocnegHee Bpems HabnoaaeTcs MHTEPEC K OTPac/in BOCCTaHOBUTEJIbHOIO JIe4EHNA B
OCHOBHOM. 3JTO MPOMCXOAUT MO MHOIMMM MpUYMHAM, OCHOBHbIMM MOXHO Ha3BaTb

cneayoLme.

1. Pe3ko yBenuMumsiocb 4ncno 3a6osieBaHMM CBS3aHHbIX C MO3BOHOYHMKOM.
OfHa m3 rnaBHbIX MPUYMH 3TOMO TO, YTO 3@ MOCNeAHME HECKOSIbKO JleT YKpenunachb
AnarHocTnyeckas 6asa rocyaapctBeHHbiX JIMY. FocyaapCTBO MAAHOMEPHO yKpennaser
NOSIMK/TIMHMYECKOE 3BEHO 34paBOOXpaHeHusl. B pe3ynbTate 4yero 3akynaetcs 6onblioe
KONMYeCTBO AMarHOCTU4Yeckoro obopyaoBaHusi, B TOM uucie Ans  AMArHOCTUKM
3aboneBaHnii NO3BOHOYHUKA. HO BMECTe C TeM rocyaapcTBO NOKa He npeanaraeT Takoe
Xe MacwTabHoe nedyeHve MO3BOHOYHWUKA. BOMBLIMHCTBO OHOMKETHLIX MEeANUMHCKUX
yupexxaeHuii cnabo ocHalleHO HeobxoauMbiM 060pyaOBaHMEM ANs peabunuTaummn u B
60MbWMHCTBE C/ly4aeB MO3BOMISIET MPOBOAMTL TOMBKO  MUMHWUMabHbLIN - KOMMAEKC
yrNpa)kHEHUIN B paMKax ycTapeBlmx metoauk JIOK. Kpome Toro, Heo6xoanMo oTMETUTD,
YTO nNpOdUNAKTUKA HaceneHns npoBoanTCa 6eccMcTeMHO, CaHaTOPHO-KYpPOpPTHOE
Hanpas/ieHMe 34paBOOXPAHEHNS HAXOAUTCS B MJIOXOM COCTOSIHUM.

2. Ypensetcas Bce 6Oonbwlee BHUMaHue peabwnutaumm nopgen  C
XPOHUYECKUMM 3a60N1eBaHMAMM NO3BOHOYHMKA W WMHBANMAOB, KaK CO CTOPOHbI
rocyaapctesa, Tak M CO CTOPOHbl YaCTHOrO MeAMUMHCKOrO pblHKA. [logHuMaeTcs
npobnemMa yBenMyeHuMs  (PYHKUMOHANbHLIX pe3epBOB  60JbHbIX, KOMMEHcaumm
HapYLEHHbIX (YHKUMI, BTOPUYHOM NPODUNAKTUKN 3ab60NEBaHNA U UX OCNOXHEHWMN,
BOCCTAHOB/IEHMS] CHUXKEHHbIX TPYAOBbIX (PYHKLUMIA M BO3BPALLEHUS] AEECMOCOOHOCTH.

3. B HacTosiee BpeMsa HabnwogaetTcs uMHTepec (PUTHEC-KNYyboB K OTKPbITUIO
peabunnTaLMOHHbIX LEHTPOB MO3BOHOYHMKA, 4TO Npu 3(PGhEKTUBHON pekname U
OpraHM3auum NPUHOCUT UM XOPOLUMNA JOXOA M, COOTBETCTBEHHO, HOBYHO MEPCMNEKTUBHYIO
NAaTeXecnocobHyl0 HUWY  KIMeHTOB. WM3BecTHo, 4To ycnyrn  utHec-kny6os,
OPVEHTUPOBAHHbI Ha MaKCMManbHOE YMCNIO MIATEXECNOCOOHbLIX NoTpebutenen,
No3TOMY BnagenbuUbl (UTHECOB CTapaloTCs MNPEANOXWUTb Kak MOXHO 60nbLunii

ACCOPTUMEHT YHUKASbHbIX YCIYT.
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4. Bo3pacTraeT MHTEpeC MHBECTOPOB K OTpac/ivM peabunMTauMOHHbIX YCAYT.
YacTHble neyebHble ydpexaeHus uMetoT 6osblie BMAOB COBPEMEHHOM WM YHMKaNbHOM
annapaTtypbl Ans  BOCCTQHOBUTENIbHOMO JfleyeHus,, B TOM uucne peabunuTtaumm
NMO3BOHOYHWMKA. B  nocnegHee  Bpems  HabnwogaetTca  pacluvMpeHWe  yucna
peabunUTaLMOHHbIX LIEHTPOB OTAENEHMM, UX YCNOXHEHME W KOMMJIEKCHbIM Moaxond K

BOCCTAHOBUTEJIbHOMY JIEYEHUIO.

3.4. O6beM pblHKa NNaTHbIX MeaAUMUMHCKuX ycnyr 2006-
2007 rr. O6beM pbiHKa AO6pPOBOSIBHOrO MEeAULIMHCKOIO
CTpaxoBaHUA

O6beM pbIHKa NM/1aTHbIX MEANLMHCKnX yciyr 2006-2007 rr.

MHOrMe aHaNUTUKU WUCCNeAOBATENbCKMX U MHBECTULMOHHBLIX koMnaHui (DISCOVERY
Research Group, UK «AHTaHTa Kanutan», «KUT O®uHaHc» ADK «Cucrtema») obbem
YaCTHOro MeauUMHCKOro pbiHka B 2007 roay oueHuBaloT YyTb 6onee 125-150 mnpa.

py6nen ($ 5-6 mnpa.) Bkaoyas 406poBOSIbHOE MEAULIMHCKOE CTPaxoBaHME.

MoMMMO NeranbHOro YacTHOro pblHKa MEAULMHCKMX YCyr, CyLLECTBYET TEHEBOWN PbIHOK
nnaTtHblX ycnyr. B OCHOBHOM 3TO Bpauu, paboTalowme B roCyAapCTBEHHbIX
YUPEXAEHNSX U OKasblBaloWME YCIIyrn 3a AeHbrn B 06Xxo4 OOpMNeHus Kakux-nmbo
IOPUANYECKMX [AOKYMEHTOB W YyniaTbl HanoroB. TaK TEHEBOW PbIHOK MIaTHbIX
MeAMUMHCKUX YCNyr, MO [aHHbIM npeacenatesnis KOMUTETA MO OXpaHe 340pOoBbs
rocyaapcTBeHHON aymbl epacumeHko, 6bin oueHeH B 100 mnpa. py6nei B 2006 r.
(«HoBble wu3Bectnsi» (Mockea), 11.09.2006). Ecnm yuuTbiBaTb TeMn  pocTa
mMeamumMHckoro pbiHka 18-20% B rog, To B 2007 roagy 3TOT pbIHOK MO COCTaBuUTb 118-
120 mnpa. pybnen. HeobxoaAMMO OTMETUTb, 4UTO TEHEBble MNaTHble YCIyru B
roCyAapCTBEHHbIX Y4YpeXaeHusaX cBsizaHbl 6onee BCEro C TakMMW BUAAMU YCITyr Kak
AVArHOCTUKa, XUpPYpruyeckme BMeLlaTesNibCTBa, POAOBCINOMOXEHME, a TaKxke Takue
peakvMe BuAbl YyCNyr Kak, Hanpumep, B 06nactm  aHApOnorMM, WUMMYHOMOMUM,

NCUXUaTpUn N Apyrux.
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Becb pbIHOK nnaTHbIX ycnyr B 2007 roay oueHuBaeTcs 3kcneptamu B 245 Mapa.
py6bnei. B LenoM e No OLEeHKaM 3KCMEpPTOB, PbIHOK MATHbIX MEAUUMHCKUX YCIyr B
bnmxanlee BpeMs OXWAAET COXPaHEHME BbLICOKMX TEMMOB POCTA: TOSIbKO PbIHOK
L0OPOBOSIBHOrO  MeAMLMHCKOrO CTPaxoBaHMSA CcornacHo 60MblUMHCTBY MPOrHO30B B

2008-2010 rr. gomkeH yBennunuTbCA B NATb pas.

Mo oueHkam akcneptoB KoMnaHum «SYNOPSIS», HeCMOTpsi Ha BbICOKYHO KOHKYPEHLMIO
Ha [aHHOM pblHKE, CNpoC Ha nnaTHble MeauMUMHCKME YCIYrn TMoKa OCTaeTcs

HEYAOBNETBOPEHHbBIM.

Mpy oueHKe 06beMa KOMMEPYECKOrO pblHKa MEAULIMHCKMUX YCIyr HEO6XOAMMO UMETH B
BUAY, YTO AaHHblE QHANUTUKOB U OULUMANBHBLIE UCTOYHMKU HECKOSIbKO pasHble. Mbl
NPUBOAMM CpaBHEHME AaHHbIX MO 06bEMY pblHKA NAATHbIX yciyr AOK «Cuctembl» U

MwuH3apascoupassuTtusa PO B Tabnuue 1.

Tabnuua 1. O6beMbl pblHKa MAATHbIX MeanUMHCKMX ycnyr B 2005-2006 rr., $ Mapa.

«Cucremoi» 3ApaBooxpaHeHua PO
4,7 4,49

| 2005 |
2006 | 5,3 5,3

Mo paHHbIM MuH3gpascoupazsuTusa PO, AOK «Cucrembl»

O6beM pbIHKa AO6pPOBOJ/IBHOIO MEANUNHCKOIO CTPaxXOBaHNS

OAvH 13 BaXXHeMWKnX (haKTOPOB, BNMUSIIOWMX Ha POCT pblHKA, — pa3BuTne B Poccum
pblHKa [A0OPOBONBHOrO MeAMLMHCKOrOo CTpaxoBaHusi. ECnM u3HavanbHO OCHOBHbLIMM
notpebutensmm ycnyr AMC 6binn KopriopaTUBHbIE KIMEHTLI, TO C pa3BUTMEM B Poccum
Manoro u cpeaHero 6u3Heca Kpyr noTpebutenen [o06pPOBOLHONO MEAULMHCKOro
CTpaxoBaHMsl CTa/ 3HAYUTENbHO pacluMpsTbcs (TeMNbl pocTa pbiHka AMC 3a nocneaHue

naTb net coctasnn 25-30%).
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Tabnuua 2. O6beMbl pbiHKa A0H6POBOBLHOMO MeAMUMHCKOro cTpaxoBaHus B 2005-2007 rr.,
mnpa. pyb.

2005 44
2007 68,8

Mo aaHHbIM Discovery research group.

Ha ﬂpeﬂ,CTaBﬂeHHOﬁ HWXE [AuarpaMMe TrMnoKa3aHO COOTHOLWEHUE obbema PblHKa

A06POBOSIBLHOrO MEANUMHCKOro CTpaxoBaHus B AMHaMuke 3a 2005-2007 roaa.

Omnarpamma 1. O6beM pbiHKa AO6pPOBOJILHOrO MEAULIMHCKOro CTPpaxoBaHMUS.
2005-2007 rr. (Mnpa. py6.)

2007

2006

2005

0 10 20 30 40 50 60 70

‘ @ mapa. pyb6. ‘

Mo [aHHbIM [ocKkoMcTaTa, O6beM 3ak/loyeHus [0BpOBOJIbHLIX [AOrOBOPOB  CO
CTPaxoBbIMK KOMMAHUAMMU HA OKa3aHWE AOMONHUTENbHBIX MNATHbLIX MEAULIMHCKUX YCIyr

pacTeT Kak MMHMMYM Ha 5 % B roa.

3.5. CTpyKTypa pblHKa YaCTHOW MEeAULMHDI

PbIHOK KOMMep4YeckoM MeauUMHbl B OCHOBHOM pa3fiefieH Ha YeTblpe CcekTopa:
CTOMaTOosIorns, TMHEKONOMUSI U YPOJNorusl, AMArHoCTMKa U KOCMETONorusi; HebonbLUOoW

NPOUEHT 3aHUMalOT KIUHUKKW, KOTOpPbIE OKa3biBato LIJVIpOKMl‘/lI cnekTp ycnyr — OT
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ANArHOCTUKN [0 XMPYPruyeckmx onepaumi (Takux KAMHUK B PO eamHuubl). MosaTomy

CTPYKTypa MAaTHOM MeAULMHBI BbIFNSAAUT cieaytolmmM obpasomM (Tabnuua 3).

Tabnuua 3. CTpykTypa pblHKa YacTHON MeauumMHbI, Y%

cnyrun
CromaTonorus

Yponorus u rmHeKosnorus

JwnarHoctuka

KocmeTonorus

MHOFOI'IpOCbVIﬂ bHbI€ KJIMHNKU

%
60%
20%
10%

6%
4%

Mo aaHHbIM CORIS Assistance.

Ha amarpamMme 2 npeacTaBfeHO pacnpefeneHue Jonei pbiHKa Ha POCCUIMCKOM pbIHKE

YacTHOM MeauumHbl. o MHeHuto akcneptoB B 2008, kak n B 2007 nuaepoM pbiHKa

OCTaHETCH YaCTHasd CToMaTo/10rn4.

Ovarpamma 2. CTpyKTypa pblHKa YacTHOM MmeauumHbl, 2007 r. (%)

@ 60%

@ 20%
0
m 4% @ 6% @ 10%
@ ctomaTonorus @ yposnorus 1 rMHeKoorns @ amMarHocTumka
@ kocMeTonorus " | MHOFOI'IpOCI)W'Ibele KITMHUKU
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3.6. MpUuYMHbLI MCNOJZIb30BaHUSA IJIaTHbIX MeAULMHCKUX
ycnyr B MockBe

lMoBegernne noTpeburesies Ha PpbIHKE MJ1IaTHbIX MEANUNHCKNX YCITyT.

Ans  um3yyeHuss nNpuumMH obpalleHusl K nNaTtHbiIM  MEeAMUMHCKUM  YyCyram  Mbl
MCNoNb30BaNn pe3ynbTaThbl ornpoca, NnpoBeAeHHOro MeToA0M JINYHOro
CTPYKTYpUpPOBaHHOMO MHTepBblo, B 2007 roay, kKoMnaHuen Business Vision cpean
Xutenenm MockBbl. Bblibopka coctaBuna 1003 uenoseka (n=1003). B onpoce
y4acCTBOBAsI0 HECKOIbKO rpyrn pecrnoHAEeHTOB:

<2 MyX4uHbl 25-34 net

<2 MyxXuuHbl 35-54 net

< My)4uHbl cTapwe 55 net

«2 XeHWuHbl 25-34 net

< XXeHWwwuHbl 35-54 net

< XeHLWuHbI cTapLie 55 net

Aunarpamma 3. NMpuunHbI UCNONIb30BaHUSA MJ1aTHbIX yCNyr (BCe peCnoHAEHTbI,
n=1003)

100%-
80%
60%
40%-
20%-

0%

B 601ee kayeCTBeHHast MeAMUMHCKAsH MOMOLLb

H BbICOKMIA YPOBEHb CepBMCca

B BbICOKasi CKOPOCTb 06C/Ty)KMBaHUS

M 60see yaobHOe MECTOMOSIOXKEHNE MEANLIMHCKUX YUPEX AEHMIA

O penyTaumsl U U3BECTHOCTb MEAMLIMHCKOIO y4YpexaeHus

B OTCYTCTBME BO3MOXHOCTM MOSYYUTb AaHHbIE MEAMLIMHCKME YCyrv 6GecrnnaTHoO

@ apyroe
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BONbLWMHCTBO OMNPOLUEHHbIX MOJL3YIOTCA MAATHBIMU MeAULUMHCKUMW yCnyramu u3-3a
6onee BbLICOKOrO KayecTBa MeauumHckor nomowm (85%). Ansa 75% pecnoHaeHTOB
Ba)XEH BbICOKMI YPOBEHb CEpPBMCA MMATHbIX MEAMLMHCKMX ydpexaeHun. HaumeHee
3HauUMMOM NpUUMHOM ObpalleHMs B NAaTHbIE MEeAMUMHCKME YUYpEeXAEeHWUs SIBNseTcs

yAOOHOE pacnoNnoXeHUE 3TUX YUPEXXAEHUN.

Ovarpamma 4. MNMpuuYMHbI UCNOJIb30BaHUA MNATHbIX ycnyr (My)XuuHbl 25-34
net, n=170)

100%-
80%-
60%-
40%-
20%

0%

B 60/1ee KayeCcTBeHHas! MeaMLIMHCKasi MOMOLLb

@ BbICOKWI YPOBEHb CepBuUCa

@ BbICOKasi CKOPOCTb 06CY>KMBAHMS

@ 60nee yaobHOE MECTOMONOXEHUE MEAVULIMHCKUX YUYPEXAeHUN

@ penyTaums ¥ U3BECTHOCTb MEAULIMHCKOTO YUpeXAeHUs!

@ OTCYTCTBME BO3MOXHOCTM MOJYUYMTb AaHHbIE MEAVMLIMHCKUE YTy 6eCniaTHO

O apyroe

[Ans 60NbLUMHCTBA OMPOLUEHHbIX MY>XXUMH B BO3pacTe OT 25 A0 34 neT npuynHa cocTout
B 60nee BbICOKOM YpoBHe cepBuca (78%) v BbICOKOM CKOpOCTM obcnyxunsanus (88%).
YnobHoe pacrnonoXeHne MeAMUMHCKUX Y4YpeXAEeHWM WrpaeT CyLWEeCTBEHHYIO pOfb B

Bblbope nogobHbIX opraHnsaumn (34%).
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AvarpamMma 5. MpuumMHbI UCNONb30BaHUA MNATHbIX ycnyr (My)Xu4uHbl 35-54
net, n=165)

80%-
60%
40%-
20%-

0%

B 605ee KayecTBEHHash MeAMLMHCKAs MOMOLLb

@ BbICOKUIN YPOBEHb CEpBUCa

@ BbICOKasi CKOPOCTb 06CNy>XMBaHUSA

@ 60nee yaobHoOe MeCcTonoIoXKeHNEe MEANLIMHCKMX YYPEXAEHUN

@ penyTaums n U3BECTHOCTb MEAULIMHCKOIO YYpexaeHus

B OTCYTCTBUE BO3MOXXHOCTU NOJTYYUTb AaHHblE MEAVLMHCKME ycnyrv BecnnaTHo

@ gpyroe

MpuuMHOM 0BpaLLEHUsI B NNATHbIE MeAULIMHCKME yupexaeHus anst 76% OnpoLeHHbIX
MY>XUMH B Bo3pacTe oT 35 10 54 neT SBNseTcs BbICOKMIM YPOBEHb CcepBuca, a aAns 61%
— BbICOKasi CKOPOCTb 06cnyxmBaHus. 55% pecrnoHAEHTOB MONb3YKTCS MNAATHbIMK
MEeAMUMHCKMMWN YCyraMin, Tak Kak He MMEKT BO3MOXHOCTM MOSyuYnTb HeobxoauMble

ycnyru 6ecnnaTHo.

Ovnarpamma 6. MpuunHbI UCNONB30BaHUA NNATHbIX ycnyr (My)X4YMHbI CTaplue
55 net, n=156)

100%
80%
60%-
40%-
20%-

0%

@ 6onee KayeCTBeHHas! MeaAnUMHCKaa NoMoLlb

@ BbICOKMIA YPOBEHb CEpBUCa

@ BbICOKAsi CKOPOCTb 06CNyXXUBaHMS

@ 6onee ynobHoe MeCTOMONOXEHNE MEAULIMHCKMX YUpeXAeHNiA

@ penyTaums U U3BECTHOCTb MeAMLIMHCKOIO y4peXaeHus

-] OTCYTCTBME BO3MOXHOCTU NOJTY4UTb AaHHblIE MEAULIMHCKME YCIYTU 6ecnnaTtHo

O@ apyroe
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[N ONpOLWIEHHBIX MY>XUMH CTaplle 55 neT BbICOKOE KayecTBO MeAMLMHCKOM MOMOLLM
ABNSeTCS Hanbonee BaXXHOM MPUYMHOM ObpalleHns K nnaTHbIM ycniyram (97%). 91%
pecnoHAeHTOB 06palLaloTCs K MAaTHbIM yCayraM, NoTOMy Kak He MMEKT BO3MOXHOCTU
nonyynTb Heobxogumble ycnyrn 6ecnnatHo. YAobHoe pacnonoXxeHuve MeanuUMHCKUX

YUPEXAEHWU ANsi peCNOHAEHTOB HECyLecTBeHHO (16%).

Ovarpamma 7. MprUumMHbI UCNOJIb30BAHUA MJIaTHbIX ycnyr (OKeHwWuHbl 25-34
net, n=165)

100%-
80%-
60%-
40%-
20%-

0%

B 6oriee KauecTBeHHast MEAULIMHCKAs MOMOLLb

@ BbICOKMIA YpOBEHb CepBuca

@ BbICOKAs CKOPOCTb 06CNY)KMBAHNS

@ 6onee yno6HOe MECTOMNOMOXKEHNE MEANLIMHCKMX YUPEXAEHMI

B penyTaLms U U3BECTHOCTb MEAULIMHCKOrO yUpeXxaeHUs!

@ OTCYTCTBME BO3MOXHOCTM MOJTYUYUTb AaHHbIE MEAULIMHCKUE YCIyrv 6ecnniaTHO
O apyroe

BONbLWMHCTBO ONPOLLEHHbIX YXEHLMH B Bo3pacTe oT 25 Ao 34 obpawaoT BHMMAHUE Ha
BbICOKOE KauyeCTBO MeAMUMHCKOM noMoLn(88%). Bbicokasi CKOPOCTb 06CNYXMBaHUS U
BbICOKMA YpPOBEHb CEPBMCA BAMSIOT Ha BbIOOP B MNOMb3y MNAATHbIX MEAULIMHCKUX

yupexaeHnn(62% un 85%).
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Avarpamma 8. MpuUuMHbI UCNOJNIb30BaHUA TMJIaTHbIX ycnyr (OKeHwmHbl 35-54

net, n=168)

100%-
80%-
60%-
40% 1
20%-

0%

B 6051ee KauecTBeHHasi MeANLMHCKas MoMOLL b

@ BbICOKWIA YPOBEHb CEPBUCA

B BbICOKasi CKOPOCTb 06C/TY>KMBAHMS

@ 60ee yao6HOEe MECTOMOMOXKEHNE MEAMLIMHCKIX YUPEXAEHWI

@ penyTaums 1 U3BECTHOCTb MEAULMHCKOO YUPEXAEHMS!

B OTCYTCTBME BO3MOXXHOCTU MOMYYUTb AaHHbIE MEAMLIMHCKWE YCyrn 6ecnnaTHo
O@ apyroe

bonee nonoBuHblI XeHWWH B Bo3pacTe 0T35 A0 54 net obpawatoTca K NAaTHbIM

ycnyraMm, noToMy KakK HE WMEKT BO3MOXHOCTU NONY4YnUTb HeobxoanMble ycnyru

b6ecrnnatHo (71%). HawmmeHee BaxkHas npuynHa Ansa  obpalweHus B niaTHble

MeANMUMHCKME OpraHm3aumm COCTOUT B y,CI,O6HOM pacnonoXxeHnn MeanunHCKNX

yupexaerHuii (14%).

Omarpamma 9. MpruMHbI UICNONb30BaHUSA MJIaTHbIX yCnyr (OKEHLWMHbI cTaplue
55 net, n=179)
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80%-

60%-

40%-

20%-

0%

W 6onee kayecTBeHHas MeaMLIMHCKasi MOMOLLb

@ BbICOKMWIA YPOBEHb CEpBUCa

M BblCOKasi CKOPOCTb 06CyXMBaHUsI

@ 60nee ynobHOe MECTONONOXEHUE MEANLIMHCKUX YUPeXAeHW

d penyTauusa 1 U3BECTHOCTb MEAULMHCKOIO yupexaeHus

l OTCYyTCTBME BO3MOXXHOCTU MOMYYUTb AAdHHbIE MEAULIMHCKME YCNYTU 6ecnnaTtHo
@ apyroe
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Takum obpa3oM, 6onee KayecTBEHHas MeAMUMHCKasi MOMOLb WM BbICOKMI YPOBEHb
cepBuca SBASIOTCA [NABHbIMU KpUTEpPUSAMM Mpu Bblbope nnaTHOM wan 6ecnnaTHow

MEANLIMHCKOW MOoMOLLM cpean ornpoLweHHbIX Xutenen MocKBbl.

3.7. NopTper noTpebutens ycnyr LleHTtpa peabunutauumn
no3BOHOYHMKA. OnpeaeneHue LeneBoro cerMeHTa

Ycnyrn UeHTpa peabunuTtaumm NO3BOHOYHMKA B OCHOBHOM HeObXOoAuMbl, Cneaytowwmnm
KaTeropusm:

1. NMUaM C XpOHMYECKMM TeyeHneM 60ne3Hei, KOTOpble CTPaaaldT XPOHUYECKUMM
3aboneBaHMsaMN  OMOPHO-ABUraTeNbHOrO annapata (apTpo3oM, OCTEOXOHAPO30M,
OCTe0apTPO30M, CNOHANIE30M U Ap.);

2. nvuaM C NoCTTpaBMaTUYeCKNMM CMHAPOMOM, 60/1bHbIM, KOTOPbIE BOCCTaHABMBAKOTCS
Nocne TSHXKENOoN onepaunn Um TpaBMbl;

3. nMuaM, KOTopble HyXaalTcs B npodwunakTuke 6onesHeln, CBA3aHHbIX C
NMO3BOHOYHWKOM, HETPEHMPOBAHHbIE Ntoaw;

4. CnopTcMeHaM;

5. vHBanuaam.

Mo oueHKaM 3KCMNepPTOB pbiHKA peabunutaumm n pa3paboTuMKoB HacTosiILEro 6usHec-
nnaHa, noTeHuManbHbIMN n Hanbonee nepcneKkTUBHbIMU KNMeHTaMu
peabunuTaumoHHoro LleHTpa 6yayT nnua C XpOHUMYECKUM TedeHneM 6onesHen — 3To

60% oT Bcex nocetutenen LieHTpa.

Ha BTOpoM MecTe no nocewiaeMocty 6yayT HaxoauTbCs Nnua C NOCTTPaBMaTUYECKMM
CUMHAPOMOM, Ha TPETbEM — N1LA, HyXAalowuecs B npodunaktuke. Bmecte oHn byayT

COCTaBIATb OKOJ1I0 TPETU OT BCEX noceTuTeneun LleHTpa pea6VIﬂMTaLlVIVI NO3BOHOYHUKA.

CnopTcMeHbl ABNSAKOTCS, MO OLEHKaM COCTaBUTENEN [AAHHOIO 6usHec-nnaHa, caMbiMu
NAaTeXecnoCobHbIMN. OpHako, no NMpUYNHE TOro, YTO NoaasnsdloLlee 60MbLNHCTBO U3
HUX 3aKpenjeHo 3a CBOMMU CMNOPTUBHbIMU 6asamu (r,qe OHM U MnoNy4aloT MEANLIMHCKMNE

yCnyru), NpoueHT Ux nocewaeMoctu byaet HebonbWnMm.
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MHBanuabl SIBNAIOTCA CaMOM MasnoniaTeXxXHon rpynn017|, BCneacrtBnue 4ero npoueHt ux

noceLaemMocTm Takke byaet HebonbWNM.

Ha OCHOBaHWM BbILIEN3NOXEHHOTO MOXHO MPEANONOXUTL CNEAYIOLEE MPOLIEHTHOE
pacnpeneneHne aona notpebutenei ycnyr LieHTpa peabunutaumm NpeacTaBleHHOro B

HacToseM busHec-nnaHe Auarpamme 10.

Omarpamma 10. Crpyktypa nortpebutenen ycnyr LleHTpa pea6bunutauumn

NO3BOHOYHMKA U KPYMNHbIX CyCcTaBoB, %

HE 60%

O 20%

B 5% B 5% B 10%

B Jlua C XpOHUYECKUM TeUyeHneM 6onesHel
O Jlvua ¢ NocTTpaBMaTUYeCKUM CMHAPOMOM
B /luua, Hyxxgaowmecs B NpodunakTuke

B CriopTCMeHbI

= NHBanuabl

JInLa ¢ XxpoHnvdeckum TedeHmem boesHen (60%)

XapakTepucrTmnka. My>XUmHbl U XXeHLWnHbl B Bo3pacTte oT 30 ao 65 ner.

K nnuaM ¢ XpOHUYECKMM TeyeHneM 6one3HeNn OTHOCATCS:

< Jlnua C XpoHMYeckuMn 3aboneBaHusMKM  OMOPHO-ABUraTesIbHOro  annapara;
NOCTTpaBMaTM4eCcKoe COCTOsIHME B oTAaneHHOM nepuoge (bonblie roga):
[ereHepaTuBHO-AMCTpoduyeckne 6one3Hn Mo3BOHOYHMKA (apTpo3bl, OCTE0apTpPO3bl
MO3BOHOYHMKA, MPOTPY3UN N MPbDKM MEXMNO3BOHKOBbIX AWCKOB, PaAVKYNUT, CNOHAUNES
M Aap.); HOHOLWECKMN Kngos, kudockonmos, 6onesHb LLloepmaH-May (LLeriepmaH-May) v
Ap.

<2 Bo3pacTHble nauueHTbl (0T 55 u Bble) € AereHepaTUBHO-AUCTPOPUUECKUM

CUHAPOMOM.
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CpenHui foxoa 3Tou kateropuu: ot 25 fo 45 Tbic. pyb.

Lenb noceuweHns LleHTpa: He [AONyCTUTb pPa3BUTUA  TAXKENOoro naTonorn4yeckoro

npoLecca; noaaepxka GpyHKUMOHANbHOW CMOCOGHOCTY.

JInua ¢ nocrrpaBmarnyeckuM cuHapomom (20% )

XapakTepuctnka. My>xX4ymHbl M XeHwmHbl B Bo3pacte oT 25 ao 55 net. K nvuam c

NMOCTTPaBMaTUYECKMM CUHAPOMOM OTHOCATCS JSMua@, MEpPEeHeclmne TpaBMbl OMOPHO-
ABUraTeNbHOro annapara. [laHHast rpynna uMeeTt huanyeckuii NoTeHUMan U CnocobHa K
6bICTPOMY BOCCTAHOBEHWIO.

CpeaHuii 1oX0A 3TOW KaTeropmm KAmMeHToB: oT 35 Ao 60 Toic. py6.

Llenb noceweruns LleHTpa: ckopelliee BOCCTAHOBMIEHME YTPaYEHHbIX (PYHKLMMN.

Jlnya, Hyxaarowmecs B npodusiaktuke (10%)

XapakTepucTmka. My>XUnHbl 1 XXeHLWMHbI B Bo3pacTe oT 20 ao 65 net. K agaHHOM rpynne

OTHOCATCS NnUa, YAENAOWNe CBOEMY 3[0POBbI0 0C060E€ BHMMaHME. B OCHOBHOM, 3TO
counanbHO-aKTUBHOE, TPYAOCNOCOOHOE HaceneHue:

« Jlnua, paboTalolMe B CUAAYEM TMOJSIOXKEHWM: OMEpPAToOpbl UM MOHTaXHWULbI
NporpaMMnUCTbl M BoauTenwn, OyxranTepbl W MpeacTaBUTENM APYIUX  <KCUASUYMX>
npodeccuit;

« Jlnua C HapyLIEHNAMU OCaHKM;

« Jluua, cTpadatowme oT ronoBHoM 6onu;

« Jlnua, cTpapatolime ckonnotmyeckon 6onesnbio (I u II ctenenn);

« Jlnua, cTpagatolime nNiockoctonMeM (MpoaosbHbIM, NMOMEPEYHBIM);

« Jluua c BereTo-cocyanucTon ANCTOHMEN n ap.

CpeaHuii 1OX0[ 3TOW KaTeropmmn KIAMEHTOB: OT 25 ThiC. pyb.

Lenb nocewienns  LleHTpa: noaaepxaHue  xopowen  dusnmyeckon  hopMsl,

npocdumnakTnka 3aboneBaHnii NO3BOHOUYHMKA.

CrioprecmeHsl (5%)
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XapakTepuctnka. MyX4dmHbl U XeHwWwuMHbl B Bo3pacte oT 20 go 55 net. Jivua c

NOCNeACTBUSIMM  Ype3MepHbIX  (U3MYECKMX MNeperpy3oB  OMOPHO-ABUrATENbHOro
annapaTta, MO3BOHOYHMKA W CyCcTaBoB, C TpaBMaMuM UM C [ereHepaTuBHO-
AMcTpodmyecknMm  3ab0neBaHNSIMM  MO3BOHOYHMKA (B T.Y4. OCTEOXOHAPO3a, PbbKU
Aavicka wn ap.).

CpeaHuii 1oX0A 3TOW KaTeropmm KamMeHToB: oT 35 Ao 60 Toic. py6.

Llenb nocelerus LleHTpa: ckopelliee BOCCTaHOB/IEHNE CMOPTMBHOM (POPMbI.

UHBa/AbI (5%)

XapakTepuctmka. My>XumHbl U XeHWwuHbl B Bo3pacte oT 40. Jlnua ¢ 3abonesaHunsamu

OMOpHO-ABUraTeNbHOrO annapaTta, TpaBMaMy MO3BOHOYHMKa W ALUIM; ckonnoTuyeckomn
6one3Hbio (III ctenenn) u ap.

CpeaHuii oxon KaTeropum KaneHToB: oT 20 Thic. py6.

Llenb noceuweruns LleHTpa: nogepxxaHue xopowen husnyeckon hopMbl.

3.8. KOHKYpEeHTHbIA aHanu3

3.8.1. OnucaHuMe KpynHbIX WUrpoOKOB MOCKOBCKOIO PpblHKa
peabuiMTauMm nNO3BOHOYHMKA C WUCMNOJIb30BaHue JieyebHbIX
TpeHaXkepoB

Ha MOCKOBCKOM pblHKE CYLLECTBYET HECKONbKO BWAOB K/IMHWUK, KOTOpPble OKa3biBaloT
ycnyru no peaGMﬂMTaLI,VIVI NO3BOHOYHMKA. Te KIMHUKK, KOTOpble UMEKT MeAULUMHCKUNE

NVLEH3UN, NOAPA3AENSOTCS Ha ABE KaTEropuu:

1. 0OHM M3 HUX CMNEUManU3MPYIOTCS Ha OKa3aHUM TakuMX YCIyr, Kak: Maccax,
MaHyanbHas Tepanus, (Qu3MoTepaneBTUYECKOE JIEYEHUE, CyXOe  BbITSKEHME,
KpaHuanbHasa octeonaTus, pednekcotepanus, rmpyaorepanus, JIOK, 03aopoBuTenbHas

/iora, romeonaTus u ap.;
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2. BTOpasA KaTteropusa KinMHuUK, MMerLwmnx MeamunHCKmne nmueH3nmnm, NCnosb3yeT B cBoeu

paboTe cUCTEMbI YNPaXXHEHWUI Ha TPEHAXepaX.

Takke Ha MOCKOBCKOM pblHKE CyLLEeCTBYIOT (bl/ITHec-Ll,eHprI, KOTOpPbIE TOXXE UCMOJIb3YIOT
TPEHaXXepbl, 3aHNMasACb pea6MnMTauMef/’| NO3BOHOYHMKA. OQHAKO AesATeNbHOCTb Takux
q)VITHeC-Ll,eHTpOB HE NOANEXUT JNUUEH3NPOBAHUIO, TaK KaK OHWM HE OKa3bIBaloT

MeANUUNHCKNE yCcnyru.

[N KOHKYPEHTHOrO aHanusa paspaboTuMky HacTosiero 6usHec-niaHa oTobpanu
LIEHTPbl BOCCTAHOBUTESIBHOIO JIEUYEHUS!, KOTOPbIE OKa3blBAOT MEAULIMHCKUE YCIyrn Mo
peabunuTaumm NO3BOHOUYHMKA, UMEIOT JIMLEH3MI0 HAa MEAMLMHCKYIO AEATENBHOCTb M KX
MapKETMHroBasi CTpaTerMsi HanpaBfieHa Ha MPOABMXXEHUE YCIyr peabunutauum

NO3BOHOYHUKA.

KOHKYPEHTHbIA aHann3 NpoBEAEH MO CIEAYIOLINM XapaKTEPUCTUKAM:

HanmeHoBaHue,

MecToHaxoxaeHne MeanUMHCKOro LeHTpa, punuanos, TenedoHsbl, e-mail,
OdmumnanbHbIn canT,

MNepeyeHb NpeanaraeMbix yCnyr, CBA3aHHbIX C peabunutaumneln No3BOHOYHMKA,

KpaTkoe onucaHue aedaTtenbHoOCTH,

& & & & & @

CpefHssi CTOMMOCTb BOCCTaHOBUTENBHOMO IeYeHns NOo3BOHOYHMKA 3a NMepuoa.

HaumeHoBaHue. Meauko-peabusiMTauMoOHHbIE LLeHTPbl NO4 PyKOBOACTBOM

akapaeMuka B. . iukyns.

MecroHaxoxxaeHne MeauUMHCKOro ueHTpa, punmanos, TenecdoHbl, e-mail:
MPL| bengeso.

Anpec: MockBa yn. Muknyxo-Maknas a. 44A.

TenedoHsbl: (495) 779 25 25; (495) 779 30 30; (495) 420 81 81

E-mail: dikul@dikul.net

MPL| SlocuHbIV OCTPOB.

Apnpec: MockBa Apocnasckoe wocce 4. 116 kopn. 1.
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TenedoHsl: (495) 188-58-01; (495) 188-17-78; (495) 188 51-65
E-mail: lo@dikul.net

Odumumanbhbii canT. http://www.dikyl.ru

MepeueHb npepgnaraemMbiX YCAYyr, CBfi3aHHbIX C peabunutauuen
NO3BOHOUYHMKA. JleuebHasa 6a3a LleHTpa (6onee 1500 KB.M. MONE3HOW MoWaAn) Ha
ceroHsi UMeeT:

< [lnarHoCTUYecKkoe oTaesneHune:

o [leHcnToMeTpUS;

e KomnbtoTepHo-onTuyeckas avarHoctunka (KOA);

o KomnnekcHas Y3M-anarHocTuka;

o KomMmnbloTepHas Tomorpadums;

Hesponoruyeckoe otaeneHue;

PeabunmTaumoHHbIN 3an;

dusnoTepaneBTUYECKOE OTAENEHME;

OTpeneHvne MaHyanbHOM Tepanuu 1 neyebHOro Maccaxa;

OTtapenenune pednekcotepanuu;

MNomoub Ha aomy;

KoHcynbTaumn TepanesTa;

OTtpenenve 6anbHeoTepanuu;

OTaeneHve TpaBMaToNOrMM 1 opToNeanu;

Paspewlatoliaa AOKyMeHTauus;

& & & & & & & & & & &

[leTckoe oTaenexHve.

KpaTtkoe onucaHue fesiTesibHOCTMU.

MeauuMHCKas TEXHOMOrMS MO peabunuTaumMm U NEYEHUIO CNOXHbIX 3aboneBaHun
OMNOpHO-ABUraTenbHOro annapata 6blna co3gaHa HECKoNbKo feT Hasaa Ha 6ase
MeaunumHckoro LleHTpa. MpodunnpoBaHHOrO MO NeYeHU0 Takux 3aboneBaHui, Kak
ANCKOrEHHbIN paaMKyuMT, OCTEOXOHAPO3, OCTE0apTpo3 U Ap. MeToauka, Mo KOTOPOM
paboTtaeT LleHTp, OCHOBaHa Ha KOMMJIEKCHOM MOAXOAE K JleyeHuto 3aboneBaHui

OMOpPHO-ABUIraTENbHOIO annaparta.
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PeabunutaumoHHbl  LleHTp pacnonaraeT BblCOKOI(dEKTUBHBIMM NATOFrEHETUYECKM
000CHOBaHHbIMM ~ (OM3NYECKMMM  METOAAMM  JIEYEHUS,, MPOBOAMMBbIMK Ha  CaMOW
COBPEMEHHOM annapaType Ha BbICOKOM YpPOBHE. 3an CyCTaBHOM TMMHACTUKK
peabuMTauMoOHHOrO  OTAENEeHUs OocHauweH  obopyaoBaHMEM (6bonee 100
Cneumann3npoBaHHbIX TpeHa)xepoB Mapku TechnoGym nuHum Medycal muTanbsiHCKOro

Npoun3BOACTBA).

OCHOBOW /leYeHUst B LEHTPE SIBNSIETCA TPEHAXepHbIM 3an. JleyeHue C MOMOLLbIO
NPaBM/IbHOrO ABWXKEHWUSI NEXUT B OCHOBE OAHOro U3 pasaenos JleuebHon dusmyeckomn
KynbTypbl-MeXaHOTEpanun, T.€. JIEYEHUO C TMOMOLLbIO MpaBUSIbHO MOA06pPaHHON

Harpysku Ha TpeHaxepax.

CpegHsis CTOMMOCTb UMKna JfedeHuss (12 3aHATMM Ha peabunMTauMoHHOM
obopynoBaHuun) — 13 800-14 800 py6.

HaunmeHoBaHue. LleHTp knHe3uTepanuu uM. bybHoBcKoOro.
MecroHaxoxxaeHne MeauuUMHCKOro ueHTpa, punmanos, TenecdoHbl, e-mail:

r. MockBa, CokonbHuyecknit Ban, A.1.Mapk "CokonbHUKK", NaBunboH NO5.

TenedoH: (495)268-95-30

E-mail: mail@bubnovsky.ru

[onoBHou LleHTp KuHesutepanmm bybHosckoro C.M..

r. MockBa — COKOMTbHUKMU

JlevebHo-0340D0BUTE/IbHLIE LIeHTDbI KuHesuTepanun B MockBe, HErnocpeqgCcTBEHHO

Kypupyemepie bybHosckum CM. .

< . MockBa — M. MapbuHO;
< . MockBa — M. beroBas;
< . MockBa — M. benopycckas;

< . MockBa — M. byToBo.
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PernoHasibHble 1e€4€6H0-0340D0BUTE/IbHbIE LIEHTDbI KMHEIUTEDAMNM, DPAOOTaoLLMNE 10

meroauke bybHosckoro C.M.:

r. AHana;

r. Bonorpa;

r. BopoHex;

r. Bnagnkaekas;
r. FeneHmkuK;
r. EkaTepnHbypr;
r. lBaHOBO;

. xeBCK;

r. Uctpa;

r. KasaHb;

r. KanvHuHrpag;
r. Koctpoma;

r. KpacHogap;

r. KypraH;

r. Jluneuk;

& & & & & ¥ & & ¥ & & @ ¥ & &R

r. Jltobepupl;

LIEHTDbLI KMHE3UTEPANUH, PABOTArOLUME 110 METOAMKE BYOHOBCKOIo, APYIux CTPAH:

& & & & & & & & ¥ & & ¥ ¥ & &R

-

. HoBOMOCKOBCK;
. HoBoyparnbck;
. Omck;

. OpeHbypr;

. Moponbck;

. PbIOGUHCK;

. Camapa;

. CaHkT-leTepbypr;
. CMOneHcK;

. CraBponorsb;

. TamboB;

. TonbaTTy;

. TOMCK;

. TIOMEHb;

. XabapoBck;

. YensabuHck.

< Wpnangusa — JybnuH;
< KaszaxcTaH:
e T. AcTaHa;
e r.AnmMmaTa;
< Kunp;
«> Y36eKUCTaH — r. TallKeHT;

« YKpauHa — . KOXHbIN.

[OTOBSTCH K OTKDBITUIO.

«> bnaroBeLlleHCK;
«» CapaTos;

< SKYTCK.
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OdmumanbHbIM canT. Http://www.bubnovsky.ru/

MepeueHb NpepsiaraeMbiX YCNYr, CBA3aHHbIX C peabunuraumeilt N03BOHOUYHMUKA.

B LieHTpe knHesuTepanum uM. BybGHOBCKOro NpuMMeEHSIETCS NPUHLMMIMANIBHO HOBbIA METOA
neyeHns 3aboneBaHUn KOCTHO-MbILLEYHOW CUCTEMbI — KuHe3uTepanus (Kinesis-aABumkeHue,
terapia-neyenue (naT.)), B KOTOpoM caM 6O/SIbHOM Y4YacCTBYET B CBOEM BbI3[0POB/IEHUN,
UCNonb3ysl BO3AEWCTBME CWIOBbIX TPEHAXEPOB  Y3KOJIOKA/IbHOMO, JIOKAIbHOMO U
MHOrohYHKUMOHANIbHOrO [AEWCTBUSl, @ Bpayu COCTaBASIOT MHAMBMAYANbHYIO NPOrpaMMmy
NEYEHUs C Y4YETOM COMYTCTBYHOWMX 3aboneBaHun. B npakTuUKe KMHE3UTepanuu
TpeHaXxepbl MCNOMb3YeTCa ANns akTUBM3auuMn rnyboKMX MbllL, MO3BOHOYHWMKA, KOTOpble
BBMOY MX He WCMoMb30BaHMA — CnasMupyroTcs y paboTHuKoB “cupasyero" Tpyaa
(byxranTtepa, BOAUTENN, YNHOBHUKN U MIp.).

B LleHTpe pa3paboTaH v BHeApeH B NPakTUKy 6e30MepaunoHHO — paauKaibHbIA MeToA

neyeHns 6one3Hent NO3BOHOYHMKA U CyCTaBOB.

KpaTtkoe onucaHme pesatenbHOCTU. BybHoBckui Cepre Muxannosumy — cosgaTenb
CUCTEMbI aNbTEPHATUBHOM HEBPOSIOTMM M OPTOMEAWUM, B KOTOPOM OPUEHTUP B NIEYEHMU
XPOHMYECKMX 3aboneBaHWM  OMOPHO-ABMraTE/IbHOrO annapata CTaBUMTCA He Ha
hapmakonornyeckoe fieyeHMe M MNpUMEHEHMEe KOPCETOB, @ Ha BHYTPEHHWE pe3epBbl

OpraHmn3Ma 4enoBekKa.

By6HoBckuM C.M. pa3paboTaHbl obydatolime nporpamMmbl Asisi GEPEMEHHbIX KEHLUMH C
Lenbio NpodunakTMkmu 6onei B CriMHe, M36bITOYHOrO BeCca, BapMKO3HOrO paclUMpeHUsl BEH
M HOPManuU3auWMW apTepuanbHOrO AABMEHMS M KOMMIEKCHI YNPaXXHEHUA ANA FPyAHbIX
aeTeit anst NpodunakTUKN KU NeYeHrst rMnoTpodun, ANCNNasMmn TazobeapeHHbIX CycTaBax
M HapyLleHWA OCaHkM. TaK >Ke CyLECTBYIOT MporpaMMbl NS MOXWMbIX JIHOAEN

(repoHTONOrNYECKUA KypC).

B ueHTpax By6HOBCKOro UCMosb3yoTCs CUCTEMbI YNPAXXHEHUM Ha CUNOBbIX U TPaKUMOHHO-

CUNOBbLIX TpeHaxepax Mapku TechnoGym.
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Kpome Toro, LleHTp BybHOBCkOro npegnaraeT KypcCbl MOBbIWEHWUS KBanudbukaumMn Mo
KnHesuTepanum (B TeYeHMe 2-X MecsueB) C  MOJIyYEHUEM  CBUAETENbCTBA

rocyaapcTBeHHoOro obpasua, CToMMoCTb KypcoB (144 yyebHbix yaca) — 24 ToiC. pyb.

CpepHsia CTOMMOCTb Kypca nedveHus — 14000 py6. (12 3aHaTMM no 3 yaca),

KOoHcynbTaums — 1400 py6.

HanmeHoBaHue. ®enepanbHbiii LleHTp neue6HOM (pU3KYILTYPbl U CNOPTUBHOMU

mMmeauuunHbl M3 PO.

MecTroHaxoxxaeHMe MeanUMHCKOro LueHTpa, punmanos, TenegoHbl, e-mail:
r. Mockea, yn. bonblasa [JoporoMmnosckas, AoMm 5.
TenedoHsbl: 8 (495) 772-89-75; 8 (499) 240-00-82; 8 (499) 240-63-47

E-mail: valera@pozvonki.ru

OdmumnanbHbIn canT. Http://www.pozvonki.ru/

MepeueHb npepgnaraeMbix ycyr, CB3aHHbIX C peabunutaumen No3BOHOYHMKA.
B ®enepanbHoM LeHTpe uMeeTcst KnnHuka Mo3BOHOYHMKA, FAE MPUMEHSIETCS HOBEWLLAs
MeToaMka obcnefoBaHUA MNO3BOHOYHMKA Spine view. Kpome Toro, B KiuHuke
M03BOHOYHMKA MPOBOAUTCS KOMMIEKCHOE fleYeHne 3ab0neBaHUN NO3BOHOYHMKA Y AETEN
N B3pOCSbIX:

« [lereHepaTMBHO-AUCTpOdMYeckmne 6one3Hn MO3BOHOYHMKA (ocTeoxoHapo3
NMO3BOHOYHMKA, NPOTPY3UM U TPbIKKU MEXMO3BOHKOBbLIX AWUCKOB, PaavKyvT, CloHaunes u
Ap.);

< [leTckne 60ne3HM MO3BOHOYHMKA: HapyLeHUs OCaHKKM, CKoavo3, aAedopMauunu
rPYAWHbLI, NPOAOSIbHOE U MOMepeyHoe MIoCKOCToNue;

«> Ckonuotmnyeckas 6onesHb (1-2-3 cT.);

« Peabunutaumsa nocne Tpasm;

« [locneonepaunoHHbIe COCTOSHUS;

« Peabunuraums nocne TpaBM NMO3BOHOYHUKA;

«» Peabunurtauus nocne onepaTnBHONo 1IE4EHUA rpbiK MEXNO3BOHKOBbLIX ANCKOB,
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JlereHepaTMBHO-ANCTPOPUYECKME NOPAXKEHNS CYCTaBOB (apTPO3bl, OCTE0APTPO3bI);
Mnockoctonue (NpoaosibHOE, NOMNepeyHoE);

e
LS4
« KOHoweckui kndos, kncdockonnos, bonesHs LLloepman-May (LLeiepman-May);
«> BereTo-cocyancras AUCTOHUS;

e

fonosHas 60nb 1 ap.

KpaTkoe onnucaHue AeAaTeNbHOCTH

®epnepanbHbii LleHTp ocHoBaH B 1952 roay kak Poccuiickuin PecnybnukaHckuin BpauebHo-
(buskynbTypHBIM AMcnaHcep MuHsapasa PO (PB® M3 P®), a B 1997 roay nepeMMeHOBaH
B ®epepanbHbin LleHTp neyebHoM U3KYNbTypbl M CMOPTUBHOW MeavuMHbl MuH3gpaBa
Poccun (®L, IOK 1 CM M3 PO).

®depnepanbHbii LleHTp JIOK 1 CM M3 PO sBnsietca [0CyAapCTBEHHbIM neyebHo-
NPOMUNAKTUYECKMM  YYPEXAEHMEM W MPOBOAUT  JIeYEHME MO  pa3paboTaHHOM
cneumanuctamm LleHTpa HayyHO-060CHOBaHHOM M 3(hEKTUBHOM NporpaMMe feveHus

3a6011eBaHNI MO3BOHOYHMKA, YTBEPXAEHHOM MUH3ApaBoM Poccuw.

LleHTp oOcCHalleH HOBeMWeN AMarHOCTUYECKOM W nedyebHoM annapaTypor, WMeeT
COBPEMEHHbIN 3an ne4yebHon (U3KYNbTYpbl, CneunMann3MpoBaHHbIE KabUHETbI Maccaxa,
MaHyaNbHOW Tepanuu, TPakKUMOHHHOM M (u3MoTepanuu ANS NEYEHUs U peabunutaumm

3aboneBaHNi MO3BOHOYHMKA.

CpeaHsAss CTOMMOCTb KypCa JleyeHusl, paccyMtaHHoOro Ha 2-4 Hepenn, — ot 3 000 go
17 000.

HanmeHoBaHue. [lom 3a0opoBbs BOPOHLLOBCKUMA

MecTroHaxoxxaeHMe MeanuUMHCKOro ueHTpa, punmanos, TenecdoHbl, e-mail:

r. Mockea, yn. Ak. MunioruHa, a.14, kopn. 2.

TenedoHbl: (499) 132-77-17, (499) 132-54-87; cakc: (499) 783-23-60

OdmumnanbHbIi canT. Http://www.domzv.ru/
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MepeueHb NpepsiaraeMbiX YCNYyr, CBA3aHHbIX C peabunuraumein no3BOHOUYHMUKA.

JTabopatopusa peabvnutauumn npeanaraeT KOMMMAEKC TepaneBTUYECKMX MeponpusaTuiA no
NeYeHnto n npodunakTuke 3aboneBaHUn ONOPHO-ABUraTENbHOMO annapaTa, HayuHas oT
03/I0POBUTESIbHBIX ~ 3aHATUM  ANs  B3POCAbIX W [AeTel, 3akaHyuBasi  nievyebHo-
BOCCTQHOBUTENIbHbIMKM  MporpaMMaMn  Anst  60fbHbIX C  3ab0NMEBAHUAMU  OMOPHO-

ABUraTenbHOro annapaTa 1 ApyrMu ConyTCTBYIOWMMM npobnemamu.

B JlabopaTopun peabunutaummM NpPOBOAATCS AMArHOCTMKA MaToNIorMM  [ABUraTesIbHOM

cdepbl Ha coBpeMeHHOM 060pya0BaHUMN.

KomriiekcHoe siedeHne 3a60/1EBaHN.

[onoBHble 6011, MUIPEHN, FONIOBOKPYXXEHUS;
bonu B cycTtaBax. ApTpuTbl, apTpO3bl;
bonu B cnuHe;

["pbKM OUCKOB;

R

o

LS4

R

«> CKOJSINO3, HApYLLUEHUS OCaHKW;

«< [1nockocTonue;

«2> OCTeOXOHApPO3, CMOHAMWMES, OCTEONOPO3;
«2> COCTOSIHME nocse TpaBM;

LS4

MnepToHuS.

KpaTtkoe onucaHue pestesibHOCTU. OOHMM M3 HanpaBieHWW KaTeropum 340pOBbe
apnsetcs Jlabopatopusi peabunutaunm, Kotopoe aBnseTcs 060cobneHHbIM OTAeNneHNeM
[oma 3a0poBbst "BopoHuoBckmin”. OTkpbinack Jlabopatopusa peabunutaumm B Mae 2004

roga.

3aHSTUA MPOXOAST B TPEHAXEPHOM 3asie, OCHALLEHHOM COBPEMEHHbIM 060pyA0BaHUEM —
TechnoGym. MporpaMMbl COCTABNAIOTCS BPaAYOM-PeabuiMToNoroM C YYETOM KOHKPETHOM

naTonoruun.

CpenHsAs CTOMMOCTb KOMMJekca 3aHsATMi B JlabopaTtopum peabunutaumm (12

nHanBmMayanbHblx+6 rpynnosbix) — 10 000 py6.

«SYNOPSIS - marketing for mediciney http//www.medresearch.ru 41



3.8.2. CpaBHMTEJIbHbIE XApPaKTEPUCTUKN Ne4yebHbIX TpeHaXkepos,
npeacTaB/IeHHbIX Ha POCCMUCKOM PpPbliHKE ycnyr peabunutauumn
NO3BOHOYHMUKA U KPYMNHbIX CYyCTaBOB

B HacToswmii MOMeHT B Poccuiickon ®eaepaumn MCNonb3yloTcs TpU BuAa MeAUMLMHCKKX
TPEHAXEpPOB,  WMMEWNX  CBMAETENbCTBO O  peructpaumm B MuHWUCTEpCTBE
34paBoOXpaHeHns U coumanbHoro passuTtust PO: BIODEX Medical Systems — HUR, Total
Trunk (Technogym) wn David Back Concept, koTOpble MOryT MpPUMEHSTLCA A
peabunutaumMm MNO3BOHOYHMKA M KPYMHbIX CYCTaBOB. TpeHa)kepbl, B MEPBYID o4epenb,
obnapaloT TaKoM YHMKanbHOM YHKUMEMN, KaK BO3MOXHOCTb MPOBOAWUTb AMArHOCTUKY
6roMexaHVKM ABMXKEHWUS BCEr0 MO3BOHOYHWMKA C BO3MOXHOCTBIO MPOTOKOAMPOBAHMS U
aHanu3a. TpeHaxxepbl 06n1aaatoT BO3MOXHOCTSIMU OMNpeaensTb aMnauTyay ABWMXKEHWUN BO
BCEX OTAenax MO3BOHOYHMKA, ONpeaensTb CWMbl Mbill MO3BOHOYHWKA C BblAEEHHOM
(bukcaumen cerMeHTa, a TakXXe BbisSIBNATb MbIWEYHbIN AncbanaHc. Ha TpeHaxepax cTouTt
nporpamMmmHoe obecnedeHne 06paboTkn pe3ynbTaToB TECTUPOBAHMS W BU3yanu3auuu

BbINOJIHAEMbIX Harpy3o0K.

Bce TpeHakepbl 0611a4al0T NPUMEPHO OAMHAKOBLIMU (DYHKLMSIMUA, OCHOBHBIMU U3 KOTOPbIX
ABNSAOTCS:

»> BO3MOXXHOCTb YMPaB/IEHUSI TPEHAXEPOM: KOHTPO/Ib U U3MEHEHME B npouecce paboThi
TakuX NapaMeTpoB, Kak CKOPOCTb, INANA30H ABWXEHWUI U CTEMNEHb Harpysku;

« DPrOHOMMKA KOHCTPYKLMW: Hanuume MexaHuM3MoB, duKcupylowmx Tas, 6eapo wnu

NSeYo; perynmpytowen nnatdopmbl Ans CTOMb.

CpaBHuTenbHas Tabnuua XapakTepuCTUK TpeHaXxepoB HaxoauTbes B MNpunoxerHun 2 (MS

Excel).

BIODEX Medical Systems — HUR (CLUA-®OWHNAHAMS) NO3BONSET CO34aTb KOMIMIEKCHYHO
nporpaMMmy Ansl  AMArHOCTUKM UM TecTupoBaHus. 0O6nacTbldo  AMArHOCTUYECKUX U
KOpPUrMpylowWwmMx BO3AENCTBMN  SIBMSIOTCS  NapaBepTebpanbHble  Mbilllbl,  MblLLb

KOHeYHocTeln u 6ptoluHon cteHkn. BIODEX Medical Systems — HUR no3BonsieT coBepLuaTtb
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NnaccnMBHblE ABUXXEHUA C UBMEHEHNEM CKOPOCTU U KOHTPOJIMPYET YBENMNYEHNE AMNaMNa30Ha

ABMXEHUA C 06paTHOﬁ CBsA3blO.

Tpenaxep Total Trunk (Mtanusa-tOrocnaeusa) obnagaeT MUMKPOMETPUYECKOM huKcaumnen
6eopeHHOM KOCTM C LEefbl0 UCKIYATL BO3MOXHOCTb BbiBUXa 6eapa. Y [AaHHOMO
TpeHa)Xxepa BpallaloWascs cucTema cuenseHns snactukoB. O6nacTbio BO3AENCTBUS

ABNAIOTCA NpAMblE MbILLLbI 6p|OLUHOﬁ CTE€HKU U NOACHNYHbIE MbILLLbI.

David Back Concept (lepmaHus) cnocobeH nNpoOBOAWUTb CPABHUTENbHbIN  aHann3
3(PHEKTUBHOCTM TPEHMPOBOK Ha BCEM TMPOTSHKEHUWM 3aHSATUA AN BCEX OTAENOB
no3soHo4HuKa. David Back Concept obnagaeT BO3MOXHOCTbIO BbISIBIEHMS] MbILLEYHOMO
ancbanaHca M HapyleHus MOABMXKHOCTM BO BCEX OTAenax Mno3BOHOYHMKA. ObnacTbio
ANArHOCTMYECKMX W KOPPUTMPYIOLMX BO3AEUCTBUMA SBNAKOTCS rnybokue npsiMble U Kocble
MbILLbI LEWHOrO, FPYAHOro U MNOSICHUYHOIO OTAENO0B MO3BOHOYHMKA U MbILLbl GPOLLIHON

CTEHKWU.

3.9. BbiBOAbI N0 MAPKETUHIOBOMY UCC/IejOBaHUIO

90% nonynsumn nuy, ctapwe 30-35 neT crankuBawTcsd C 60ASMM B CMMHE WM
CMMNTOMaMM, BbI3BaHHbIMM HapYLUEHMSIMM B OMOPHO-ABUraTenbHOM annapate. 97%
NOAEN UMEIOT MbllleYHbIM ancbanaHc. OT HapyleHn MyHKUMIN NO3BOHOYHUKA CTpaaatoT
MU@  C  XPOHMYECKMM TeyeHueM 60ne3HM W MNOCTTpaBMaTUYECKMM  CMHAPOMOM,

CMOPTCMEHbI N UHBaNMAbl, AETU N B3POCIIblE€, MY>KYUHbI N XKEHLLNHbI.

B HacTosillee BpeMsi MOXXHO HabnoaaTb pOCT MHTepeca K OTpac/in BOCCTAHOBUTENBHOMO
NeYeHnst CO CTOPOHbI COLManbHO-aKTMBHbIX Tpynn Hacenenus. Jlioan Bce 6onblue
CKJTIOHSAOTCS K TOMY, YTO HY)XHO BECTM aKTUBHbIA 06pa3 »XW3HW. PocT 3aboneBaemMocTn u
yBENMYEHNE NPOAOIKUTENBHOCTU XXMU3HW 3aCTaBNAIOT yAENSTb BHUMAHWE COXPAHEHMIO U
YKpEnIeHno 340poBbsi. Peabunutaums MO3BOHOYHMKA — OAMH M3 TNaBHbIX 3/1EMEHTOB
BOCCTAHOBWUTENLHOrO fledeHns. OgHMM u3 crnocoboB peabunutaumMm MO3BOHOYHMKA M
KPYMHbIX CYCTaBOB SIBMISIETCS MCMO/Ib30BaHWE COBPEMEHHBIM MEAMLMHCKMX TPEHaXepOB.
MporpamMMa CWMOBLIX YMPaXXHEHWA Ha CMeUMarnbHbiX TpPeHaXepax MOSHOCTbI0 U

NPaKTU4eCKN MaeanbHO COOTBETCTBYET Tpe6OBaHM$|M, KaK OpraHmM3Ma 4enioBeka, TakK U
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MepaM Mo OXpaHe 3/40pOBbs, OnpeaensieMbiM MUWHUCTEPCTBOM 34paBOOXPAHEHUA W

coumanbHOro passuTusi Poccuiickoin ®eaepauuu.

B HacTosIWMM MOMEHT Ha MOCKOBCKOM PbIHKE CyLLECTBYET YeTbipe KJMHWUKWU, UMEKOLIMX
MEAMUMHCKME NNLEH3UN, KOTOpPbIE UCMOMb3YET B CBOEN paboTe CUCTEMbI YNPaXKHEHWUI Ha
TpeHaxepax: Meauko-peabunutaunoHHble LIeHTpbl Mo PyKOBOACTBOM akazemuka B. W.
Avikynsi, LleHTp KuHe3auTepanunm uM. bBybHoBckoro, ®epepanbHbii LleHTp neuyebHon
(buskynbTYpbl M CNopTUBHOM MeavuuHbl M3 P® un JlabopaTopus peabunutauum [doma

3[10pOBbs «BOPOHLIOBCKMIA».

B nocnegHee BpeMsi HaMeYaeTCs TEHAEHUMS PasBUTUSI OTpacivM peabunutaumm Kak B
YaCTHOW, TaK W B TOCYAAapCTBEHHOW MeauuuMHe. Ho 3a OTCyTCTBMEM AO0CTATOYHOrO
(bMHaHCMPOBaHUS, FOCYAAPCTBEHHbIN CEKTOP HE OCHALLEH COBPEMEHHbLIM 060PYAOBaHMUEM,
YTO MO3BONSET MPOBOAWTb /NUILb MUHUMASbHbIA KOMMMEKC YMpaXHEHWU. [naTHble Xe
KIMHUKA MMeloT 6onblue BMIOB COBPEMEHHOW M YHWKaNbHOW annapaTtypbl. Ho 3Toro
HEOOCTaTOYHO: CMpoC Ha YCIyrM Mo peabunuTaumMu  MO3BOHOYHWUKA  MPEBLILAET

NpeANOXEHNE.

PocT 6narocoCcTOsiHUSI HaceneHusi; HEeAOCTATOYHOE KOMMYECTBO  peabUnUTaLMOHHbIX
LIEHTPOB, OCHALUEHHbIX HEO6XOAMMBIM TPEHAXEPHBLIM KOMIIEKCOM; HEYAOBNETBOPEHNE
YPOBHEM YCNyr peabunuTaumMu rocyAapCTBEHHbIX YUPEXAEHWUMN; XOpollee KauyecTBO W
BbICOKA@si CKOPOCTb MOMyYEHWUs Pe3yNbTaToB B YaCTHbIX KIMHUKAX — BCE 3TO SABNSETCA
NpUYMHAMM BO3PACTaIOLLEro CNpoca Ha YCyr KOMMEpPUYECKUX MEANLIMHCKUX YUPEXAEHN.
PbIHOK peabunutaumm ¢OpMUPYIOT, KaK YacTHble, TaKk W KOPMOpPaTUBHblE KIMEHTbI.
OcCHOBHble TPe60BaHUSI, NPEAbABNSAEMbIE «KOMMEPYECKUMU» KIIMEHTAMU — 3TO KauyecCTBO
MEAWUMHCKMX YCNIYr WM CKOPOCTb MOJSlyYEHUS] PE3YNbTATOB JieYeHns (CM. MPUYUHBI

obpalleHust K NIaTHOM MeauLUHE).
o oueHKaM 3KCNepTOB pblHKa peabunutaumm n pas3paboTuMKoB AaHHOro GU3Hec-nIaHa,

OCHOBHbIMU I'IOTpe6MTeJ'IFIMM ycnyr BOCCTaAHOBUTENIbHOIO ieyeHund ABNAIOTCA

nnaTexecnocobHble NMNLA C XPOHUYECKMM TeYEHUEM BONE3HEN.
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4. OnucaHue NPOeKTUpyeMoro LleHTpa
peabunutaumm Nno3BOHOYHUKA U KPYMHbIX CYCTaBOB

LleHTp peabunuraumm Nno3BOHOUYHMKA, NPEACTAB/IEHHbIV B HACTOSILLEM BM3HEC-MN/aHe,
MOXET OblTb OTKpbIT B /060M parioHe MockBbl. OH MOXeET pacnonaraTbCs Kak
CaMOCTOSITE/IbHOE MpeanpusiTie B /I060OM  apeHAOBAaHHOM WM MPUOBPETEHHOM B
COBCTBEHHOCTb MOMELLEHNM, TaK W KaK CaMOCTOSITENbHOE MoApa3deNieHne  BHYTPU
MEANLMHCKOW KITMHUKK Unn puTHec-LeHTpa. HeobxoanMbIM YCIOBUEM SIBNSIKOTCS BbICOKUE

NOTONKM B NoMeLLeHnn (He MeHee 3X MeTpoB) Ans 3(PMEKTUBHOMO BO34yX00OMeHa.

OCHOBHOM 4acTbl0 MpOrpaMM, Ha OCHOBE KOTOpbIX Oyaer cTpouTbCs paboTa
peabunuTaumMoHHOrO  LEeHTpa, SBAsSeTCS  NPOBOAMMOE C  KaXAbiM  MauMeHTOM
CTaHAapTM30BaHHOE OMOMEXaHMYecKoe uccneaoBaHMe (yHKUMMA  MO3BOHOYHMKA C
MOMOLLbIO  CreumanbHOro 060opyAoBaHWs, BKIOYAs MNOAPOGHbLIM  onpoc  (aHaMHE3).
Mony4yeHHble agaHHble 6yayT obpabaTbiBaTbCa CrneunanbHO pa3paboTaHHbIM NPOrpaMMHbIM
obecrneyeHneM € nocneayowmm nocTpoeHMeM npoduns hU3nonorMyecknx nokasaTenen
(PYHKUMOHANBHOrO  COCTOSIHMSI  MO3BOHOYHMKA. Ha  OCHOBaHMM  TakuX  AaHHbIX
pa3pabaTbiBaeTCs MHAMBMAYANbHAs peabunutaumoHHas nporpaMma. B xoae TpeHMpoBOK
NPOBOASTCS NMPOMEXYTOYHbIE TECTUPOBAHMS AN OO6bEKTUBHO-KO/IMYECTBEHHOIO KOHTPONS
nonb3bl U 3 HEKTUBHOCTM NOCPeACTBOM AnddhepeHUMPOBaHHOrO aHanmsa pe3ynbTaToB C

MCNnosib30BaHNEM KOMMbIOTEDP.

B Hactoswem 6u3Hec-nnaHe Ans yaobcTBa pacyeToB MPUHSATO [Ba BuAa YCIyr:

TeCTUpOBaHWe N TPeHMPOBKa—KypC peabunutauuu.
1) TecTMpoBaHue

OCHOBHOM 4YacTbl0 TECTUPOBaHUS SABMSIETCA MNPOBOAMMOE C KaXAblM MNaLUMEHTOM
CTaHAapTM30BaHHOE OMOMEXaHMYECKOe UCCneaoBaHUe  YHKUMA  MO3BOHOYHMKA W
CyCTaBOB, BKJtoYasi NoApobHbIN onpoc (aHamHe3). MonyyeHHble AaHHble 06pabaTbiBaloTCA
cneumanbHo  pa3paboTaHHbIM  MpOrpaMMHbIM - obecneyeHMeM C  NOCAEAyHLWMM

NMocTpoeHneM npodunst GU3N0NOrNMYECKUX MoKasaTenen QyHKLUMOHANbHOIO COCTOSIHUS
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NMO3BOHOYHMKA U CYyCTaBOB, Ha OCHOBaAHWUMN KOTOPOIo pa3pa6aTb|BaeTc;| nHamBmayanbHas
pea6W'IMTaLl,MOHHa$| nporpamma. B xoge TpeHMPOBOK MpPOBOAATCA MPOMEXYTOYHbIe
TECTUPOBaHUA AON14 06bEKTUBHO-KONTMYECTBEHHOIO KOHTPO/14 MOJ/b3bl U 3(13CIJEKTVIBHOCTVI
nocpeacTtesoMm DMde)epeHU,MpOBaHHOI'O daHa/i3a pe3y/sibTatTOB C UCNOJIb30BaHNEM

KOMMbIOTEPOB.

Ycnyry  TeCTMpOBaHWS  peKkoOMeHAyeTCs  MO3UUMOHMPOBaTb WM MpoAaBUraTb  Kak
CaMOCTOSATENbHbLIM NpoAyKT. HeobxoaAMMO OTMETUTb, YTO MAUMEHTbI, KOTOPbIE MPOLIN
TeCcTMpoBaHWe, MOryT He3amMeanuTeNnbHO npuobpectn Kypc peabwunurtaumm, UM MOryT
nNprobpecTn ero Co BpeMeHeM 1M BOBCE OTKA3aTbCs OT fiedeHus (peabunutauun).

B HacTosweM 6usHec-nnaHe MNpuHSATa CpeaHsis CTOMMOCTb 3a YCNyry TeCcTUpOBaHus B

pa3mepe 900 py6nen.

2) TPEHUPOBKa—KYypC peabunmTaLmm no3BOHOYHMKA U KPYMHbIX CyCTaBOB.

TpeHnpoBoYHaa Tepanusi MO3BOHOYHMKA NpeanosiaraeT NPUHUMMN: CTabUNbHOCTb BaXXHee
MOBMNbHOCTU. Mcxoast M3 TOro, YTO MO3BOHOYHWMK AO/MKEH OblTb MPOYHBIM HACTOJLKO,
HAaCKOMbKO 3TO BO3MOXHO, @ MOABWXXHbIM HACTOMbKO, HACKO/IbKO 3TO HeobxoauMmo,
yBE/IMYEHME MOABMXHOCTM MO3BOHOYHMKA HE SABMSETCA LEeNbl0 TPEHMPOBOK, KOTOpas

ueneHanpaBieHHO AOCTUIraeTCA B COOTBETCTBUMN C MeTOD,MKOVI.

Kypc peabunutaumm MoxeT 6biTb NPUOBPETEH Kak cpa3ly Mocne YCNyru TECTUPOBaHUs, Tak

N 4Yepe3 HEKOTOPOE BpEMA.

B HacTosilleM O6W3Hec-nnaHe NpuHATA CpeaHss CTOMMOCTb 3a YCIyry TPEHUPOBKM-

peabunutaumm 1200 pybnei 3a oIHO 3aHATUE Ha TPEHaXepe.

Kypc peabunutaumm BkIoYaeT B cebst He MeHee 10 3aHsTUA. 10 3aHATM — 3TO
MUHMManbHasi TOYKa OTCYETa AN Hayana 3aHATMM MO BOCCTAHOBMEHMIO (DYyHKLMMI
MO3BOHOYHMKA M KPYMHbIX CyCTaBOB, Ha peabunuTaumio KOTOPbIX HamnpaBfieHO AENCTBUIA
TpeHaxkepoB. [ 0AHOro MOSIHOLEHHOMO Kypca NleyeHns HeobxoaMMO MPOWTU HE MeHee
12-15 3aHSTUA U He MeHee 3 KypcoB neyeHuns (B 3aBUCMMOCTM OT CIIOXKHOCTU). TOJNbKO

TOrAa MOXHO ByAeT roBopuTb O pe3ynbTaTax.
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B CTOMMOCTb 3aHSATUSI BXOAMT: KOHCYNbTaUMsi Bpaya BOCCTQHOBWUTESILHOrO JleYeHus,
YyCnyru  uHCTpyktopa JIOK, K1CNonb30BaHME  TPEHAXKEPOB, PEKOMEHAAUMU Mo

ABUTraTE/IbHOMY peEXNMY.

JleueHune cTpounTca No aMbynaTopHOMY MpUHUMNY.

padmk paboTbl peabunutaumoHHoro LleHTtpa ¢ 9.00 go 21.00. B pacuyetax no gaHHOMY

6u3HeC-NNaHy NPUHST NokasaTenb paboThl 12 Yacos B AeHb, 360 AHEN B roay.

MuHuManbHaa nnowaab LleHTpa peabunutauum no3BOHOYHMKA cocTasnsieT 70 KB. M.
LIeHTp COCTOUT MWHMMYM U3 YEeTbIpeX MOMELLIEHUIN: peCenLIH-perucTpaTypa v 3an
oxuaanna ans nauneHtoB (10 kB. M), HENOCPEACTBEHHO pPeabUNUTALMOHHBLIN 3an C
TpeHaxepoM (50 kB. M), kabuHeT 3aBeaytollero otaeneHmem (6 KB. M), KOMHaTa rMrneHsbl
(4 kB. M).
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5. MapKeTUHroBbii NJ1aH

MapKETUHIOBbLIN MNaH BK/OYAET B CeOA KOMMNEKC Mep HarnpaBlEHHbIX HA YBENMYEHME
NpoAaX W BbIXOA HAa  3ar/iaHMpPOBaHHbIE (DUMHAHCOBLIE MoOKasaTenu. Komnnekc Mep
BK/IlOYAeT B cebss BbIAENEHWE YHUKANbHbIX YCIYr W OMNpeaeneHue WX LEHHOCTH,
onpedenieHMe LEHOBOro CerMeHTa B KOTOPOM 6ydeT no3vuMoHMpoBaTbest  LieHTp,
onpedeneHe  YCNOBMIM  PacrofioXeHWs,, OrnpeaenieHMe  CrnocoboB  MPOABMMKEHUS.
MapKeTMHIoBbIN KOMMekc LleHTpa peabunuTtaumMm NMo3BOHOYHMKA U KPYMHbIX CyCTaBOB

npeacTaBneH Ha cxeme 1.

Cxema 1. MapkeTMHroBbli KOMMNJEKC npoaBumxeHus LleHTpa peabunutaumm
NO3BOHOYHMUKA U KPYNHbIX CyCTaBOB

1.TectnpoBaHue Ha 1.KoMMyHuKauum C Mo3numoHnpoBaHu B nobom paioHe
COBpPEMEHHOM YacCTHbIMK ULLAMK € B CpeaHeM Mocksbl ¢ cobnioaeHvem
obopyaoBaHuu 2.KoMMyHMKaLumm C LIeHOBOM CerMeHTe yCNOBWiA no
IOPUANYECKUMUN NINLLAMW: KOoMOpPTHOMY
2.Kypc npebbiBaHNIO NaLMEHTOB
peabunuTaumm ¢ pabora c JIlTY C OrpaHnyYeHHbIMU
NCNoNb30BaHUEM uzmnyeckumu
YHUKAJTIbHOMO pabora c BO3MOXXHOCTSIMU
obopynosaHus KOpropaTuBHbIMU
KIIMeHTamu
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YHUuKanbHoe AOCTOUHCTBO NpoAyKTa, NO3MLIMOHNpPOBaHHue

B LieHTpe peabunutaumm, npeacraBneHHOM B HACToswWeM busHec-nnaHe B pacyeTax bbiim
NCMNOJIb30BaHbl ABE YCNyrn: TeCTUPOBaHME Ha YHMKaNbHOM 060pyAoBaHUKM U NporpamMa
peabunuTaumMm Ha creumanbHblX TpeHa)kepax. PeabunuTaumoHHbI NPOLIECC Yallle BCEro
OCYLLECTB/ISIETCS MO CXEME - 3 uUNn 6 3aHATMK B Heaento OT OAHOro Yaca. [Ans oaHoro
MauUMeHTa pacyeTHbI Kypc peabunutaumm — 10 3aHATM. Takux KypcoB ANt OAHOMO
naumeHta Moxet 6biTb oT 3X ao 10 B roa. lNoatoMy paspaboTumkn 6usHec-nnaHa
PEKOMEHAYIOT  COCPEAOTOYMTb  KOMMYHMKATUBHYKO  CTpaTermMitd  Ha  MNpOABMKEHUU
YHUKANbHOM YyCNyrn - peabunutaumm MO3BOHOYHMKA M KPYMHbIX CYCTaBOB C MOMOLLbIO

COBPEMEHHbIX TPEHAXEPOB.

ueHbI, HeHoBasA NosmTuka. O6ocHoBaHMe LleHbl Ha ycnyru

Pa3paboTunky Bu3Hec-nnaHa pekoMeHAYOT NO3MUMOHNPOBaTL LIEHTp B cpeaHen LeHOBOM
KaTeropum, No3TOMy CTOMMOCTb 3@ OAHO 3aHsITMEe Ha TpPeHaxepe MOXeT cocTasuTb - 1200
pybnen, a Ha ycnyry TectupoBaHus - 900 pybnen. B CTOMMOCTb 3aHATUS BXOAUT:
KOHCyNbTauMs Bpada BOCCTAHOBUTENbHOrO JleYeHusi, YCnyrm WHCTpykTopa J1OK,

NCMNoJjib30BaHNE TPEHAXEPOB, pEKOMEHOALIMN MO ABUTATESIbHOMY PEXNMY.

Kypc peabunutaumm BktoYaeT B cebst He MeHee 10 3aHsATUMIA. CneayeT OroBOpUTLCS, YTO
10 3aHATUIA — 3TO MMHMMasIbHasa TOYKa OTCYETA A/ Havana 3aHsTUA NO BOCCTAHOBNEHMIO
byHKUMIA. NS OAHOrO MOSTHOLEHHOMO Kypca SieYeHnst HeobXoaAMMO NMPONTM He MeHee 12-
15 3aHATUIA 1 He MeHee 3 KypCOB fleyeHns (B 3aBUCUMOCTU OT C/IOXHOCTM). ToNbKO TOorAa

MOXXHO 6yAET roBOpUTb O pe3ynbTaTax.

MecTononoxxeHue.

LleHTp MoXeT ObiTb pacrnonoxeH B NoboM painioHe r.MockBbl. Mpu Bblibope MecTa
pa3paboTunkn pekoMeHayT 06paTuTb 0coboe BHMMaHME Ha yaobHble NoABbE3AHBIE MYTH,
Ha KOTOpPbIX BO3MOXHO BbiCaZKa MacCaXMpOB Ha WMHBanNMAHbIX Konsickax. Kpome Toro,
pa3paboTumMky pekoMeHAyloT pacnonaratb LleHTp peabunutaumm nNO3BOHOYHMKA U
KPYMNHbIX CyCTaBOB B6MM3M KPYMHbIX 60NbHUL, MW NOAUKANHKK, rae noaobHble oTaeneHns
He NpeaycMOTpeHbl, HO WMMEETCS MOTOK MauMEHTOB C TPaBMaMu MO3BOHOYHMKA U

CyCTaBOB.
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KoHuenuua pexknambl u PR. lMporpaMMa no opraHM3auyum pekniambl

Pa3paboTumkyM 6U3HEC-NnaHa pPeKOMEHAYIT HanpaBUTb YCUIMSE MO MPOABUXKEHMIO
YHUKaNbHbIX ycnyr LieHTpa Ha paboTy C YaCTHbIMKU NML@AMKU U Ha paboTy C opUANYECKUMI

nvuamu: JIIY v npeanpuatmamMm (KOpnopaTMBHBLIMU KTUEHTaMM).

1. PeknaMa, opyeHTMpoBaHHas Ha YaCTHbIX anu. OCHOBHOWM YNop AenaeTcs Ha:

MpuopuTeTHble peknamMHble HocuTenu: WHGPOPMAUMOHHbIE NIUCTOBKKM, OykneTbl B
MeaMUMHCKMX yupexaeHusix 06 ycnyrax LleHTpa peabunutaumm no3BOHOYHUKA U KPYMHbIX
CyCTaBOB, peknama B 06LecTBeHHOM TpaHcrnopTe (CTuKepbl). Takxe BaXKHbl Nybavkaumm
B npecce 0630pHO CTaTel 0 NPeUMyLLECTBAX KOMMIEKCHOW MHANBUAYANIbHON ANArHOCTUKM
nepes HayanoM WHAMBMAYaSbHbIX N€YEOHbIX MEpONpUSITUA, TOYHOW AMArHOCTMKM Ha
COBPEMEHHOM 060pYyAOBaHMM, Nepen OXWAAHVMEM B OYepeasx M 3aHATUSMWU B rpynne Ha
ycTapeBweM obopyaoBaHun noAnKAMHMK. O npeumyllectBax nedveHns B LleHTpe
peabunuTaumm NO3BOHOYHMKA Nepea TPaAWLMOHHBIMM METOAMKAMU NIEYEHUS HapyLUEHWN
OMOpHO-ABUraTeNbHOro annapata (Maccax, MaHyanbHas Tepanus, Kaccuyeckue
METOAMKM  neyebHoM  U3KynbTypbl, dusanoTepanust), KoTopble obecneunBatoT

HEAOCTATO4YHO AOJITOBPEMEHH bl pe3ynbTarT.

Kpome Toro 6osnbluve ycunust AO/MKHbl OblTb HarnpaBneHbl Ha obydeHue nepcoHana
cnocobaM NpuBEYEHNS N yaepXXaHUS KNMEHTOB B LIeHTpe, Tak Kak KnneHTbl Takux JIMY B
OCHOBHOM Jt0AN C XPOHUYECKMMK 3aboneBaHusiMK. [103TOMY OHM 6yayT paabl MOCTOSIHHO
nony4yatb KBanuUUMpPOBaHHbIE YCNyrM TaM, rAe WM WCKPeHHe paabl, nepcoHan
KOMMETEHTEH M XOPOLIO 3HAaKOM C YyC/yraMu, KOTOpble OKa3blBaeT M OT/IMYHO 3HaeT

XapaKTepUCTMKN 060pyaoBaHMs, KOTOPOE 3aAeMCTBOBAHO B NpoLiecce.

2. PaboTta ¢ ropuanyecknmmn anuamm

Ycunua no 3TOMy CErMeHTy AOS/KHbl 6blTb HarnpaBrieHbl Ha paboTy C rnaBBpayamu
MeayuYpexXaeHui U cneumanuctamm no peabunutaumm B JIMY, KOTOpble He WMEoT
COBPEMEHHOrO 060pyA0BaHNA AN peabunuTauum MO3BOHOYHMKA M KPYMHbIX CYCTaBOB.
OovH m3 3ddeKTUBHBLIX CMOCOboB paboTbl C MEAMUMHCKAM  YUYpeXAEHWEM — 3TO
«MpoCBETUTENbCKAas»  paboTa C  MEeAUMUMHCKMM  MNEepCoHasNIoM  (CeMuHapsbl,
KOH(epeHUNM, pacnpocTpaHeHne nuTepaTypbl). «[pocBeTUTeNbCckas» paboTa A0MKHA
OXBaTblBaTb B CBOEN TeEMaTMKe He TONbKO (hakT CyllecTBoBaHUS LleHTpa peabunutaumm
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MO3BOHOYHMKA W BO3MOXHOCTU COTPYAHMYECTBA C HWUM, HO W HOBbIE HAMpaBNEHWs B
AMArHOCTUKE W NedYeHun 3aboneBaHuii OMOpHO-ABUraTeNbHOrO annapaTa, B Buaax u
cnocobax AMArHOCTUKM M NedeHun 3aboneBaHuii, BO3MOXHOCTU LleHTpa peabunutaumm
NO3BOHOYHMKA. CeMMHapbl A0/MKHbI MPOBOANTLCSA KakK Ha OBLLErOpOACKOM YPOBHE, Tak U B
TEX MEAULIMHCKUX YUPEXAEHMUSX, AN KOTOPbIX AaHHbIA BUA YCIYr MOXET 6biTh MONE3EH.
TeMaTuuyeckasl HanpaB/IEHHOCTb CEMMHAPOB AO/HKHA HATANKMBATb HA MbIC/b O TOM, YTO
paboTa c LleHTpoM peabunutaumMm CBUAETENLCTBYET O BbICOKOM MPOdECCMOHaNbHOM
YPOBHE CMELMaNNCTOB U yUupexaeHusl, paboTatolmx C HAM - 3TO ropasao 6onee BbICOKUI

YPOBEHb Ka4eCTBa N OTBETCTBEHHOCTU 3a pE3Yy/JibTaT.

Kpome TOro, BakHO MOTMBMPOBaTb Bpayel (KaK TrNaBHbIX Bpayel, TaK M «y3KUX»
CneumanncToB) Ha HanpasieHne NauMeHTOB Ha NPOXOXAEHNE Kypca BOCCTAHOBUTENbHOMO
NeYeHns N Ha TecTMpoBaHue paboTbl MO3BOHOYHMKA (HanpaBneHne nauneHToB B LieHTp
peabvnuMTaumm MNO3BOHOYHMKA W KPYMHbIX CycTasBoB). Pabota no WHQOpMUMPOBaHMIO
MEAMUMHCKOrO MnepcoHana AO/MKHA BEeCTUCb OAHOBPEMEHHO C paboToM MO Co3AaHuto
CUCTEMbI MaTEpPUanbHOro CTUMYNMPOBaHWUSA NaBHbIX (M HanpaBnsiolwmx) Bpaden. Mmeet
CMbICN pa3paboTaTb (MpMeHHble 6n1aHKK HanpaBfieHW, B KOTOPbIX MOMUMO BMAOB YCyr
byneT ykaszaHo, KTO HanpasnseT (C obs3aTeflbHbiIM YYEeTOM AaHHbIX WM MOCAeAyHoLeM

BO3HArpakaeHun).

Bce Bblllecka3aHHOe MO paboTe C MEAULMHCKUMU  YYPEXAEHUSMU MOoAXoAWUT  Ans
3theKTUBHON paboTbl C KOPNOPaTUBHBLIMU KIIMEHTaMU — NPEAnpUATUSMU, TAE BO3MOXHbI
yacTble TpaBMbl MO3BOHOYHMKA (Hanpumep, CTpouTenbHas, AobbiBatowwme oTpaciun). Ha
KPYMNHbIX MNPeanpusTUAX MpakTUYeCcKU BCeraa WMEeTCs MeAcaH4yacTb, [MaBHbli Bpad

KOTOPOW MOXET CTaTb COIO3HMKOM B COBMECTHOM paboTe.

PaboTa CO CTPaxoBbIMW KOMMAHUSIMU MO 3AK/IOYEHWUIO [OrOBOPOM 106pOBOIBHOIO
CTpaxoBaHus, BO3MOXHO, 6yAEeT OC/IOXHEHA, TaK KaK B HACTOSLMA MOMEHT B P® He

pa3BUTO CTpaxoBaHWe XpOHNYECKM BONbHbIX NOAEN.

MOLLUHbIM MHCTPYMEHTOM NpPOABMXEHMS ycnyr LleHTpa MoxeT 6biTb WMHTEepHeT, Kak B
MOMCKOBOM 4YacTW, TaK M B pasMelleHne MpPOCBETUTENbCKUX CTaTell Ha TeMaTU4YecKux

nopTanax.
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Heo6xoanMblie MapKeTUHIroBble pecypcbl (MaTepuanbl)

Peanu3auunsi BbILEONUCAHHbLIX MapKETUHIOBLIX MEpPOMNpUSTUA TpebyeT npeaBapuUTeNbHOM
NOArOTOBKM Cneayowmx matepmanos (pecypcos):

1. HaseaHue n pvpMeHHas cumBonuka LleHTpa;

2. Tpaic-nnCTbl ANS YaCTHbIX KTMEHTOB, KOPNOPaTUBHBIX KNMeHTOB 1 JIMY;

3. WHTepHeT-canT (a0 10 cTpaHuu, C OOHOBMSIEMbIM HOBOCTHbIM  PA3AE/OM,
NH(OPMALMOHHON CTPaHMYKON ANS CNELNAnnCToB, ONMCaHMEM BO3MOXHOCTeEN LleHTpa u
LeHamn);

4. UMHdopmaumoHHbIM 6ykneT (dhopmat A4, nonHougeT, 8-10 cTpaHuL);

5. CneumnanbHble NPeANoXeHUs AN KOPNOPaTUBHBLIX KITUEHTOB;.

6. CxeMa MOTMBaUMM ANS HaNPaBASIIOLMX Bpayen.

MapKeTMHIoBble pacxoabl Mo rogam nepuoga npeactasneHsl B Tabnuue 4.

Tabnuua 4. MapKeTUHroBble pacxofbl, TbiC. pyb.

ByKkneTbl/BU3NTKM 100 100 100 100 100
MNpecca. PazbsacHUTENbHbIE CTaTbK 600 300 300 300 300
NHTepHeT 500 240 240 240 240
BbiBecka 750 0 0 0 0
Utoro 1950 640 640 640 640

[N OCYLECTBNEHUS MApPKETUHIOBbIX MEpPONpUATUMI  NpeaycMOTPeHa  [AO/IKHOCTb
MapkeTonora. Kpome TOro, pa3paboTuMkuM pekOMeHAYIT  WUCMonb30BaTb  Tpya
ayTCOpCepoB, YTO MO3BO/MT YMEHbLWMTb Pacxodbl HA COAEpXaHWe MepcoHana Mu
opraHusaumio paboumx MecT. PaboTy C OpUMAMYECKMMM NMLAMU PEKOMEHAYETCS BECTU

3Beaytouemy LieHTpoM.
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6.MNMepcoHan

6.1. OpraHusauMoHHass CTpyktypa LleHTpa peabunurauuu
NO3BOHOYHMUKA

Ans obecneyenns addekTnBHON paboTbl LieHTpa peabunutauum HeobxoaMMoO MpuBeEYb
BbICOKOKBa/IM(PULMPOBAHHbLIX CMeLManMcToB, KOTopble 001aaaloT OMNbITOM  OKa3aHWs

nofo6HbIX ycnyr. MnaHnpyemblit WwtaT LieHTpa pasaeneH Ha Tpuy rpynnbl.

MponsBoACTBEHHbIN NepCcoHarl.
«2 Bpay BOCCTaHOBMTENIbHOM MeAWLMHBI.
«> NHCTPYKTOp — METOAUCT/UHCTpYKTOp JIOK

- MepacecTpa — agMUHUCTpATOP.

AAMMHUCTPaTUBHbIA NepcoHan
« 3aBeayowmn LleHTpoM peabunutaumm No3BOHOYHMKA.
< byxrantep

«2 CaHuTapka

MapkeTUHroBblii NnepcoHasn

<> MapkeTorsor.
OpraHu3aumMoHHas CcTpykTypa UeHTpa peabunutaumm npeacrasneHa Ha Cxeme 2.

MnaHupyeMble pacxoabl Ha onnaTy TpyAa M KOMMYECTBO COTPYAHWKOB MpEeACTaBieHO B

nyHkTe 7 (PUHAHCOBLIV NMIaH) HACTOsLLEro 6U3Hec-nnaHa.
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Cxema 2. OpraH1M3salMOHHas CTPYKTypa LleHTpa peabunurtaymm no3BOHOYHMKA

M KPYMNHbIX CYyCTaBOB

MHBECTOP /
BbILUECTOSILLASA OPFTAHU3ALINA

3ABEAYHOLUWUWA LEHTPOM
PEABUWIUTALIUN NMO3BOHOYHUKA,

1 yenoBek:

1) o6uwee pykoBOACTBO
2) noJslyvyeHMe KOMMep4ecKoi Bbiroabl
3) B3auMopeiiCTBUE C OPUANHECKUMU TMLLIAMU

MAPKETOJIOI

(ayrcopcep),
1 yenoBek

1) oTBeTCTBEHHOCTb 3a
npoaBuXXeHue ycnyr

2) yBennyeHue aoxoaa
KOMMaHuu 3a cyer
yBeJIMYEHUSA YNC/la KIIMEHTOB

BPAY BOCCTAHOBUTEJIbHOM BYXTANTEP
MEAMULIUHDI, (ayTcopcep),
2 yenosekKa: 1 yenoBek

1) oOTBeTCTBEHHOCTb 3a Ka4ecTBO yCnyr OTBETCTBEHHOCTb 3a

2) PYKOBOACTBO Jie4e6HbIM NpOLIECCOM BeAeHue
6yxranrtepckoi
OTYETHOCTH
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6.2. Cneumanmsaumsa u coctaB COTpyaHMKOB LleHTpa. LleHTp
OTBETCTBEHHOCTHU

Npon3BOACTBEHHbIW NEPCOHAN.

Bpay BoccTaHOBHUTE/IbHOH MEANLNHBI.

OcCHOBHbIE 3a434M:

1. PykoBoaAMT paboTOM WHCTPYKTOPOB — METOAMCTOB, MWHCTPYKTOpoB JI®K n
MeAUUMHCKUMK cecTpaMun — agMuHUCTpaTopamu LieHTpa peabunutaumm NO3BOHOYHMKA.

2. KBanudwuumpoBaHHO obecneuymBaeT neyvebHyto aesaTenbHOCTb.

3. KOHTpONMpyeT KayecTBO BEAEHUS MEAULMHCKOM AOKYMEHTaUUWM BCEMU COTPYAHWKAMM
oTAeNeHus.

4. MNocTtossHHO  npoBoAMT  aHanu3  3MMEKTUBHOCTM  Nle4yebHO-0340pPOBUTENBbHBIX
MEPONpPUSITUNA.

5. lpoBepsieT M MpUHUMaET Mepbl K CBOEBPEMEHHOMY W MPaBWIbHOMY 3amnOSTHEHUIO
MHCTPYKTOPaMN MEANLIMHCKOWN JOKYMEHTaLMM.

6. BHeapsieT B NpakTuKy paboTbl kabuHeTa nepenosbie (hOpMbl U METOAbI AMAFHOCTUKN,
npodunakTnkm 3abonesaHnn 1 opraHvsaummn Tpyaa.

7. EXerogHo COCTaBNsIET roloBOM MnfiaH paboTbl LleHTpa peabunutaumm v npeactaBnseT
€ro Ha yTBepXxJAeHue 3aBeayloLeMy OTAENEHNEM.

8. BxerogHo cocTaBnsieT M NpeacTaBnsieT Ha YTBepXAeHue 3aseaytoweMy LieHTpom
peabvnuMTauMm nnaH MoBbIWEHUS KBanuMUKaUMW  MHCTPYKTOPOB KabuHeTa nyTeM
Hanpa.feHns X Ha KypCbl U LIMKITbl YCOBEPLUEHCTBOBaHMSI.

9. OcywecTBnsaeT KOHCYNbTaLuMm NaunueHToB.

OTBETCTBEHHOCTb:

«> CoCTaBfieHne AOCTOBEPHbIX OTYeToB LleHTpa Peabunutauumn no3BoOHOYHMKA.
«> ObecrnedveHune kavecTa paboTbl (ycnyr) LleHTpa

«> BpeMs paboyero gHa — ¢ 9.00 go 21.00 MNpacduk paboTbl — 2 AHS Yepes 2

B HenocpeaCcTBEHHOM NOAYNHEHWUU:

* WHCTPYKTOPbl — METOAUCTHI

« MHCTPYKTOpbI JIOK
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« MEACECTpa - aAMUHUCTpaTOp

“«2 CadHUTapKa

TpeboBaHus:
Bbicluee MeaMumHcKoe obpa3oBaHMe, CTaX paboTbl NO CNeuManbHOCTM He MeHee 5 nerT,

3HaHus1 B 06/1aCTU BOCCTAHOBUTENIbHOM MeaMUUHbI, Hann4yune crleu,maanof/i NnoAroToBKH,

cepTUdUKaT cneunanmcta, KOMMyHUKabebHOCTb.

HucTpykTop — merogucr /mMHCTpykTOop JIOK

OcHOBHbIE 334a4u:

1. Ob6yyeHMe NALMEHTOB TEXHMKE BBINOMHEHUS YMNPaXHEHU Ha peabunuTaumoHHOM
060pyZIOBaHMN U KOHTPONMb HAA NPaBWUbHOCTBIO paboThbl. [poBeAeHME pynnoBbIX
3aHATUIA. ObecneumBaeT NpaBuibHOE U KBaNN(ULUMPOBAHHOE NeYeHne.

2. OcyuwecTtBnseT KOHCybTaLMm NauneHToB.

OTBETCTBEHHOCTD:

<> ObecnedveHune kayectBa paboTsl (ycnyr) LeHTpa

<> Bpemsi pabouero gHa — ¢ 9.00 go 21.00 MNpaduk paboTbl — 2 AHSA Yepe3 2

TpeboBaHus:
Bbicwee ¢u3kynbTypHOe obpasoBaHue (ans MHCTpykTopa no JIOK cpegHee meamumMHCKOe

06pa3oBaHne), cTaX paboTbl MO CMELManbHOCTM He MeHee 3 NIeT, 3HaHWE OTpacnein
peabunuTauMoHHOro Aena, Hannune cneumanbHOM NOAroTOBKK, cepTUdUKaT cneumanucta

no JIOK, ceptndmkaTt N0 Maccaxy KenaTeneH.

AAMUHUCTpPaATUBH bIW nepcoHasl.

3aBegyrowymnii LleHTpOM peabumraymmn rno3BOHOYHHNKA.

OcHOBHbIE 334a4u:

1. YnpaBneHne KoMMep4yeckon u (hMHAHCOBOM aAesTenbHOCTbiO LleHTpa Peabunutaumm
NMO3BOHOYHMKA.
<> (POpMMpPOBaHME oOnepaTuBHbIX OKIKETOB [AOXOA0B/PAcX0A0B W  KOHTPOSb  UX

NCMOJIHEHUA.

«SYNOPSIS - marketing for mediciney http//www.medresearch.ru 56



< EXxeMecsyHasi OTYETHOCTb Nepea akUMoHepaMm/MHBECTOPaMM.

< OnepaTMBHOE ynpaBneHune AesaTesbHOCTbIO LleHTpa Peabunutaumm No3BOHOYHMKA.

« PelleHne BONPOCOB, CBSA3aHHbIX C TEKYLLEN AeATeNbHOCTbIO LieHTpa.
2. YnpaBneHue aesaTenbHOCTbio LieHTpa peabunutaumm Nno3BOHOYHUKA

«> OpraHu3aumsi TEXHOIOrM4YecKoro npouecca pabotsl LleHTpa

«> ObecneyeHne 6ecnepeboinHon paboTbl 060pyaoBaHMS

« Pa3pelleHne HeLWTaTHbIX CUTYaLui

3. YyactMe BO B3ammMogencTBum LleHTpa peabunutaumMm NO3BOHOYHMKA C OpraHamm

BMACTU U 6104XKETHbLIMM OopraHunsaunamMn ana peweHunsa BonpocoB, CBA3dHHbLIX C TEKYLLI,EI\/'I

AEATENbHOCTbIO M pa3BuTueM LleHTpa.

4. PaboTa C peknamauusiMu.

5. CTpaTtermyeckoe nnaHUMpoBaHWe pasBuTua LleHTpa peabunutaumu, COrnacoBaHWE U

yTBEPXXAEHWE MNAHOB Pa3BUTUSA C aKLIMOHEPAMM.
«» PaspaboTka nporpamMm paboTbl C YAaCTHbIMU KMeHTaMK (LeHbl, YCIOBUS U Mp.)
=« PaboTa C HanpaBnsLWMMM BpavyaMmn, MOTUBALMS HaNpPaB/stoLMX Bpayen
6. YnpasneHue KopnopaTUBHbIMU NpoaaXXamMu
-« Pa3zpaboTka nporpamMm paboTbl C KOPNOPaTUBHLIMU KIIMEHTAMM.
« [IpoBefeHne neperoBopoB, 3aK/t04YeHne 40roBopoB
« Pa3paboTka cneumanbHblX nporpamMm ansa VIP-knneHToB

«> KOHTpO/b KayecTBa obcnyxusanuns VIP-knneHToB

OTBETCTBEHHOCTD:

4 Map)KVIHaJ'IbeIf;I [0X04 OT OKa3aHusa ycnyr

« 0becneyeHne BbICOKOrO YPOBHSI 06CNYXMBAHUSI KIIMEHTOB

B HenocpeACTBEHHOM NOAYNHEHWUU:

«» MapkeTonor (aytcopcep)
«> Bpauu LleHTpa peabunutaumm NO3BOHOYHMKA

«» byxrantep (ayTcopcep)

«> IHCTPYKTOpbI — METOANCTbI/UHCTPYKTOPLI Mo JIOK
<> Mepacectpa — agMUHUCTpATOP.

TpeboBaHus:
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BbICLLEE MeAMLMHCKOEe 0bpa3oBaHme, onbIT paboTbl B KOMMAHUSIX MEAMLIMHCKOro npoduns
(HeBponorus, opToneausi, COPTUBHAs MM BOCCTAHOBUTESIbHAs MeauUMHA) Ha no3vuuu
HEe HWXe PpyKoBOAUTENS MOApA3AeneHusl He MeHee 3 NeT, OnbiT paboTbl C KAOYEBLIMU
K/IMEHTAMM, YynpaBfieHYeCKne HaBblkM, KOMMYHMKabenbHOCTb, OMbIT  OCYLUEeCTB/IEHMUS

KOHTPOJ14 Ka4eCTBa, KPEaTUBHOCTb.

Megcecrpa — agMuHHCTpaTop

OcHOBHbIE 334a4u:

1. CoctaBnset rpadvkn paboTbl COTPYAHUKOB M BeAeT Tabenb yyeTa paboyero BpeMeHu
B OTAENEHUMN.

2. OcywecTBnsieT NpueM 3BOHKOB MaLMEHTOB.

3. OcyuwecTBnsieT KOHTPO/b NoceleHunst naumeHToB. Perynupyet paboTty LleHTpa.

4. CBOeBpeMEHHO MH(MOPMMpPYET NaumMeHToB 06 M3MeHeHusX B rpadmke paboTbl Bpaua
WM MHCTPYKTOPA.

5. CBoeBpeMeHHO WHMOPMUPYET Bpada MM MHCTPYKTOpa 06 OTkase nauueHta oOT
MoceLleHNs.

6. OcywecTBnseT KOHTPOSlb 3@ BbINO/HEHMEM CAHWTAPKaMW CBOMX AO/HKHOCTHbIX
0653aHHOCTEMN.

7. OcywecTBnsieT KOHTPOMb 3@ MpaBWIbHOCTbIO OMOPMAEHNS NMCTOB  CaMO3anucu
MauMeHTOB K BpayaM U CTaTUCTUYECKMX TasIOHOB.

8. CBOeBpeMeHHO cocTaBnsieT TpeboBaHMSI Ha WHCTpPyMeHTapuh, obopyaoBaHue,
MEAMKAMEHTbI, 1 HeobXoAMMbIA MaTepuan U MnonydaeT HeobxoaMMoe B YCTaHOB/IEHHOM
nopsiake.

9. BepeTt HEOH6XOAUMYIO YYETHO-OTUETHYHO AOKYMEHTALMIO.

10. BbinonHsieT paboTy C Kaccou.

11.CobniogaeT  CaHWTApHO-3MMAEMMONONMYECKME  HOPMbl M MNpaBUIa@  TEXHUKM

6e3onacHocTn npu paboTte B KabuHeTe.

OTBETCTBEHHOCTD:

«> CoCTaBfieHNe AOCTOBEPHbIX OT4YeToB LleHTpa Peabunutaummn no3BoOHOYHMKA.
<> ObecnedveHune kadyectBa paboTsl (ycnyr) LeHTpa

«> BpeMs paboyero agHa — ¢ 9.00 go 21.00 Npacduk paboTbl — 2 AHS yepes 2

«SYNOPSIS - marketing for mediciney http//www.medresearch.ru 58



B HenocpeaCTBEHHOM NOAYMHEHUMN:

“«2 CadHUTapKa

TpeboBaHus:
CpeoHee MeauMumHckoe obpasoBaHMe N0 CrNeuuasnbHOCTU  «CECTPUHCKOE  Aeno»,

CepTVIq)VIKaT cneunanncrta, adKKYypaTHOCTb, NYHKTYabHOCTb, BEXJIUBOCTb,

npe3eHTa6eana$| BHELIHOCTb, OTBETCTBEHHOCTb.

CaHntapka

OcHOBHbIE 334a4u:

1. MpoBOAMT eXeAHEBHYIO BIAXHYIO YOOPKY MOMELLEHWUS, MeAMLIMHCKOro 060pyaoBaHus,
WHBEHTApPS C y4ETOM TpeboBaHUiA yxoaa.

2. MpoBoAUT reHepasnbHyto Y6OpKy OTAENEHUS MO YTBEPXAEHHOMY rpaduKy.

3. [OTOBUT MCMOJMb30BaHHbIE MEAULIMHCKUE UHCTPYMEHTLI K CTEPUNU3ALINMN.

4. B He0ob6xoaUMBbIX Cnyyasix BbINOHSAET MYHKLMKN Kypbepa.

5. O6ecrneynBaeT KOHTPO/b 32 CMEHOW CNELIOAEXAbl MEPCOHANOM OTAENEHMS.

OTBETCTBEHHOCTD:

<> Bpemsa paboyero aHa — ¢ 9.00 go 21.00 MNpaduk paboTbl — 2 AHS Yepe3 2 OHS.

byxranrep

OcHOBHbIE 3aa4M.

BbinonHser pa60Ty no BEAEHUIO 6YXFaJ'ITepCKOFO Y4y€Ta N Ha4nCneHuo 3ap860THOﬁ nnatbl

OTBETCTBEHHOCTb.

3a NpaBUIbHOCTb BYXranTepCKMX pacyeToB.
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MapKeTUHIroBblii NEepPCoHaIl.

Mapkerosior (ayrcopcep)

OcCHOBHbIE 3a4a4M:

1. YnpaBneHvue MapkeTuHroM LleHTpa.

2. AHanu3 nocnegHuMx TEHAEHUMW, Hay4YHblX [AOCTMXKEHWM, HOBbIX MNPOAYKTOB MU
MapKETUHIOBbIX PELUEHMI Ha pblHKE peabunutaumm No3BOHOYHMKA.

3. MOHUTOPWHI aesTenbHOCTU LieHTpoB peabunutaummn no3BoHOYHMKA B Poccum.

4. Pa3paboTka pekfaMHOM CTpaTerMn MpOABWXKEHWS HOBLIX NPOAYKTOB M ycnyr (c
OLIEHKOM 3KOHOMMYecKoro addekTa).

5. UeHoobpa3oBaHue.

6. Pa3paboTka cneuuanbHbIX NPOrpaMMm AN KOPrOPaTMBHBIX WM YacCTHbIX K/IMEHTOB
(coBMeCTHO C 3aBeayownm LieHTpom).

7. ¥YnpaBneHuwe npoaswxkeHnem (niaHMpoBaHWe, OpraHu3aumsi, KOHTPOSb W  OLEHKa
3a(ppeKTUBHOCTN).

8. MNpodwnnbHble PR-MeponpuaTns (ceMmHapbl, KOHMepeHUMmM, cneumnanbHble akumm).

9. CotpyaHnyectso co CMWU.

10.Mpoamxenne B HTepHET, noaaep)xaHue u pa3sutne NIHTepHeT-caiTa.
11.M3roToBNEHNE peKIaMHOM NpoAyKuMM Ha ByMakHbiX (nonurpacdms) u 3NeKTPOHHbIX
(CD) HocuTensix.

12.Pa3paboTka peknaMHOro Matepuana u HanncaHue pekiaMHbIX cTaTen.

OTBETCTBEHHOCTb:

3a npoaBwxeHune ycnyr LleHTpa no peabunuTtaumMm MO3BOHOYHMKA. YBEMUYEHWE AO0XOAA

KOMMNaHUM 3a CYET YBETNYEHNA YNCa KITMEHTOB.

TpebosaHusa: Bbiclee cneumanbHoe obpasoBaHue No MapkeTuHry unm PR, onbIT paboThbl B

obnactn mapketuHra unn PR oT 3 ner.
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6.3. OueHka 3(p(peKTUBHOCTU AeATEeSIbHOCTU NepcoHana

Ana nepcoHana LleHTpa peabunutauum MNO3BOHOYHWKA, OTBETCTBEHHOrO 3a MNpuUbbIIb
npeaycMOTPEHbl OCHOBHblE MoKa3aTenn 3(PdOEKTUBHOCTU AEATENBHOCTU: €XEHEeAEeNbHbIE,
eXEMeCsUYHble, eXeKBapTasbHble, exeroaHble (cxema 2). Mo AaHHbIM MoKasaTensaM y
WHBECTOpPA eCTb BO3MOXHOCTb OLIEHUTb [esTeNbHOCTb LieHTpa 3a onpeaeneHHbIM nepuoa

N BHOCUTb U3MEHeHUs B 06Lwyto paboTy busHeca.

Cxema 3. OueHMBaeMble NokasaTesiu AesaTesbHOCTH LleHTpa peabunutaumn

NMO3BOHOYHUKa

E)xxeHenenbHbIE
nokasarenu
B BblpyyKka
®  KOJIMYECTBO
npeTeH3ni

E)xxemecsiuHble noka3aTters
E peHTabenbHOCTb NpoaaXx:
KOJTMYECTBO YC/YF Ha MoceLleHne
M KOJIMYECTBO MOCELLEHUIA B €ANHULLY
BpeMeHu (CMeHa, AeHb, MecsiL)
B 33aTpaThl: 06bEM, CTPYKTY|

E>xekBapTasibHble NOKa3aTenm
B npubbinb
¥ KOJINYECTBO HOBbIX 4OrOBOPOB
B KOJINYECTBO MPUKPEM/IEHHbIX KTMEHTOB

E>xeroaHble nokasarenu
# ypOBeHb MPOSIOHraLmMn JOroBopoB
¥ ypOBEHb yIOBJIIETBOPEHHOCTH (KIIMEHTOB, TIEPCOHAIA)
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6.4. 3aTpaTtbl Ha onsaTy TpyAaa LleHTpa peabunutaumm

3aTpaThbl CBSA3aHHbIE C OMNMATOM TpyAa COTPYAHMKOB BKIOYAIOT EXXEMECAYHbIE pacxoabl Ha

onnaty Tpyaa nponsBoaCTBeEHHOro, agMMHUCTPAaTUBHOIO N MapKETUHIOBOIro nepcoHarsa.

MNporHo3 exxeMeca4HbIX 3aTpaT Ha I'IpOM3BOD,CTB€HHbIﬁ NnepCoHan NpeacTtaB/iEH B Tabnuue
5.

Tabnuua 5. ExkeMecsiuHble pacxoAbl Ha onnaTy TpyAa Npon3BOACTBEHHOrO nepcoHana, pyo.

Bpay BOCCTaHOBUTENIbHON MEANLMHBI 38 000 2 76 000
NHCTPYKTOP-MeTOANCT/UHCTPYKTOP JIOK 27 000 4 108 000
MepacecTpa-aAMUHUCTPATOP 20 000 2 40 000
Utoro 85 000 8 224 000

EXxeMecsuHble pacxofibl Ha onnaTy TpyAa aAMUHUCTPATMBHOIO NepcoHana npeacTaB/ieHsb
B Tabnuue 6. B HacTosilweM 6Gu3HEC-MnaHe NpPeaycMOTPEH, UTO GyxranTep BbIMOSHSET

CBOO paboTy yaaneHHo.

Tabnuua 6. ExxeMecsiuHble pacxoabl Ha onjaTy TpyAa aAMUHUCTPATUBHOIO NepcoHana, pyb.

3aBeaytowmn LieHTpom

60 000 1 60 000
peabunutauuu
byxrantep (ayTCOpCUHr) 15 000 1 15 000
CaHuTapka 20 000 2 40 000
Utoro 95 000 4 115 000

EXxeMecsiuHble pacxofbl Ha OnnaTy TPyAa MapKETMHrOBOro NMepcoHana MpeacTaBfieHbl B

Tabnuue 7. Takke Kak u byxrantep, MapKeTonor BbINOMHSAET CBOK paboTy yaaneHHo.

Tabnuua 7. ExxeMecsiyHble pacxofbl Ha onaaTy TpyAa MapKeTUHroBOro nepcoHana, pyo.

MapkeTonor (ayTCOPCUHT) 20 000 1 20 000

Wtoro 20 000 20 000

/iToroBbivi MPOrH03 pacxo4oB Ha OorJiaty TpyAa Mo rogaM rnpoeKTa npeacraBieH B NMyHKTE

7.3.2.
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7 .®PUHAHCOBbIM NNaH

®OUHAHCOBbLIN pa3fen HacToslero 6u3Hec-nnaHa COCTaBfieH C YYETOM BPEMEHHbIX W
(bvHAHCOBLIX MOKasaTenel npoekTa M BKIOYAET B ceba  cneaylolme OCHOBHbIE

noapasaensi:

BbI60p MaKpO 1 MUKPO 3KOHOMUYECKUX AOMNYLUEHWN;
®rHaHCOBbLIE pacyeTbl MO NPOEKTY;

2
LS4

« OLeHKa KoMMepyeckon 3chheKTUBHOCTU NPOEKTa;

«> (PMHAHCOBbIE PUCKKN MPOEKTA U BO3MOXHbIE CNOCObbI CTpaxoBaHus;
2

BbiBoAbl MO hMHAHCOBOMY MaHy MpOeKTa.

®uHaHCcoBbIe pacyeTbl Mo NpoekTy npousseaeHsbl B Microsoft Excel.

7.1. NpeanosioXxeHue K pacyetam

OCHOBHOW BaniOTON pacyeToB AN HacTosILero 6u3Hec-nnaHa SsIBASETCS POCCUMCKUIA
pybnb. B xome pacyetoB no 6usHec-nnaHy ObiivM caenaHbl HEKOTOpble UCXOAHble
NpeanocbIIKn:

« FOPW30HT PacyeToB MO NPOEKTY COCTaBAseT 5 neT,

«2 CTOMMOCTb YC/TyrM TECTUPOBaHMWSI, MPUHSTast ANs pacyeToB (MHAHCOBLIX NMOKasaTenen
coctaBnsieT 900 pybnen,

« MWHUMAJIbHAst CTOMMOCTb KOHTpaKTa Ha Kypc peabunutaumm 12000 pybnen,

-« Bblpyyka LleHTpa peabunutauum, npeactaBfeHHOr0 B HAcTosWweM Ou3Hec-niaHe B
nepBbIN rog NporHo3upyeTcs B cpeaHeM 10 MnH. pybnen B rog, B crieaylowme nepuoab
MpoekKTa Bblpy4yka MOXET cocTaBuTb 20 MAH. pybnen B roa.

< WHBECTMUMM B opraHumsaumio LleHTpa peabunutauum BKAKOYAIOT pacxodbl Ha 3akyn
0bopyaoBaHusl, PEMOHT MOMELLEHUS, NINLEH3NPOBAHME, MAapKETUHIOBbIE BIOXEHUE U

COCTaBnSAOT nopsiaka 5,9 MnH. pybnen.
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7.2. Bbi6op MakKpoO U MUKPO SKOHOMUYECKUX A0NYLLEeHUMN

OcHOBHas BanTa pacyeToB — POCCUMCKMIA pybnb. [ononHuTeNbHas BanoTa pacyeToB —
ponnap CLUA. Bbibop OCHOBHOW BantoTbl pacyeToB 060CHOBAH 3KOHOMUYECKOM CUTyaumnen
B Poccunckon ®epepaummn Ha 2008 roa. Mapametpbl npoekta (obopyaoBaHue Ans
OCHaLleHunst LieHTpa peabunutaumm no3BOHOYHUKA), BblipaXkeHHble B gonnapax CLUA, 6binum

nepecymTaHbl no Kypcy LU P® Ha paty coctaBneHuns busHec-nnaHa (05.02.2008).

7.2.1. CtaBKa AUCKOHTUPOBaHUA

HopMa AMCKOHTa B 06LUEM Cllydae OTPaXKaeT CKOPPEKTUPOBAHHYIO C YYETOM MHMNSLNM
MUHMMANbHO MNPUEMNEMYIO ANS MHBECTOpa [AOXOAHOCTb BJIOXEHHOrO KanuTana npwu
anbTEPHATUBHbLIX M [OCTYMHbIX Ha pblHKE 6E3PUCKOBLIX HAMpaBleHWUSX BrOXeHWW. B
COBPEMEHHbIX POCCUMCKMUX YCNOBUSIX TaKUX HampaBfIEHUA BOXEHMI MPAKTUYECKU HET,
NMO3TOMY HOPMa AMCKOHTA OBbIYHO CUMTAETCS MOCTOSSHHOW BO BPEMEHW WU onpeaensieTcst
MyTEM KOPPEKTUPOBKM AOXOAHOCTM AOCTYMHbIX albTEPHATUBHBIX HarnpaB/eHUA BNOXKEHUS!

KanuTana c y4eToM ¢hakTopoB MHDASLMM U pUcka.

TeM He MeHee, cornacHo «MeToaMYecKMM pekoMeHAauusiM Mo oueHke 3(h@eKTUBHOCTH
NHBECTULIMOHHbIX MPOEKTOB» (BTOpas pefakuus, yT8. MMHIKOHOMUKN PO, MuHbUHOM PO
n Focctpoem PO, ot 21 uioHa 1999 r. N9BK477), MOXHO yTBep)AaTb Hanuuune obLien

TEHAEHUMN K CHMXKEHNIO HOPMbl AUCKOHTA BO BPEMEHMN.

Mpexae Bcero, (pMHAHCOBblE PbIHKM CTpPaHbl COBEPLUEHCTBYIOTCS W rOCyAApCTBEHHOEe
yrnpasneHne nMu, ctaHoeutcs 6onee addekTneHbiM. B 2008 LIB PO rogy noHM3un CTaBky
peduHaHCMpoBaHUs. B pe3ynbTaTe 4Yero Ha pblHKE HabngaeTcs yMeHblleHue
KONMYECTBa NMpPeAsIoKEHMN MO AEWEBbIM KPpeanTaM U CHUXKEHME CTaBKW MO AEMO3UTHbIM
BKNagaM. Ha MOMeHT cocTtaBneHust HacToswero 6musHec-nnaHa craBka Mo Aeno3uTHbIM
BKagaM B nofasnstoweM bonblumMHcTBEe 6aHKOB cocTaBnseT B cpeaHeM 7-8%. [Mpu 3ToM
WHBECTULIMOHHbIE MPOEKTbl Ha pacTylleM MeAMUMHCKOM pbiHKE npeanaratoT AOXOAHOCTb

oT 30% u BbiLLe.
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KpomMe TOro, no Mepe COBEPLIEHCTBOBAHMSI 3aKOHOAATENbCTBA CHWXKAETCA U
MOMUTUYECKUIA PUCK AONFOCPOYHOr0 MHBECTMPOBAHUS, @ Pa3BUTME BHELLHEIKOHOMUYECKUX
M BHELUHETOProBbIX OTHOLLEHUA CMOCOBCTBYET CONMMMKEHUIO HOPM [MCKOHTA POCCUMCKMX

KOMMEPYECKUX CTPYKTYpP C bonee HU3KNMK HOpMaMUu AN pa3BUTbIX CTPaH.

B pacuyetax Mo AaHHOMY MPOEKTYy [ANs BCEX LUArOB pPacYeTHOro nepuoaa NpUMEHeHa
eAMHasl CTaBKa [AMCKOHTUpoBaHMs paBHasi 20%. Wcnonb3oBaHWe eauMHON CTaBKM
ANCKOHTMPOBAHMS MOBbLILIAET YCTOWUMBOCTb MNPOEKTA, MOCKONIbKY YacTb 3/IEMEHTOB
AEHEXHOMO MNOTOKa, OTHOCAWMXCS K 60siee MO3AHMM LWaraM pacyeTHOro nepuoaa,

ANCKOHTUPYETCA MO HECKOJIbKO 3aBblLLEHHOWN CTaBKe ONCKOHTUPOBAHUA.

7.2.2. HanoroBoe oKpy)eHue

HanoroBble CTaBKW, UCMOMIb30BAHHbIE B pAcYeTax NSl UCHUCIIEHUS HANOIOBbIX NATEXEN,
BO3HMKAIOLLMX B XOA€E MPOeKTa U B X0fe NMPOrHo3npyeMoln X03aWCTBEHHON AESTENbHOCTH,
NPUHSATLI B COOTBETCTBUM C AEUCTBYIOLMM HanoroBbiM KOAEKCOM. B pacueTax HacTosLLEero

6usHec-nnaHa NCNonNb30BaHbl CTaBKU Hanoros, NepevyncieHHbIE B Tabnuue 8.

Tabnuua 8. Hanorn, %

Hanor Ha npubbiib 24,0%
Hanor Ha no6aBneHHy0 CTOMMOCTb 0,0%
Hanor Ha nmywecTtso (B roa) 2,2%
Hanoru c o6opoTta 0,0%
CoumanbHble OTYMCNEHUS C 3apnnaThl 36,5%
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7.3. ®DMHaHCOBbIE pacyeTbl

7.3.1. KanutanbHble 3aTtpaTtbl Ha opraHusauyuio LleHTpa
peabunutaumm no3BOHOYHMKA

KanuTanbHble 3aTpaThbl, NPeAyCMOTPEHHbIE HACTOSALWMM BU3HEC-MNaHOM, BKIOYAtOT B cebs
cneaytolme pacxoabl:

- Moabop nomelleHus ans LleHTpa peabunutaumm rno3BOHOYHMKA; MPOEKTUPOBAHWUE U
PEMOHT MNoMeLleHus. JIMLEH3UPOBAHKE.

-« Pacxogbl Ha oOcCHaulleHue LleHTpa peabunuTaumMm Mo3BOHOYHMKA OPITEXHUKOW U
NpPOrpaMMHbIM 06ecreyeHmnem;

-« Pacxogbl Ha OcCHalleHue LleHTpa peabunutauumM MO3BOHOYHMKA — CrieumasibHbIM

obopynoBaHMeM; Mebenbio, KOHANLMOHUPOBAHWEM U MPUTOYHO-BbLITS)KHOW BEHTUASILMEN.

Pacxoabl Ha I'IOL],60p nomeweHua anga LleHTpa pea6MﬂMTaLl,MM NO3BOHOYHWKA, PEMOHT U

NMLIEH3MPOBaHME NpeacTaBneHbl B Tabnuue 9.

Tabnuua 9. Pacxoabl Ha NOA60P NOMELLEHMSI, PEMOHT W JIMLIEH3UPOBAHWE, ThIC. Pyb.

PeMOHT 1750
Moabop nomelleHns, perncTpaums 4orosopa, MLeH3npoBaHne 200
UToro 1950

Pacxoabl Ha ocHauleHve LeHTpa peabunutauuMm  MO3BOHOYHMKA  OPrTEXHUKOW,

nporpamMMHbIM obecneyeHneM n mebenbto npeacTasneHsl B Tabnuue 10.

Tabnuua 10. Pacxodbl Ha OCHaLLEHWE OPrTEXHUKOW U NPOrpaMMHbIM 06ecneyeHnem, Toic. pyb.

OprrexHunka; KOMMNbIOTEPHOE OCHALLEHNE 1 NporpaMMHoe obecneyeHne 125

UToro 125

Pacxoabl Ha oOcHalweHue LleHTpa peabunuTaumMu  MO3BOHOYHMKA  CheLluasnibHbIM

obopynoBaHMeM npeactasneHsl B Tabnuue 11.
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Tabnuua 11. Pacxoabl Ha oOcHaweHue LeHTpa cneumanbHbiM obopyaoBaHueM; Mebenbto,
KOHANUMOHVMPOBAHNEM U MPUTOYHO-BbITSDKHOW BEHTUISILUMEN, pPYO.
CucteMa ons AMarHOCTUKKM U JleYeHns BceX MULTI-JOINT

1 KpynHbIx cyctaBoB MULTI-JOINT SYSTEM 3 PRO  SYSTEM 3 PRO 1 2 200 000 2 200 000

2 TpeHaxep HUR 3110 buuenc/Tpuuenc. HUR, ®uHnsHans 1 127 426 127 426

3 TpeHaxep HUR 5120 Xum BBepx/TsAra BHU3 HUR, ®uHnaHans 1 161 615 161 615

4 TpeHaxep HUR 3190 Pa3sogka BHU3 HUR, ®uHnsHans 1 162 040 162 040

5 TpeHaxxep HUR 3320 Pa3rnbaHue Tynosuwa HUR, ®uHnaHans 1 120 940 120 940

6 TpeHaxxep HUR 5340 BpaiieHuve Tynosuwa HUR, ®uHnsHans 1 160 801 160 801
Komnpeccop ans TpeHaxepos HUR ans

5 CO3AaHNA pabouyero aasneHuns B cucteme. K HUR, OuHRstHAvS 1 43 178 43 178
OAHOMY KOMMpeccopy 0AHOBPEMEHHO
NOAKIIOHAETCS A0 6 TpeHaxepoB

8 MoHTax cuctembl MULTI-JOINT SYSTEM 3 PRO 15 000 15 000
(6e3 KOMaHANMPOBOYHbIX PAacXOAO0B CrELMANNCTA)

9 MoHTax KoMmmnekca TpeHaxepos HUR 9 000 9 000
UToro 3 000 000 3 000 000
Mpoyee obopyaoBaHue: 385 000

Mebenb ans pecenweH n OXnaaHus 175 000
Mebenb ans kabuHeTa 3aBeayoLEro OTAEEHNEM 30 000
MPUTOYHO-BBITSHKHAs BEHTUISILNSA 150 000
KoHAWUMOHEpLI 30 000
UToro 3 385 000
MTorosble pacyeTbl KanuTanbHbIX 3aTpaT NpeacTaBneHbl B Tabnuvue 12.
Tabnuua 12. NIToroBble kanuTanbHble 3aTpaThbl, ThiC. pyb.
Pacxoabl Ha Noabop NOMELLEHNSI, PEMOHT U NINLIEH3MPOBaHME 1950
Pacxoapbl Ha OCHALLEHWE OPITEXHWUKOM M NPOrpaMMHbIM 06ecneyeHnem 125
Pacxoabl Ha ocHalleHue LieHTpa cneumanbHbiM 0bopyaoBaHueM; Mebenbio, 3385
KOHANLIMOHMPOBAHWEM U MPUTOYHO-BbITSDKHOW BEHTUNALMEN
UToro 5 460

7.3.2. T1O0CTOSIHHbIE pacxoabl, cCBsi3aHHbIE C pa60Toi~’1 Ll,eH'rpa

pea6m1uTa|.|uu MO3BOHOYHUKa

MocTosiHHbIE pacxoabl N0 NPeACTaBNeHHOMY MPOEKTY BKOYAOT B cebs:

<2 [1pON3BOACTBEHHbIE U3AEPXKKN

« AAMUHUCTPATMBHbIE N O(DUCHBIE N3AEPIKKN

«2 CyMMapHble pacxobl Ha onnaTty Tpyaa, pacCYMTaHHbIE NO roJam rnpoekTa
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«2 [10CTOSIHHbIE MApKETUHIOBbIE PACXOAbl
-« PacxoAbl HA aMOPTM3aUMI0 OCHOBHbIX CPeaCTB

< [1poyne pacxogbl

B NpoM3BOACTBEHHbIE U3AEPXKKU BXOAAT:

« pacxofbl Ha MaTepuanbl AN TPEHAXXEPHOIO KOMIEKCa,

*2 Pacxofbl HA PEMOHT TPEHAXEPOB,

«< cneuoaexaa ans obcnyxveatoLwero nepcoHana.

[laHHasi CTaTbsl Pacxo40B BHECEHA B TAbMMLYy UTOrOBbIX MOCTOSIHHBIX U3AEPXKEK.

B pmHaHCOBbIX pacyeTax HacToswero busHec-nnaHa npuHsaTa cymma B 240 ThiC. pyb.

AQMMHUCTpPaTUBHbIE U3AEPXXKU BK/IIOYAIOT B ceba:
« pacxofibl Ha apeHaly NOMELLEHNS, B KOTOPbIE BXOAAT KOMMYHa lbHbIE NMNaTexu,
« TeKylime pacxodbl (Ha KaHUTOBapbl, MaTepuanbl ANl OPrTEXHWUKM, OnsiaTa OXpaHHOW

curHanusauum).

K agMMHUCTpaTMBHBIM pacxofaM HacToswero 6usHec-rnjaHa OTHeCeHbl HakiagHble
3aTpaTbl, CBsI3aHHble C apeHaoW noMmellenns. Ans paboTtbl LleHTpa peabunutaummn
HeobxoauMa 3MeKTPO3HEeprus, TensoBas 3Heprus u Apyrue aHanoruvHble pecypcbl. B
CBSA3XM C 3TUM, MNPOrHO3 3aTpaT Ha apeHdy MOMeLeHMS W KOMMYHasibHble MiaTexu
paccuMTaH kak oblas cymMma apeHapbl nomelleHnst 70 KB. M. Npu apeHaHou ctaske $600
3a 1 kBagpaTHbIM MeTp B roa B MockBe. [laHHasi apeHAHasi CTaBKka HE pacnpocTpaHsieTcs
Ha nomelleHnst B LleHTpanbHOM aAMMHUCTPATMBHOM OKpyre MOCKBbI M Ha NEpPBOW JIMHWUM
[IOMOB, apeHAa B TaKuMX MOMeELLEHUsIX AaHHbIM BM3HeC-NnaHOM He npeanonaraeTcs. Tak
Xe B eXeMeCsyHble aAMUHUCTPATMBHbIE pacxodbl BXOAAT oOnjiata  OXpaHHOM
CUrHanu3aUMmM 1 pacxopbl, CBsi3aHHble C MOBCEeAHEBHOM paboToi LleHTpa peabunutaumm
(KaHuensipcke W OogucHble pacxodbl). AAMUHUCTPATMBHblE pacxodbl Ans  LleHTpa

peabunutaumm no3BoOHOYHMKA NpeacTaBieHbl B Tabnuue 13.

Tabnuua 13. AAIMUHUCTPATUBHbIE NU3AEPXKKN, TbIC. pyb.

ApeHga nomMelleHms 70 KB. M. 1 050 1 050 1 050 1050 1 050
Tekywme pacxoasl 180 180 180 180 180
Utoro 1230 1230 1230 1230 1230
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CyMMapHble pacxoabl Ha onJiaTy TPyAa, pacCuMTaHHbIe NO rogaM npoekTa

[Ans npeacTaBneHus UTOrOBbIX PacyYeTOB PacXOAOB Ha onnaTy Tpyda M AaNbHEWLLMX
pacyeToB MO (PMHAHCOBOMY MfaHy BECb MEPCOHan MNOAENEH Ha cneaylowme rpynnbi:
NMPOV3BOACTBEHHbIN,  QAMWHUCTPATMBHbIN M MApKETUHIOBLIN  MEepcoHar. K
NMpOVM3BOACTBEHHOMY  MEPCOHaNy OTHECEHbl: Bpa4y, WHCTPYKTOp M  MeacecTpa-—
aaMMHUCTpaTop. K agMMHUCTpaTMBHOMY MEpCOHany: 3aBeaylowni peabunntaumoHHbIM

LleHTpoM, ByxranTep U caHuTapka. K MapkeTMHroBOoMYy — MapKeTosIOr.

MpOrHo3 CyMMapHbIX pacxofoB Ha onnaTy TpyAa Ans nepcoHana LleHTpa, paccuMTaHHbIMN

no rogam npoekTa, npeacrasneH B Tabnuue 14.

Tabnuua 14. CyMMapHble 3aTpaTbl Ha NepcoHan, TbiC. pyb.

Mpon3BOACTBEHHbIV NEPCOHAN 2 688 2 688 2 688 2 688 2 688
ALMVHWUCTPATMBHBIV NEPCOHA 1 380 1 380 1 380 1 380 1380
MapKeTUHIroBbI NEPCOHanN 240 240 240 240 240
nTOoro 4308 4308 4308 4308 4308

MocTosiHHbIE MAPKETUHIOBble pacxodbl COCTOAT U3:
«2 PACXO/I0B Ha BYKNETbI U BUSUTKY;
«< PacXoAoB Ha Mpeccy;

« pacxodoB Ha MHTepHeT;

Tabnuua 15. CyMMapHble MapKETUHIOBbIE pacxodbl, TbiC. py6.

MapKeTUHIroBble U3AEPKKHN 1950 640 640 640 640

HeobxoaMMoO OTMETUTb, YTO pacxodbl Ha BbIBECKY MPeayCMOTPEHbl €AMHOBPEMEHHO B

nepBbI rof NpoekTa.

Pacxoabl HA aMOPTU3aLUIO OCHOBHbIX CPEACTB.

CTOMMOCTb ~ OCHOBHbIX  CPeaAcTB  OnpefensieTca  pa3MepoM  OCYLLECTBIIEHHbIX
KanuTanoBNOXEHUA, NpeanonaraeTcs, 4to obopyaoBaHMe, nepeuyncneHHoe B Tabnuuax
10 n 11, npnobpeTeHo B NepBbIv roa. M3MeHeHe CTOMMOCTU OCHOBHbIX CPEACTB MO roaam

pacyeTHOro nepuofa OonpeaenseTcd HayucnsgaembiM M3HOCOM. HOpMbl amMopTM3auMM Ha

«SYNOPSIS - marketing for mediciney http//www.medresearch.ru 69



COOTBETCTBYIOLIee  060pyOBaHME  MPUHATBI  COMMIACHO  ByXranTepckoMy  YYery.
AMOpTU3aUMA OCHOBHbIX CPEACTB paccyMTaHa TONMbKO Ans  peabunuTauMoHHOro
obopyoBaHus, Mebenn, Ha 3aTpaThl MO OCHALLEHWUIO PabouMx MECT, NMPOEKTUPOBAHMUE U
PEMOHT MOMELLUEHUIA, U UCKMIOYAEeT 3aTpaTbl Ha Noabop MOMELLEHWUN, NULEH3UPOBAHUE.
FonoBblE HOPMbl aMOPTU3aLMM B MPOLIEHTHOM WCYMCIIEHUWU, MPUHATBIE B pacyeTax no

6usHec-nnaHy npeactasneHsl B Tabnuue 16

Tabnuua 16. NogosBble HOPMbI aMopTu3auun, %

30aHus, COOPY>XEHUS, PEMOHT 2,00%
obopyaosaHve 20,00%
OprrexHuka 33,33%
npoyne OC 20,00%

[NpOrHo3 n3MeHeHnsa CTOMMOCTU OCHOBHbIX CPEACTB U HauMCNEHHOM aMOpTU3aunn B LIEIOM

AN npoekTupyemoro LleHTpa B npouecce peannsaummn npoekTa ykasaH B Tabnuue 17.

Tabnuua 17. Pacxoabl Ha aMOpPTM3aLUMIO OCHOBHbLIX CPeacTB, ThiC. pyb.

PeMOHT 35 35 35 35 35
Ob6opyaoBaHue 677 677 677 677 677
KoMnbloTepHOE OCHaLLeHre U NporpamMMHoe obecneyeHune 42 42 42

UToro 754 754 754 712 712

PacyeTHble 3HauyeHUsi OCTaTOYHOW CTOMMOCTM OCHOBHbIX CpeactB MUCroJIb30BaHbl Mpu

pacyeTe Hanora Ha MMyLLECTBO.

K npouMMm pacxogaM OTHOCATCA pacxodbl Ha aHTUCENTUYECKME Ccpeactsa  Ans
06paboTkn nona, cTteH, Mebenu, a Takke TPeHaAXepoB NOCNIE UX UCMO/b30BaAHNS KaXKabIM

KJIMEHTOM.

Tabnuua 18. Npoune pacxoabl, TbiC. pyb.

CaHuTapHble cpeacTsa 24 24 24 24 24
UToro 24 24 24 24 24
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MporHo3 cyMMapHbIX 3aTpaT Ha ONepauuMoOHHYH AeATesSIbHOCTb (MOCTOsIHHbIe

MU3AEPIKKM).

MpOrHO3 CyMMapHbIX 3aTpaT Ha OMEPaALMOHHYIO AEeSTENbHOCTb COCTaBEH HAa OCHOBAaHWM
MpOrHO3a pPacxoAoB MO COOTBETCTBYIOLWMM CTaTbsIM 3aTpaT, NPUBEAEHHbIX B NPeablayLumX
pasaenax. [MporHo3HbIE pacyeTbl CyMMapHbIX 3aTpaT Ha OMNepPaLMOHHYO AeATENbHOCTb Ha

BECb MepVOZ NAaHNPOBAHUS MoKasaHbl B cieaytowei Tabnvue 19.

Tabnuua 19. CyMMapHble NOCTOSIHHbIE U3AEPXKKN, ThIC. pyb.

MNpon3BOACTBEHHbIE N3AEPXKKN 240 240 240 240 240
AAMWHUCTPATMBHbLIE Y OPUCHBIE N3EPXKKM 1230 1230 1230 1230 1230
CyMMapHble pacxobl Ha oniaTty Tpyaa 4308 4308 4308 4308 4308
MNOCTOSAHHbIE MAPKETUHIOBbIE U34EPXKKM 1 950 640 640 640 640
Pacxoabl HA aMOPTM3aUM0 OCHOBHbLIX CPeacTs 754 754 754 712 712
MNpoune pacxoapl 24 24 24 24 24
nToro 8506 7196 7196 7154 7 154

Ana  noBblweHus YCTOVIHMBOCTM NMPOEKTa, 3aJ/lIOXXEHHble B pacyeTax 3Ha4yeHU4
EXEeMECAYHbIX 3aTpaT 4BAdlTCdA HEMHOrO  3aBbllUEHHbBIMWM MO  CpaBHEHUIO  CO

CpeAHEepbIHOYHBIMU.

7.4. NporHo3 npoaax (BbIpy4Kn)

B HacTosleM BM3HeC-NnaHe NpeanonaraeTcs, YTo 06beEM BbIpyUKM 3a NepBbIM rof B /1Ba
pa3a MeHbllie, YeM B nocneaytolleM. MNnaHnpyemast Bbipydka B LleHTpe peabunutaumm no

roaaM OoCyLUECTBNEHUA NMPOEKTA NpeACTaB/iEHA B Tabnuue 20.

Tabnuua 20. Bblpyyka , TbiC. pyb.

Bbipyuka (6e3 HAC) 10064 20088 20088 20088 20 088
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7.5. HanorosBbie niateXxu

KanbKynaumsa HanorosbIx OTYMCNIEHNIA OCYyLLUECTB/1IEHA B COOTBETCTBUMN CO CAENAHHBIMU MNMPU
npoBeAEHNN paCH4ETOB UCXOAHbIMU NPEANOCLIIKaMU 06 uvMetowemMcs u nJiaHnpyeMmom
HaNOroBOM OKpY>XeHWW. Hanorosble nnaTtexu no rogaMm peanu3aumm npoekTa ydTeHbl B

Tabnuue 21.

Tabnuua 21. loxoapl 6ropkeTa. Hanoroeble naaTtexu, ToiC. pyod.

Hanor Ha npu6binb 0 2697 2701 2715 2718
Hanor Ha gobaBneHHYyo CTOMMOCTb 0 0 0 0 0
Hanor Ha nMyLwecTBo 99 83 66 50 35
CouuvanbHble OTYUCIIEHNS C 3apnnaThbl 1572 1572 1572 1572 1572
CyMMapHble Has1I0roBble NOCTynJjieHus 1672 4352 4339 4337 4326
[ANCKOHTMPOBAHHbLIE HAJIOrOBbIE NOCTYMNIEHNS 1393 3022 2511 2 092 1738
CraBKa ANCKOHTMPOBAHWNS AOXOA0B broaxeTa: 20% B rog

[ANCKOHTMPOBaHHbIE AOX0Abl 6roaXeTa: 10756,4 py6.

7.6. NMnaH aBmxeHuns aeHexHbix cpeacts (cash flow)

MPOrHO3HbIA pacyeT ABWXKEHWUS [EHEXHbIX CpPeACTB MNpPOeKTa B TeyeHue 5 net

npeacrasneH B Tabnuue 22.

Tabnuua 22. [IBMxeHne AeHeXHbIX CPeacTs, ThbiC. pyb.

MocTynneHust OT Npoaax 10 064 20088 20088 20088 20088
MoCcTOosIHHbIE U3AEPIKKU 3644 2134 2134 2134 2134
3apnnaTta 1 coumasnbHble B3HOChI 5880 5880 5880 5880 5880
Hanorm 9 2780 2767 2765 2753
Kaw-no oT onepaunoHHOM AeATENbHOCTY 440 9294 9307 9309 9320
NMpuo6bpeTeHne 0OCHOBHbIX CPeacTB 5 260

Ksw-ds10 OT MHBECTULIMOHHOM AeaTesibHOCTHM -5 260

CYMMAPHbIW AEHE)XXHbIA NOTOK -4820 9294 9307 9309 9320
[eHexHble cpeAcTBa Ha Hayano nepuoaa -4820 4474 13781 23090
[leHexxHble cpeacTBa Ha KOHeL nepuoaa -4820 4474 13781 23090 32410
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7.7. NMporHo3Hbii 6anaHc

[N OTpaXeHUsi W3MEHEHUS] BEIMUMHBI M CTPYKTYPbl MMYLLECTBA W  UCTOYHWMKOB
opMMpoBaHMS B TeYeHMEe Mepuoda peanu3auum npoekTa, C YYETOM MpPOBEAEHHbIX
pacyeToB [EHEXHbIX MOTOKOB, COCTaBNEH MPOrHO3HbIM 6anaHc aesTenbHocTu LleHTpa

peabunutaunn, Tabnuua 23.

Tabnuua 23. MporHo3HbIv 6anaHc, Tbic. pyob.

[eHexHble cpeacTBa -4 820 4474 13781 23090 32410
CyMMapHble 060pOTHbIE aKTUBbI 4820 4474 13781 23090 32410
OcHoBHble cpeactBa. OcTaTouHas
CTOMMOCTb 4506 3753 2 999 2 287 1575
3[1aH1A U COOPY>XEeHUS 1715 1680 1 645 1610 1575
obopyaoBaHue 2708 2031 1354 677 0
OprTexHnKa 83 42 0 0 0
CyMMapHble BHEO60POTHbIE aKTUBbI 4506 3753 2999 2 287 1575
NTOIro AKTUBOB -313 8227 16780 25377 33985
HepacnpepeneHHas npubbiib (YObITOK) -313 8227 16 780 25 377 33 985
CyMMapHbIii KanuTan -313 8227 16780 25377 33985
NUTOIO OBA3ATEJ/IbCTBA U KANMUTAJ -313 8227 16780 25377 33985

banaHCc coctaBneH Ha OCHOBAHUW MIAHUPYEMbIX AEHEXHbLIX MOTOKOB MO MPOEKTYy W
OTpa>Xa€T MNporHo3Hble U3MEHEHUsA CBA3aHHbIE TOJIbBKO C AEHEXHbIMKU MOTOKaMn Mo

[AAHHOMY MPOEKTY.

7.8. NMnaH npmbbinen n yébbiTKoB

B HmxenpuBeaeHHON Tabnuue ykasaH NPOrHO3MPYEMbIV OTUYET O MpUBLINISIX U YBbITKAX Mo
rogaM pacyeTHOro nepuopa, OTpaXkaloWMi Aoxodbl M pacxodbl LieHTpa peabunutaumm,

HEMNOCpeACTBEHHO CBA3aHHbIE C IAHHbLIM MPOEKTOM.
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Tabnuua 24. OTyeT 0 NpUbLINAX M YObITKaX, ThiC. py6.

Bbipyuka (6e3 HAC) 10064 20088 20088 20088 20 088
BAJ1IOBAS MPUBbIJTb 10064 20088 20088 20088 20 088
Hanor Ha nMmyLwiecTBo 99 83 66 50 35
3apnnarta 5 880 5 880 5 880 5 880 5 880
NMPOV3BOACTBEHHIN NEPCOHAN 2 688 2 688 2 688 2 688 2 688
AAMVMHWUCTPATUBHBIV NepcoHan 1 380 1 380 1 380 1 380 1 380
MapKETUHIOBbIA NEPCOHaN 240 240 240 240 240
COL. HAaYUCneHms 1572 1572 1572 1572 1572
O6Lwmne nspepIiKKu: 3 644 2134 2134 2134 2134
NPOV3BOACTBEHHbIE U3AEPXKKM 240 240 240 240 240
AAMUHUCTPATMBHbIE U ODUCHBIE U3OEPXKKN 1430 1230 1230 1230 1230
MapKETUHIOBbIE U34EPXKKM 1 950 640 640 640 640
npo4yve pacxofsbl 24 24 24 24 24
ONEPALMNOHHASA NPUBbLIJ1b 440 11991 12008 12023 12039
AMopTmsauns 754 754 754 712 712
3[4aHUA U COOPY>XXEHUS 35 35 35 35 35
obopyaoBaHue 677 677 677 677 677
OprTexHuka 42 42 42 0 0
NMPUBbLIJIb O HAJTOTOOBJ1IOXXEHUA -313 11237 11254 11311 11327
Hanor Ha npubbinb 0 2 697 2701 2715 2718
YNCTASA NPUBbIJ1b -313 8 540 8 553 8 597 8 608

N3 Tabnuubl BUAHO, YTO Ha NPOTAXEHUN BCEro nepmnoda njiaHMpoBaHMA 4YnMCtas ﬂpM6bIﬂb

npeanpuaTna MMeET TEHAEHUMNIO K POCTY, YTO ABTAETCA NMOJIOXKNTENbHbIM d)aKTOM.

7.9. Noka3saTenun 3(pPpeKTUBHOCTU NMPOEKTA

B paHHOM pasgene npuBEeAEeHbl pacyeTbl OCHOBHbIX MOKa3aTesie KOMMEpPYECKOn U
6romkeTHON 3pdekTUBHOCTM npoekTa LleHTpa peabunutaumm, a Takxke pacuyer

rokasaTenen DEHTa6EJ'IbHOCTVI TeKYLLI,eVI AeATenbHOCTU NO rogam peannsaunn nNnpoekKTa.

[na  paccmaTtpuBaeMoro rnpoekTa 6binn paccynTaHbl Ccneayrume nokKalaTtenu

3(pEKTUBHOCTU MHBECTULIMA:

NPV - ynctasa Tekywas CTOMMOCTb NPOEKTa;

IRR - BHYTpeHHsI1 HOpMa AOXOAHOCTU NPOEKTa;
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PI - tHAEKC AOXOAHOCTU MPOEKTa;
Cpok okynaemocTu (MpoCcTON U ANCKOHTUPOBAHHbIN).

PacyeT YnCTOM TEKYLLUEN CTOMMOCTY Npou3BeaeH No dopmyne:

PucyHok 1 ®opmyna pacdeta NPV

Cn
Wes L aa o

rae,
Cn - NpUTOK [AEHEXHbIX CPeACTB - OTTOK [AEHEXHbIX CPeACTB OT OMepaLMOHHON W
NHBECTULIMOHHOW AESTENBHOCTY;

| — BENIMYNHA OUCKOHTA;

N — HOMeEp Lara pacyeTa.

B obleM Buae pacyeT nokasartenen 3pdheKTUBHOCTM MpoeKTa Mpou3BeAeH AOXOAHbLIM
METOIOM Ha OCHOBE MoOKasaTeNnel MpeACTaBNeHHbIX B rnaBe @OUHAHCOBLIM MaH

HacTosLwero busHec-nnaHa.

Tabnuua 25. OueHka CTOMMOCTM bu3Heca AOXOAHLIM METOAOM, ThIC. py6.

OueHka BbinonHeHa ans WACC = 20%
yncroro aeHexxHoro notoka (NCF) 16 058
YnUCTOW NPUBHLIIKN 18 225
npubbINn A0 NpoueHToB 1 Hanoros (EBIT) 18 225
-- // -- v amopTu3aumu (EBITDA) 20 442
AVBNAEHOO0B + JIMKBNAALUMOHHAsA CTOMMOCTb 13 658
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®duHaHCcoBbIe NOKa3aTenu NpoekTa npeacTtasneHol B Tabnuue 26.

Tabnuua 26. PMHaHCOBbIE NOKa3aTenu, ThiC. pyb.

KoadchdhumumeHTbl IMKBUAHOCTH

YnCTbIi 06OPOTHBIV KanuTan -4 820 4 474 13781 23090 32410
KoaddpuumeHTbl peHTabenbHOCTH
PeHTabenbHOCTb NpoaaXx -3,1% 42,5% 42,6% 42,8% 42,9%

PeHTabenbHOCTb CO6CTBEHHOrO KanuTasna
PeHTabenbHOCTb 060POTHLIX AaKTUBOB
PeHTabenbHOCTb MHBECTULINIA
KoachdbuumeHTbl 4€510BOA aKTUBHOCTU

103,8% 51,0%  33,9% 25,3%
190,9% 62,1%  37,2%  26,6%
103,8% 51,0%  33,9% 25,3%

O6opaymBaeMocTb pabo4yero kanvTtana - 4,49 1,46 0,87 0,62
O60paynBaeMOCTb OCHOBHbIX CPEeACTB 2,23 5,35 6,70 8,78 12,75
O60pa4MBaeMoCTb akTUBOB - 2,44 1,20 0,79 0,59
YncTbi aeHexHbI notok (YAMM) -4 820 9 294 9 307 9 309 9 320
JAVCKOHTUpOBaHHbIN Y/ -4 016 6 454 5 386 4 489 3 746
pacdmk okyrnaemocTn

(akkymynupoBaHHbIi A4/0) -4 016 2 438 7824 12313 16 058
Yucraa npusegeHHas ctoumoctb: NPV = 16 058 py6.

BHyTpeHHas HopMa goxopgHocTu: IRR = 190 %

lNepuoa okynaemoctu: PBP = 12 mec.

Takmum 0bpa3oM, npoekT obnagaer cnegylwoWwUMM  OCHOBHbIMM  MOKa3aTensaMm
a(ppeKTUBHOCTY:

NPV npoekTta — 16 MAH. py6.;

IRR npoekTta — 190%;

PBP (nNpocToi Cpok OKyrnaemocTn) — 12 mMecsLes.

Ha rpaduke 1 cyMMMpoOBaHbl pe3ynbTaTbl aHanmsa KpUTMYeckoro obbema npogaxk ycnyr
No TEeCTMPOBaHUIO W peabunuraumMm MNO3BOHOYHMKA C  WCMOJSIb30BAHME  YHMKaNbHbIX
TpeHaxkepoB. TouKa KpuTuyeckoro obbema npogax (6e3ybbITo4HOCTM) TaM, rae NUHUS

nepecekaetcs c 0.
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Npadpumk 1. OKynaeMoCTb NpoeKTa.
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7.10. PeHTabenbHOCTb NJIAaHUPYEMOro NpoeKTa

CBefeHns O peHTabenbHOCTM Tekywen aestenbHocT LleHTpa peabunutaumm no rogam

peanusaumm NnpoekTa NpuBeAeHbl B creaytollein Tabnuue:

Tabnuua 27. KoadduumneHTtbl peHTabenbHoCcTH, %

PeHTabenbHOCTb Npoaax -3,1% 42,5% 42,6% 42,8% 42,9%
PeHTabenbHOCTb CO6CTBEHHOrO KanuTtana - 103,8% 51,0% 33,9% 25,3%
PeHTabenbHOCTb 060POTHLIX AaKTUBOB - 190,9% 62,1% 37,2% 26,6%
PeHTabenbHOCTb MHBECTULIMM - 103,8% 51,0% 33,9% 25,3%

MNokazaTtenn peHTabenbHOCTM paccyMTaHbl HA OCHOBAHUWM MPOrHO3HOMO OT4eTa O
nNpubbINaxX N ybbITKax.
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7.11. MapameTpbl (PUHAHCOBOM uyacTM 6GusHec-nnaHa,
aHaNIu3 YyBCTBUTE/IbHOCTU K UBMEHEHUSIM NapaMeTpoB

B Tabnuue 28 npeacTaBfeH pacyeT YyBCTBUTENbHOCTW MpoeKTa MpU CHUXEHUM o6opoTa
Ha 5%, 10%, 15%, v 20%.

Tabnuua 28. MakcuManbHble OTK/IOHEHWS MapaMeTpoB, ThiC. pyb.

CHmxeHne obbeMa npogax 13 992 11926 9860 7794
CHwKeHMe LieHbl MpoayKTOB/ycnyr 13 992 11926 9860 7794
YBenvyeHune npsamblX N3gepixxex 16 058 16 058 16 058 16 058
YBenuyeHne rnocTosiHHbIX U3epXeK 16 056 16 053 16 050 16 047
YBenuMyeHne KanuTasbHbIX 3aTpaTt 15 849 15640 15431 15 221
YBENIMYEHNE NPOLIEHTHON CTABKM 16 058 16 058 16 058 16 058
CHmxeHne obbema npoaax -5 323 -5826 -6 329 -6 832
CHWXeHMe LieHbl NpoAYKTOB/ycnyr -5 323 -5826 -6 329 -6 832
YBenu4eHune npsimMbix U3gepxex -4 820 -4 820 -4 820 -4 820
YBenuyeHune NocCTosiHHbIX nsgepxek -4 821 -4 822 -4 823 -4 824
YBenuueHve kanutasbHbIX 3aTpat -5 088 -5355 -5623 -5 891
YBenMyeHne npoLEHTHON CTaBKM -4 820 -4 820 -4 820 -4 820

MUHMManbHbIE OCTaTKM Ha CYeTe MOKa3blBalOT 3anac (MHAHCOBbLIX PECYPCOB, KOTOPbIM
pacnonaraetr  npoekT.  OTpuuUaTeNbHbI  OCTAaTOK  O3HAYaeT  HeAoCTATOYHOCTb
(DMHaHCMPOBaHUS, B HEKOTOPblE MOMEHTbl MPOEKT HE CMOXET O6blTb OKyMaeMbliM Mpw

CHUXeHMN 060pOTOB.
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8. OueHkKa pUMCKOB U NYTU UX COKpaLLLeHUs

MakKpO3KOHOMUYECKNE PUCKU

MaKpO3KOHOMMYECKME PUCKM TMPOEKTa CBsI3aHbl, MpeXxae BCEro, C BO3MOXHbIMM
N3MEHEHNAMU (DMHAHCOBOWM CUTyaummn B CTpaHe (CunbHasi MHGNAaUMs, peskoe M3MeHeHue
Kypca gonnapa u np.) BCNeACTBME BUSIHWUS BHYTPEHHUX (aencTeusi NpaBUTENbCTBA) UK
BHEWHNX (MMpOBble UeHbl Ha HedTb) dakTopoB. [aHHble CobbITUS MOryT MWMETb
oTpuuaTesnibHOe BAUSIHWME Ha NOTpebuTenbHyr CnocobHOCTb KMEHTOB. B TO ke Bpems,
COrnacHo 60/bLIMHCTBY MaKpO3KOHOMMYECKMX MPOrHO30B, CTabuibHoe pa3BuTME M POCT
3KOHOMMKM COXPaHSITCA elle, Mo KparHel Mepe, B TeYEHWE TPeX-YeTbIpex SIeT C MOMEHTa
COCTaBNEHMSI HACToALWEro 6usHec-nnaHa. Kpome TOro, NpOrHo3vMpyemoe AasbHeullee
yBennyeHne (unu, B KpauMHEM cnydvae, cTabunu3aummn) uUeH Ha HedTb 6yaer
CnocobCcTBOBaTb  YKPEMIEHUIO  (PUHAHCOBOW  YCTOMYMBOCTM 3KOHOMMKKM Poccum  m
NpoAO/MKEHN0 pocTa 60NbWKMHCTBA PbIHKOB. TakuMm 06pa3oM, B paMKax rOpu30HTa
NNaHUPOBaHMA JaHHOro npoekta (5 neT) MakpO3KOHOMMYECKME PUCKM  SIBNSIKOTCS

MWUHUMaAJIbHbIMU.

Bo3MO)XHOE CHMKEHME UM YBEeJIMYEHUE LIEH Ha YCNyru

BO3MOXHOE CHWMXEHMe UeH Ha MeauUMHCKME YCNyru, U B YacTHOCTM Ha pea6l/IJ'IVITaL|,VI}O
NO3BOHOYHMKA, MAJIOBEPOATHbLI, TaK KaK PbIHOK M1aTHbIX MEAMLIMHCKUX YCNYr ABIAETCA
pacTyLwmM. |_|0Tpe6HOCTb B Ka4eCTBEHHbIX YyCJlyrax pea6mnMTau,vw| NO3BOHOYHUKA HE

YOOBJIETBOPEHA.

Bo3MO)XXHOe€ nosiB/ieHWe Ha PpblHKe HOBbIX LleHTpoB peabunurauum
No3BOHO4YHMKA. KOMMepueckne puckmu

KoMMepueckne pucku npoekTa CBA3aHbl, MpeXae BCEro, C YCUIEHWEM KOHKYpPEHUWM,
MOSIBNIEHNEM HaA pPblHKE HOBbIX WM YCWIEHWEM MO3UUMM cyulecTBytowmx LleHTpos
peabunuTaumm No3BOHOYHMKA C LUMPOKMM aCCOPTUMEHTOM YCNyr. PUCK nosiBfieHMst HOBbIX
WrPOKOB Ha PblHKE CYLIECTBEHHO Bblle. TeM He MeHee, MCCNedoBaHUS W pacyeThbl
MOKa3blBalOT, UTO JaXKe CYLLECTBYIOWAsi eMKOCTb PblHKa MO3BONSET (DYHKLUMOHUPOBATb

OAHOBpPEeMEeHHO HecKOsbKMUM LleHTpam pea6VIJ'IMTaLI,VIM NO3BOHOYHUKA.
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YnpaBneH4YeCcKue puckum

[aHHbIN BMA PUCKOB CBSI3aH, NMpeXxae BCero, C HECMOCOOHOCTbIO MeHeaxepoB (KOMaHAbI)
MpoeKkTa peann3oBaTb 3aJauvM W AOCTUrHYTb MOKa3aTeNnei, OnpeAeneHHbIX B [AaHHOM
6usHec-nnaHe. CHKeHWe AaHHOro Buaa pMCKOB BO MHOIroM onpegensietcs 3deKTUBHbIM
noabopoM nepcoHana. [ns CHMXeHUS AaHHOro0 BMAA PUCKOB BO3MOXHO MCMOSb30BaHue
noTeHUMana KaapoBblX areHTCTB (MpodecCcuMoHanbHbIN Noabop nepcoHana, TPEHUHIU MO
KOMaHAoobpa3oBaHMIO), a TakKXke WCMNoNb30BaHNe pecypca 6M3HEC-KOHCYNbTaHTOB,

KOTOpblE€ UMEIOT 3HAUYUTENbHBIN OMbIT peann3aunmn npoeKToB.

NMpoune pucku

K aaHHOW rpynne puMcKOB OTHOCATCS BCEBO3MOXHbIE CTUXUIHbIE 6eacTBuMsi, Npoune gopc-
MaXXOpHble 06CTOATENbCTBA, CBA3aHHbIE C NOBPEXAEHWEM MMYLLECTBA, a Takxke cyaebHble
NCKW KJIMEHTOB B CBA3W C OwmMbKaMu nepcoHana. [laHHble pUCKM Nerko MMHUMU3MPOBaTb

yepe3 MEXaHU3Mbl CTPaxOBaHUA.

Ha OoCHOBaHWM BCEro BbILLEN3NOXEHHOIO, BCE PUCKM MPOEKTA MOXXHO pacCMaTpuBaTb Kak

YMEpPEHHbIE, YTO BMNOJIHE NPpUEMNEMO Ans YCﬂeUJHOVI peann3aumnm HaCTosLEro npoeKTa.

9. BbiBOAbI N0 (PpMHAHCOBOMY MJ1aHy. OueHKa
3(h(heKTUBHOCTHN

OueHka 3(peKTMBHOCTM NpOeKTa NPoM3BeAeHa CO CeayoWwmnx TOHEK 3peHNSs:
1. OueHkun ero mHaHcoBoN 3hHEKTUBHOCTM U PEANTU3YEMOCTH,

2. OueHKN (PMHAHCOBbIX PUCKOB MPOEKTa.
OueHka puHaHcoBOM 3¢h(PEKTUBHOCTU U peasin3yeMoCcTm

MpOBEAEHHbIN aHaNM3 [OEHEXHbIX MOTOKOB MO MPOEKTY CBUAETENLCTBYET O €ro
(bHaHcoBOM  peanu3yeMocT. [poeKT WMeeT BbICOKME 3HAYEHWst MOKasaTenen

KoMMepyeckor 3hHEKTUBHOCTM MPUEMIIEMbIN CPOK OKYNMaeMOoCTU. 3HaUYeHNs noKa3aTenen
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PEHTAbENbHOCTN  TeKylleW AeAaTeNbHOCTM BbICOKWU. [lpoekT sBnsetca  (UHaAHCOBO

peanusyembiM U BbICOKO3(EKTUBHBIM.

OueHka (PMHAHCOBbIX PUCKOB NPoOeKTa

MpoeKT XapakTepusyeTcs psiaoM  (UMHAHCOBbLIX M MPOU3BOACTBEHHBLIX  PUCKOB.
MpoBEAEHHbIN aHaNN3 PUCKOB M MX BO3MOXHOMO BSIMSIHMSI Ha MokasaTenn achdekTUBHOCTH
NpoeKTa CBUAETENbCTBYET O TOM, YTO 3TU PUCKN HEBENIMKU, @ UX BAUSIHWME HA NOKasaTenu

MPOEKTa HOCUT HE3HAUYUTENbHbIN XapaKTep.

Takum 06pa3om, CyMMupysl BCE BbILIEUI/IOKEHHOE, MOXHO CAENATL C/IELYIOLUNE BbIBOAbI:

1. TMpoekT BNseTCa (PUHAHCOBO peanu3yeMbiM U  BbICOKOI(MMEKTUBHBLIM  ANs
NHBECTOPOB.

2. TpoeKT aBNSIETCS YCTOMUYMBBLIM MO OTHOLUEHUD K BO3MOXHOMY W3MEHEHUIO
3HaYeHWI ero OCHOBHbIX NapaMeTpOB.

3. ®UHAHCOBbIE MOKA3aTENM MPOEKTa XapaKTEPU3YIOT €ro Kak BblICOKOAOXOAHbIN
NPOEKT C YMEPEHHbIM YPOBHEM pUCKa.

4. PbIHOK nMnaTHbIX MeAMLMHCKMX ycnyr byaeT pacTtu.

5. Cnpoc Ha ycnyrn no peabuvnuraumm no3BOHOYHUKA NPEBLILWAET nNpeasioXeHue.

6. CpoK OKynaemoCTu npoeKkTa opraHusauumn LieHTpa peabunuTtaumm no3BOHOYHMKA,
NpeaCTaBNEHHOM B HACTOSAWEM 6u3Hec-nnaHe, — 12 MecaueB NpuM  MaKCUMMasbHbIX
n3aepxxKax.

7. PeHTabenbHOCTb AEATENBHOCTU BbICOKA.
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10. O KOHCaNTUHroBo koMmnaHmm «SYNOPSIS»

Komnanuna «SYNOPSIS — mMapkeTuHr anga MeguuuHbl», MapKeTMHroBas KOMMAHUS,
Cneumanusnpylowascs Ha  UCCNeQoBaHMSX U KOHCYNIbTUPOBaHMM B 0bnactu

3/1paBOOXpaHEHUSI.

Hawm 6u3HEeC-KOHCYyNbTaHTbl M 3KCMEepTbl WMMEKT YCNEWHbIA OonbiT  paboTbl  Ha

pyKoBOAALLMX NO3NLNAX B MEANLIMHCKUX U q)apMaLleBTVI‘-IECKVIX ydpexaeHunsax Poccuu.

Bynem BaM ouyeHb npusHaTenbHbl, ecnn Bbl GyaeTe npuBiekaTb Hally KOMMAHUIO Ans

COBMECTHOM paboTbl Haa NpoekTaMun B chepe MeanUMHCKOro brusHeca.

OCHOBHbIE HanpassieHus aeaTesibHOCTU KoMnaHum:

MapkeTnHroBbie NCC/IEAOBAHNSA HaA QOCCMI‘!’CKOM MEANLIMHCKOM PbIHKE.

«> MOHWUTOPWHIK, OMPOCbI, 3KCMEPTHbIE MHTEPBbLIO C NMAEpPaMM pPbiHKa,
nHdopMauma ockoMcTaTa, aHanus Crneumanm3npoBaHHbIX MHMPOPMALIMOHHBIX
6a3 AaHHbIX, aHANIMTUYECKMI OTYET.

«» Pa3paboTka  MapKeTUMHroBOM  CTpaTerMm  Ans  POCCUUCKUX WU
MEXAYHapOAHbIX MEANLMHCKMX KOMMNaHWUN.

« W3yyeHne pblHKa B Y3KUX 06M1acTsiX MeaWLUMHbI, HanpuMep: OHKONornu,

ypoJsiornn, renaTtosiornn, OHKOreMaTos1Iormun.

C oT3bIBaMMH KJTMEHTOB kKoMmraHun SYNOPSIS MO)XHO O3HaKOMHUTbCHA Ha canTe

http://www.medresearch.ru/
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NMpunoxxeHuns

MpunoxxeHne 1. JIMueH3MpoBaHME [EeATEeNIbHOCTU MO neuyebHou ¢uskynbType M
CNOPTUBHON MeAULMHEe

JInueH3na Ha AeATeNbHOCTb NO NieyebHOoW (PU3Ky/IbType U CNOPTUBHOW MeauUMHE —
NIMUEH3MST Ha BbiNOSHeHWe paboT (ycnyr) Mo okasaHuio AoBpayebHon, ambynaTtopHo-
MONMMK/TIMHNYECKOW, CTaLUMOHAPHOM, BbICOKOTEXHOMIOTMYHON, CKOPOM W CaHUTAPHO-KYPOPTHOM

MEAMLIMHCKOW MOMOLLM.

OpraH, ocywecTBNsAIlOWMA NuueH3npoBaHue — OeaepanbHas ciyxba no Haasopy B cdepe

34paBO0OXpaHEHNA N COUUANIbHOIo pa3BUTUA.

JleuebHasa u3KyNnbTypa — MeTOA JIEYEHWSl, COCTOSWMIN B NPUMEHEHUN  (PU3NYECKUX
YyNpaXKHEHUA W  eCTeCTBEHHbIX (haKTOpPOB Mpupoabl K 60MbHOMY 4YenoBeky ¢ NleyebHo-
NpoUNAKTUYECKMMU LiENSIMU

CnopTMBHass MeAuMUMHA — pasgen MeauuMHbl, 3aHUMAloWMICS OnpeaesnieHMeM COCTOSIHUS
30pOBbsl, (PU3NYECKOrO PasBUTUSE U (YHKUMOHANBHOMO COCTOSIHMSI CUCTEM  OpraHu3Ma
(DU3KYNbTYPHUMKOB M CMOPTCMEHOB, @ TakXXe AMArHOCTUKOM, JeyeHMeM W  NpoduIaKTUKON

3ab051eBaHUI N NOBPEXAEHWNN, CBA3AHHBIX C 3aHSTUAMU (PU3KYLTYPON U CMIOPTOM.

[oKkyMeHTbl, Heob6xoauMble ANA J/IMLEH3UPOBAHUA [AEATENIbHOCTU No Jieye6HOoMn
¢pu3KynbTYype n CNOPpTUBHOW MeAULMHE:

1. YupeauTenbHble JOKYMEHTbI:

1.1. ycTas;

1.2. yupeauTenbHbI OroBop;

1.3. NpOTOKON, MONOXEHNE, PELLEHNE O CO34aHUN OpraHM3aunn, O Ha3HAYeHUU ONPEKTOpPa;

1.4. B ciyyae BHECEHUSI UBMEHEHUIN B ydpeauTenbHble JOKYMEHTbI, MPOTOKON ydpeauTenen mnm
pelleHNe 0 BHECEHUN U3MEHEHWN.

2. PernctpaumoHHble AOKYMEHTbI:

2.1. CBMAETENBCTBO O rOCYAapPCTBEHHOW PEerncTpaLnm B KAYecTBe Iopuanyeckoro nuua;

2.2. B C/ly4ae BHECEHUS U3MEHEHUWN B yupeauTesibHble JOKYMEHTbl, CBUAETENbCTBO O BHECEHUM
NU3MEHEHWIA;

2.3. CBMAETENbCTBO O MOCTAHOBKE HA YYET B HAaNOrOBOM OpraHe.

3. Koabl ockoMcTaTa.
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4, CaHuTapHO-3NNAEMNOIOrNYEcKoe 3aKIloYEHNe O COOTBETCTBMM CaHMTAPHBLIM npaBuaMm
BbINOJSIHAEMbIX paboT M npeaocTaBnsieMblX YCAYr, COCTaBASIOWNX MEAUUMHCKYID AeSTeNbHOCTb,
NpY HaZIMYNUKN HECKONTbKUX 060CO6MEHHBIX OO6BbEKTOB B T. Y. HA HUX.

5. [OKyMeHTbl, noaTBepXAalolme COOTBETCTBYIOWYIO JIMUEH3UOHHBIM  TpeboBaHUsSIM 1
yCcnoBusiM kBanudukaumio paboTHUKOB OpraHn3aumm:

5.1. aunnomM, noaTBepXXAAOLWMIA HalMume CpeAHEro UM BbICLLErO0 MeAMLIMHCKOrO 06pa3oBaHus;
5.2. cepTudukar;

5.3. TpyooBas KHMXKA;

5.4. cBMaeTenbCTBO 0 3aKo4veHne bpaka, B Cliyyae CMeHbl (haMunu.

6. [OKyMeHTbl, noaTBepXxAalolme COOTBETCTBYIOWYIO JIMUEH3UOHHbIM  TpeboBaHUsSIM ¢
YCNoBUSIM KBannuKaumio pyKoBoanTens opraHnsaumm u (Mnm) ynosHOMOYEHHOro UM finua:

6.1. AMNnoM, NoATBEPXKAAOLWNIA HalMUMe BbICLLEro MeANLIMHCKOro 06pa3oBaHus;

6.2. cepTndumKaT, CBMAETENLCTBO O NOBbLIWEHUN KBanupuKaumm;

6.3. Tpy#oBas KHWXKa, NOATBepXAatollas cTaX paboTbl B 06nactn neyebHon husKynbTypbl He
MeHee 5 neT;

6.4. cBMAETENbCTBO O 3aK/todeHne bpaka, B Cllydae CMeHbl haMnnmu.

7. [IOKyMeHTbl, noATBepXAalolWmMe Hanuume npuHagnexawmx Ha rnpase CO6CTBEHHOCTU Un
Ha WMHOM 3aKOHHOM OCHOBAHMW COOTBETCTBYIOLUMX MOMELLEHWUNA:

7.1. noroBop apeHabl;

7.2. CBMAETENbCTBO Ha NpaBo COBCTBEHHOCTH;

7.3. noaTaxxHbIN nnaH BTU ¢ akcnnvkaumen.

8. [lOKyMeHTbl, NoATBEPXKAAIOLME HANTMYMe COOTBETCTBYIOLLMX OpraHM3aUMOHHO-TEXHUYECKNX
YCNOBWUMA MaTepuanbHO-TEXHUYECKOrO OCHALUEHWs, BK/OYasi 060pyAOBaHWE, WHCTPYMEHTHI,
TPaHCMOPT W AOKYMEHTaumio, 06ecrneymBalolMX WCMOMb30BaHNE MEAULMHCKUX TEXHONIOMUN,
pa3peLleHHbIX K npuMeHeHuto deaepanbHOn cny60oM no Haa3opy B chepe 34paBOOXPaHEHUS U
coumanbHOro paseutms (BKOYasi nepeveHb MCNonb3yeMoro MeauumnHckoro obopyaoBaHus C
YKa3aHMeM MpOLEHTOB W3HOCA, AOrOBOP Ha TexHU4Yeckoe 06Cny>XMBaHWE C OpraHu3aumen,
OCYLLECTBNAIOWEN TexHUYeckoe 0b6Cny)XMBaHMe MeaMUMHCKOro 060pyaoBaHUsl,  JIMLEH3NUIO
OpraHM3aLmMK, OCYLLECTBSIOWEN TEXHNYECKoe 06Cny>XXMBaHWE MEAMUMHCKOrO 060pyaoBaHMs, aKT
TEXHUYECKOro COCTOSIHMA MeauUMHCKOro obopyaoBaHus).

9. OkcnepTHoe 3akntoveHne OrY npu  OdegepanbHoM cnyxbe 34paBOOXpaHEHUs WU
CouManbHOro pasBuTus.

10. [lokyMeHT, noATBepAaloWwmi ynnaTy MUEH3MOHHOro coopa.

11. [loBepeHHOCTb.
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Puck knneHTa B nepuoa UCNOJIHEHUS 3akKasa

Mpu paccMOTPEHNM 3asiBNEHMSI O NPeAoCTaBNeHnn nuueH3un GeaepanbHas cnyxba no Hag3opy B
cchepe 3OpaBOOXpaHEHMSI M COUMANbHOrO  pPasBUTUS  MPOBOAMT MPOBEPKY MOSIHOTbI U
AOCTOBEPHOCTM CBEAEHUIA O CoMCKaTeNe JIMLEH3NWN, COAEPXKALUMXCS B NPEACTAB/IEHHbIX 3asiBNIEHNUM
M  OOKYMEHTax, a TakkKe TMpOoBepKy BO3MOXHOCTM BbIMOMHEHWUSI COMCKATENEM JIULEH3UM
NULIEH3MOHHbIX TPeGOBaHWU U YCNOBUIA.

MpoBepKa NOMHOTLI U AOCTOBEPHOCTM YKa3aHHbIX CBEAEHWI NMPOBOAMTCS MyTEM COMOCTABNEHUS UX
CO CBeAeHUsIMU, coaepXXalmMmmcs B EAMHOM rocyaapCTBEHHOM peecTpe opUAMYECKUX Nl UK B
EAvHOM rocynapCTBEHHOM peecTpe WMHAMBWMAYaNbHbIX NpearpuHUMaTenei, a Takke B eAWMHOM
peecTpe BblaHHbIX CEPTU(UKATOB COOTBETCTBMUS, KOTOPblE MPEAOCTaBASTCS JIMLEH3MPYIOLWEMY
opraHy ®epepasnibHOM HanoroBoi cnyx6oit u degepasnbHblM areHTCTBOM MO TEXHWYECKOMY
PEryMpoBaHUIO WM METPOSiorMM B MOPsiAKE, YCTaHOBNEHHOM [paBUTENbCTBOM  Poccuitckol

depepaunn.

depnepanbHas cnyx6a no Haasopy B cdepe 3APaBOOXPAaHEHUS M COLMAJIbHOIO
pPa3sBUTUS MOXKET O0TKa3aTb B NPefoCTaBJ/IEHNUM JINLIEH3UM B CJTy4ae:

1. HanMuMs B AOKYMEHTax, NpefoCTaBNEHHbIX COMCKATENIeM JIMLEH3UM, HEAOCTOBEPHON WK
NCKaXXEHHOW MHbOpMaLmu;

2. HECOOTBETCTBMSI COMCKATeNst JIMLEH3UM, NPUHAANEXALMX €My WM WUCMOMb3YyEMbIX UM

06BbEKTOB NIMLEH3MOHHBLIM TPebOBaHNSAM U YCIOBUSIM.

Cpok peAcTBUA NIMUEeH3un — 5 net

MpunoxxeHne 2 CpaBHUTE/IbHasi KOHKYPEHTHas XapaKTepucTuka npousBoauTesien
TPpeHaXxepoB Ans  peabuwnutaumMm  NO3BOHOYHMKA WM KPYMHbIX  CYCTaBOB,
npeacrasneHHbix B PO (excel)
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